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' Poultry Groups Salute Feed Industry 


Farm Legislation 
Talks Set for 
G&FDNA Sessions 


ST. LOUIS—-Farm programs, pres- 
ent or proposed, will be the theme 
of the general discussions at the an- 
nual convention of the Grain & Feed 
Dealers National Assn. in Minne- 
apolis Sept. 8-9. 

In addition, plans for two “round- 
up” discussion periods were an- 
nounced by the association staff. At 
one of the discussion sessions, feed 
men will talk over the credit situa- 
tion, the story of farm supply busi- 
ness in feed stores and elevators and 
a check-up on Office of Price Stabili- 
zation regulations by the former 
head of the OPS feed section, John 
Zipoy, Pillsbury Mills, Inc. 

The other “roundup” will cover the 
Food & Drug Administration's grain 
sanitation campaign. This session is 
set for Sept. 9. 

Herschel Newsom, master of the 
National Grange, will be one of the 
principal speakers on the farm pro- 
grams section of the convention. Mr. 
Newsom, according to the associa- 
tion announcement, is one of the na- 
tion's best informed men on the prob- 
lems of agriculture. His talk will be 
given at the luncheon Sept. 8. 

Other speakers on the general sub- 
ject of farm legislation Sept. 8 will 
be R. C. Booth, Piper Grain & Feed 
Co., Cedar Rapids, Iowa, president of 
the G & FDNA; Stary Gange, a 
farmer of Lindsay, Cal.; Dr. Asher 
Hobson, University of Wisconsin agri- 
cultural economist; C. R. Miles, U.S. 
Chamber of Commerce, and David 
Livingston, Washington, Iowa, farm- 
er. In addition a congressman has | 
tentatively agreed to take part in 
this program. 

Participants in the grain sanita- 
tion discussion—in addition to all 
warehousemen attending, who will | 
be encouraged to comment and ask | 


| questions—will be George Larrick 
| Food & Drug Administration; Herm- 
| an Fakler, vice president of the Mill- 
ers National Federation; Randall 
Latta, USDA; Walter Dykstra, Fish 
& Wildlife Administration, and E. J. 
Murphy, Production and Marketing 
Administration. 

The Minneapolis hosts to the con- 
vention are preparing an extensive 
program for both men and women 
visitors. The Radisson Hotel will be 
convention headquarters 


Corn Carryover 
May Reach 
550,000,000 Bu. 


WASHINGTON —A July 1 
position report showing slightly 
than one billion bushels of corn indi- 
cates to trade observers here that the 
carryover on Oct. 1 may reach as 
high as 550 million bushels. The pre- 
vious quarter disappearance amount- 
ed to sdightly more than 550 million 
bushels. These observers believe that 
the last quarter disappearance will 
fall below that of previous years par- 
ticularly if the new crop continues 
to look as good as latest reports 
indicate. 

As of this week the U.S. Depart- 
ment of Agriculture raising its 
own estimate of the corn carry over 
as of Sept. 30 and now sees a total 
of 500 million bushels held 

The new estimate constitutes a 
substantial upward revision by USDA 
of its corn carryover estimate from 
its earlier forecast of a 440 million 
bushel total. 

Here is the table of distribution of 


stock 


less 


1S 


the corn stocks as of July 1 and 
April 1, 1952. 

Al J 1 
(nm farms 1 4 609.21 
Terminals 61,849 
stock 4.¢ J 
Inter. Mills, et« 10 197 

Total 1 8.79 


ROLE IN GROWTH OF POULTRY 


By WILFRED E. LINGREN 
Feedstuffs Editorial Staff 


SAN FRANCISCO—Last year the 
topic of conversation was midwest- 
ern floods. This year it was Califor- 
nia earthquakes. But even discussion 
of the most severe earthquake since 
the San Francisco disaster of 1906 
couldn't keep the hatcherymen at- 
tending the 36th annual convention 
of the American Poultry and Hatch- 
ery Federation from talking mostly 
about the poultry industry. 

The convention and exhibition was 
held July 22-25 in conjunction with 
the Western Poultry Congress at the 
Civic Auditorium here. This was the 
first annual convention of the APHF 
under its new name adopted at last 
year’s St. Louis meeting. The organi- 
zation was formerly known as the In- 
ternational Baby Chick Assn. This 
was also the first convention of the 
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Linseed Meal Order Signed; 
Issuance Scheduled July 30 


By JOHN CIPPERLY 
Feedstuffs Washingt 
WASHINGTON—A new linseed oil 

meal order providing a ceiling of $78 
ton, bulk, Minneapolis, has been 
signed by the acting price administra- 
tor and will be issued and made ef- 
fective July 30, it was reported late 
this week. 

Work on the long-waited order was 
completed July 25, and the document 
was given final Office of Price Stabili- 
zation approval with the signature 
of Joseph Freehill, assistant to the 
price chief, Ellis Arnall, who was in 
Chicago attending the Democratic 
National convention. 

The price agency was poised to is- 


A. 


Corresp 


tion was deferred first to write into 
the regulation precise dollars and 
cents charges for containers and then 
to revise ceiling price ideas to con- 
form to a lower planned ceiling for 
soybean oil meal 


The order originally provided a 
boost to $80, Minneapolis. (See Feed- 
stuffs, July 12, 1952, page 1.) In 


line with the change to $78 for lin- 
seed oil meal at Minneapolis in the 
order signed July 25, new ceilings for 
other cities and for other flaxseed 
products also will be $2 lower than 
indicated in the July 12 story. 

The container charge was said to 
be an umbrella type of treatment, 


whereunder the price agency has set 


sue the revised order July 11, but ac- 


dollars-and-cents charges for certain 


kinds of containers, adjusted by areas. 
Price officials who have worked on 
this regulation regarding container 
charges say that they have provided 
a cushion in the permitted charges so 
that all sellers may operate with 
normal freedom. Trade critics say 
the bag problem has been built up far 
in excess of its importance since the 
burlap market is flat on its back and 
container costs are of relatively lit- 
tle importance as compared with the 
time lost in making this revision and 
the concomitant financial damage 
imposed on many crushers. 

Another OPS target was missed 
this month when the price agency 
failed to make good its pledge to 

(Continued on page 57) 
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OUTPUT CITED AT CONVENTION 


American Poultry & Hatchery Federation, Western 
Poultry Congress Ask for Continued Advances 
in Formula Feeds 


to be held west of the 
Rocky Mountains. 

Registrations for the meeting were 
estimated at approximately 4,500. 

Commercial exhibits of poultry 
equipment and supplies, including 
feeds, covered 55,000 sq. ft. of the 
Civic Auditorium with more than 
140 firms exhibiting. The extent to 
which automatic equipment is _ re- 
placing hand methods in poultry 
raising was graphically portrayed 

Attendance at the business ses- 
sions of the convention was stimu- 
lated by a desire of the hatchery- 
men to obtain all the advice being 
offered by program speakers to help 
the industry weather profitless pe- 
riods such as those of the recent past. 
The speakers discussed general poul- 
try management, the determination 
and application of cost data, proper 
nutrition, poultry health methods, 
merchandising, marketing and other 
topics. 

New Officers 

The APHF board of directors took 
time out at midweek to elect W. S. 
Grotewold, Lake Mills, lowa, as the 
new president of the association, suc- 
ceeding Ambrose Brownell, Milwau- 
kie, Ore., who automatically moved 
to a post as an executive director 
B. H. Flory, Defiance, Ohio, was 
moved up to the office of first vice 
president, and the new second vice 
president is Robert Parks, Altoona, 
Pa. 

J. C. Long, Meridian, Miss., con- 
tinues as an executive director, and 
D. D. Slade, Lexington, Ky., was re- 
named secretary-treasurer. 

Don M. Turnbull, Kansas City, was 
reappointed executive secretary of 
the federation. 

The formula feed manufacturers 
were given their share of the credit 
in the building of the vast and grow- 
ing poultry industry by speakers out- 
lining the state of the industry, and 
the need for more extensive applica- 
tion of the nutritional advances in 
formula feeds was cited as they 
looked into the future. The impor- 
tance of proper feed formulation was 
emphasized and the methods of han- 
dling feed also came in for study. 


“Phenomenal” Development Cited 
The “phenomenal” development of 
the poultry industry in the past 15 
years was cited by Miss Alyce W. 
Lowrie, administrative assistant, 
Poultry Producers of Central Cali- 
fornia, San Francisco. In those 15 
years, she reported, the number of 
commercially hatched chicks in- 
creased 159%, total pounds of chick- 
ens produced rose 82%, the number 
of commercial broilers raised was 
multiplied 11% times and the per 
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Dealer Training 
E came across a case history recently that we believe is of construc- 
Win interest to everyone in the feed industry. It is a program adopted 
by a feed manufacturer to aid his dealers to more profitable retail store 
operations, and it is particularly impressive because it is based on example 
rather than on theory. 

Last September, the Lipscomb Grain & Seed Co., Springfield, Mo., took 
over the operation of a retail feed store at Harrison, Ark., for the purpose 
of making it a testing ground for a planned program of retail merchan- 
dising. The store was remodeled to achieve the desired effects in display, 
stocking of merchandise, traffic flow, convenience, lighting and color harmony. 

A merchandising program was instituted aimed at several basic objectives: 

1. Establishment of friendly press and radio relations in the test area 

2. Better customer relations, with demonstrations and other types of 
shows and including the use of no-cost premiums. 

3. Consistent radio and newspaper coverage of the area. 

4. Direct mail contact consistently to rural route boxholders and selected 
dealer customer lists. 

5. Complete remodeling, redecorating and modernization of dealer's 
store and the addition of new profit farm specialty lines such as poultry and 
livestock equipment, insecticides, fungicides, etc. 

* * * 

OMPARATIVE sales for the nine-month period prior to the time the 

plan was put into operation, and for the nine-month period in which the 
plan was in operation, showed the following: 

Tonnage for Nine Months Pre- 

ceding Start of Plan 


Tonnage for Nine Months 
After Start of Plan 


1950-61- bag 1951 Bag 
December 214 Septem 
January 162 Octobe 441 
March 153 Le ber 698 
April 193 January ? 
May 251 February ) 
June 207 Ma " 84 
July we 219 April 641 
August 156 May ° 792 

Total tonnage 1,744 Total tonnage », 680 


The company reported that June, 1952, figures, maintained a good in- 
crease over the previous June of 676 bags, or 222%; and that, also, the sale 
of heretofore unstocked farm specialty items added an entirely new source 
of profit of over $125 for the month of June. The June tonnage increase 
was despite poor feed ratios and extreme hot weather. 
* * * 

HE Lipscomb company is making good use of this example in alerting 

dealers to the opportunities for increased volume and profit through 
modernization of physical properties and a merchandising program. It held 
the first of what is planned to be a continuing series of dealer training schools 
on July 1, Attendance at each of these will be limited to 20 or less, all of 
them selected, and details of the program are presented. There also are talks 
on modern feed store design, feed manufacture, solicitation of new cus- 
tomers, credit controls, and the building of feed and sideline displays. 

The company offers to look over stores of the dealers and to furnish 
them with a scale floor plan of remodeling suggestions, together with an 
estimate of costs, without obligation. Fixtures in the model store, which 
were designed by E. P. Thomas, advertising and sales promotion manager 
of Lipscomb's, are for sale to dealers at low cost. Light fixtures, spotlights, 
paints, floor coverings, etc., also are made available to dealers at cost. 

At the first school, attended by 14 dealers, five signed up immediately 
for store remodeling and five others indicated they would like to have an 
estimate and floor plan prepared. 

Mr. Thomas says: “We are trying to take the retail feed store out of 
the cracker barrel stage by showing dealers that attractive store layout, 
with training in feed service and selling, is profitable.” 

Some of the large feed manufacturing companies have become increas- 
ingly conscious of the importance of helping dealers to improve their opera- 
tions. The Lipscomb company, however, is not in the classification of large 
manufacturers. It does business in an area of keen competition, and is known 
for progressiveness. Its officers make the claim that its training school, 
with the methods employed, “is a new and revolutionary step in bringing 
the feed store up to today’s modern standards of merchandising, and enabling 
the feed dealer to enlarge his scope of service and realize greater profit from 
the work he does.” 


| fo 


Certainly, what the company is doing is to show that a feed manufac- 
turer, even outside of the very large concerns, can do a highly important 
and needed job in making feed retailing the source of service, profit and 
pride that it should be. 

We think that many companies could adopt similar programs with great 
success. If it became a pattern in the industry, it would mean tremendous 


| progress in the merchandising and use of formula feeds. 


FORMULA FEEDS: HOW’S BUSINESS? 
FEATURE 


The uptrend in formula feed business spread over a wider area this 
week, and little slackening off was noted in sections where trade has been 
fairly good through the recent slump. The Pacific Northwest remains an 
exception, with trade still dragging though showing some promise of improv- 
ing. Stronger broiler and egg markets, heavier feeding of turkeys and an 
upsurge in hog feed demand and cattle feeds helped to boost volume. Drouth 
conditions encouraged sales of dairy and beef cattle feeds in the South and 
Southwest. Ingredient market news was highlighted by firming of millfeed 
markets and a decline in grain prices. The index of wholesale feedstuffs 
prices advanced 2.3 points to 258.1 and the feed grain index declined over 
7 points to 248.7 in the week ending July 23, the Production and Marketing 
Administration reports, (Ingredient details on pages 58-60.) 


Southwest 


| total was only 9% less than in the 
| same period a year ago. 


In spite of the fact that some | Plant operations were trimmed 
other sections of the country have | back to five days at most plants this 
not noticed much improvement in week, with two or three shifts operat- 


the feed demand, the southwest con- 
tinues to encouraged by good 
sales activity 

Manufacturers report demand good 
for most types of feed and fair only 
on a few poultry items. 

Primary development of the week 


ing. 
be 


Central States 


The more optimistic tone in poul- 
try and hog feeds reported by cen- 
tral states mills a week ago 
seems to be holding pretty well, al- 


was the upturn in demand for hog rw fi 
feed. Weaned pigs are now requiring re ae ~o seem to be faring 
more feed nourishment, and in ad- er than others. 


Turkey rations are moving in large 
volume, with some companies said to 
be behind in deliveries and receiving 
some protest from growers. As the 
birds gain weight more and more feed 
is required. 

Interest in broiler feeds is improv- 
ing since the price of finished birds 
has advanced. Reports from growing 


dition the prevalence of vesicular ex- 
the area is playing an 
mportant role. Not only is it con- 
tributing to an increase in hog values 
but it pointing up the 
importance of good feeding principles 
to feeders who have healthy hogs on 
the farm and wish to keep them that 


inthema n 


markets Is 


Wa 

Dairy feed demand was good, and | 4reas indicate going prices of around 
cattle feed sales were continuing in 30¢, which is break-even or better 
good volume. Turkey feed demand | ™ relation to current feed costs. 
was active, and sales to broiler feed- Broiler raisers are buying increased 
ers were steady numbers of chicks. 

Prices were on the increase this Egg prices are on the uptrend, and 
veek due to the advance of oilseed | there is a corresponding increase in 
meal costs and the higher millfeed | demand for laying feeds. The egg 
market. Production at southwestern | Strength is due to a cut-back in lay- 
plants was on a five day week | ing flocks early in the season when 
schedule with some mills operating | Prices were not so good. It is now 
six days too late in the season to do much 

about building up laying bird num- 
Northwest bers, which indicate stil] higher egg 


prices and rot much feed busi- 
ness as might be expected from high 
egg returns. 

Increased growth of spring pigs 


The volume of formula feed busi- - 
held near last week's level for 
imber of Northwest mixers, while 
in trade 


ness 


it 


others noted a slackening 

On th sare iles apparently were eoquires more feed, thus accounting 

somewhat lighter than in the previous 
! lighter 4 business. Dairy and cattle rations, 


two weeks but about equal to season- 
al xpectations 

rurkey feed business continued to 
cor good share of the total 
Some of the broiler types have been 


however, are draggy, a customary 
condition during the summer months. 

Corn prospects in the main belt 
are excellent, with hot weather forc- 
ing growth rapidly and afternoon 


prise a 


marketed, but a substantial number ’ é 
of birds remain on farms for fall showers furnishing moisture. The oat 
irketing. Recent government com- crop in the central States is con- 
pilations show that through June sidered good, but spotty in some 
this year a record number of turkey districts. 
poults were hatched in Minnesota, Formula feed prices generally are 
12% more than last year’s record about steady with a week ago levels. 
sotek No particular shortages of ingredi- 


ents are in evidence. 


Southeast 


Some manufacturers report a defi- 
nite spurt in laying mash sales since 
the recent upswing in egg prices, and 


business in this line is expected to Demand for formula feeds has 
hold up well as long as the egg | shown some improvement during the 
market is favorable, which at the | past week throughout the Southeast. 


moment appears a good prospect. 
Sales of pig feeds also are steady 

most concerns, with business in 
hog concentrates still lagging. A shift 
to more concentrate sales is antici- 
pated shortly, however. Dairy feed 
trade is seasonally depressed 

The June hatch of baby chicks was 
only 26% of the total hatched in 
June a year ago, the government re- 
ports. However, earlier seasons hatch- 
ings were larger, and the six-month 


The plight of farmers facing as much 
as 75% losses in corn production in 
some areas, as Well as the exhaustion 
of pastures brought on by extreme 
drouth, has forced purchases of man- 
ufactured feeds. 

Most of the production increase 
is in the form of dairy feeds. This 
business could be considerably ex- 
panded if manufacturers were willing 
to extend credits which are now re- 
ported as being held in a tight posi- 
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tion. Money is scarce and collections 
quite slow. 

There is some evidence that south- 
ern manufacturers are taking on 
more broiler deals, but a rather cau- 
tious attitude is still being displayed 
toward the outlook for continued 
strong broiler prices. In spite of the 
reduced numbers, the natural ten- 
dency toward maximum feeding for 
quick marketing is being capitalized 
upon by those sellers that are not 
involved in financial deals. All of 
this is making for some upturn in 
formula poultry feed production. 

Most mills report productions run- 
ning from four to five days a week, 
but mostly on a one-shift basis. There 
is an immediate outlook for increased 
feed manufacture because of the non- 
availability of feed ingredients which 
can be fed straight on an economical 
basis. The absence of home grown 
grains, cottonseed hulls and domestic 
oil meals, plus the tightness in sup- 
ply of dried citrus pulp, are consid- 
ered to be factors which must in- 
crease the usage of formula [feed 
during the coming weeks. 

Although fishing has been moder- 
ately good, supplies of both domestic 
and imported meals are being well 
taken by the trade, which has enabled 
the domestic producers to market 
their summer catch readily. 

Processors of new crop rice bran 
during the past few days have in- 
creased their price ideas several dol- 
lars a ton due to some good buying 
activity from far western sources. 

The long run of hot sunshine has 
put the cotton harvest about two 
weeks ahead in some areas, and it 
is now believed that a little domestic 
cottonseed oil meal will begin trick- 
ling into the market before the mid- 
dle of August. Practically no trading 
has been done because of the mills 
being unwilling to sell at present ceil- 
ing prices. 


Northeast 


Formula feed production in the 
Northeast continued at practically 
full schedule for the mills last week, 
although a slackening of orders was 
noted. 

Substantial rains have been report- 
ed over a great many areas that were 
badly in need of moisture, and while 
no immediate effect on pastures is 
reported, nevertheless the dairy and 
cattle industries have shown a ten- 
dency to cut their formula feed 
orders. 

Poultry feeds continued to be pro- 
duced at a high rate, and sales are 
equal to the production. Some in- 
crease is being noted in the demand 
for turkey feeds in this area. 

Millfeeds have settled down price- 
wise, and little change was noted in 
offerings this week. Production con- 
tinues at a fgirly high rate by flour 
mills, while brokers with Canadian 
connections are pressing the market 
with offerings from that source. 


Ohio Valley 


Formula feed business in the Ohio 
Valley this week continued the up- 
ward trend noted last week, and most 
of those who watch trends closely 
are of the opinion sales are now defi- 
nitely starting an upswing from their 
low spring levels. It’s a_ situation 
welcomed by everyone in any way 
associated with the industry. 

In discussing the market this week, 
manufacturers expressed the belief 
that prices have about leveled off 
at a range considerably lower than 
those which prevailed last winter, 
with a consequent beneficial effect 
on sales. 

It also was pointed out that farm- 
ers are coming more and more to the 
realization they must use plentiful 
quantities of formula feeds to more 
quickly and satisfactorily ready their 
flocks for market. Trying to do this 
job with home-grown feeds, supple- 
mented with pasturage, is much too 
uncertain and unsatisfactory, as many 
farmers have discovered during the 
last year, even during lush spring 
pasturages. As a result, manufactur- 
ers now believe formula feedings will 


become a year-around procedure, in | 


view of the known results possible 
with the constantly improving feeds 
now available. 

The broiler crop in this area con- 
tinues at an all-time high, eggs con- 
tinue to be a satisfactory produce 
price-wise, and the large spring tur- 
key crop is now at an age requiring 
larger feedings—all factors favorable 
to a steady improvement in the lor- 
mula feed business. At least, this was 
the thinking this week of many feed 
manufacturers in this area, as de- 
mands for their products led to sub- 
stantially increased production sched- 
ules. 


Paeifie Northwest 


The feed business continued draggy 
in the Pacific Northwest, with many 
mills down to three and four day 
weeks on account of Vacations. 

A raise in broiler prices made the 
long-term outlook for broilers some- 
what better, and higher egg prices 
improved the outlook for commercial! 
egg producers. However, nearly all 
of the marginal egg producers have 
gone out of business, and it is too 
late in the season for them to start 
up again. 

Pasture and hay conditions in west- 
ern Washington are the best they 
have been for several years, and 
while dairy feed business is very slow, 
most feed men are happy to see an 
abundance of local hay and good pas- 
tures because this means the long- 
term economic outlook for the dairy- 
men is better than it has been for 
some time. Traditionally, local dairy- 
men go in debt during the summer 
time while buying hay and enter the 


winter milk producing season in the | 


red. This year it looks as if dairy- 
ing will be a paying proposition even 


during July and August, and this in | 


turn should reflect in smaller ac- 
counts receivables on feed millers’ 
books. 

Feed prices were $1@2 ton lower, 
mainly on the basis of cheaper mill- 
feed prices and a good supply of pro- 
teins. 

The hay market broke about $4 
ton in eastern Washington because 
of poor demand on the coast, and the 
first arrivals of new crop Alaska 
herring meal came into Seattle over 


the weekend. Production of herring | 
meal in Alaska has so far been dis- | 


appointingly small, but 
meat scraps and imported fish meal 
are expected to fill any gaps made by 
lack of herring meal. 


stocks of | 


cussion at the industry session 


| that 


OPS Offici 
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Is, Industry Group 


Discuss Alfalfa Meal Order 


By JOHN CIPPERLY , 
Feedstaffs Washington Correspondent 
WASHINGTON—The proposed al- 
falfa meal price order moved off 
dead center this week as Office of 
Price Stabilization officials met with 
alfalfa industry representatives and 
U.S. Department of Agriculture of- 
ficials to consider a final draft of a 
price ceiling order for this commodity 

The industry representatives pres- 
ent for the meeting July 21-22 with 
Kennard O. Stephens, OPS feed con- 
sultant, and other 
members of an alfalfa products in 
dustry advisory temporary sub-com- 
mittee 

Alfalfa meal is scheduled to obtain 
a new order patterned along lines 
of the old OPA regulation. The pro- 
posed new regulation would establish 
specific dollars-and-cents ceilings for 
alfalfa processors. At present alfalfa 
meal is priced under provisions of the 
general manufacturers ceiling price 
regulation, CPR 22, but individual 
letter orders have been issued from 
time to time to allow ceiling price 
adjustments, OPS said. 


Two Areas Proposed 


It is proposed basically to have 
two areas for pricing ‘purposes. One 
area would include all the country 
east of the eastern boundary of the 


state of Illinois, and the second area 
would cover the balance of the na- 
tion to the west. However, this ten- 


tative schedule was qualified by an 
industry proposal that a third area 
be established for the Mississippi 
Valley in between Illinois and the 
West Coast. 

Points of this kind are not of the 
nature which provoke front office 
OPS questioning and probably can 
be reconciled between the industry 
committee and OPS price 
specialists, 

However, a more important price 
topic was the subject of broad dis- 
That 
problem of premium 
prices for dehydrated alfalfa with 
vitamin A units above 100,000 when 
sold to feed manufacturers. 

The industry 
the industry 


advisory 


was the 


issue 


committee asserted 


was entitled to a 


| basic premium on all sales of alfalfa 


Lederle Reports Antibiotic May 
Bolster Summer Egg Production 


PEARL RIVER, N.Y.—Science may 
be close to solving the summer slack 
period in egg production, according 
to Lederle Laboratories. 

At the Pearl Poultry Farms in 
nearby Montvale, N. J., John and 
Frank Etcherberry have run tests 
which indicate that through the use 
of an antibiotic feed supplement low 
producing hens can be brought back 
to near-peak production. It all start- 
ed last fall when a pen of 78 birds 
were far behind the rest of the flock 
in egg production. 

The Etcherberrys talked to scient- 
ists at Lederle Laboratories here and 
obtained some Aurofac 2-A aureomy- 
cin-vitamin B, feed supplement. (This 
supplement has been used by feed 
manufacturers for some time to in- 
crease growth and improve health 
of poultry.) 

Disregarding the recommended 
dosage, they used two and a half 
pounds of the supplement for each 
100 lb. of feed. To their surprise, 
these 78 apparent culls, which were 
being fed an inferior laying mash, 
rose from a production of 26% to 
57%, equalling their best birds on 
a high-cost diet, Lederle reports. 

At the same time, another pen of 
hens producing less than the normal 
pens was given aureomycin supple- 
ment with a high-cost feed. Produc- 


tion jumped from 40 to 60%, the 
company states. After six weeks, the 
supplement was discontinued for one 
week and production dropped to 50%, 
and when the supplement was rein- 
stated in the diet, production again 


rose to 60%, the report says 
The Etcherberrys had 100 hens 
of an inferior strain which had 


proved disappointing in production 
They were placed on a low-cost mash 
containing the aureomycin supple- 
ment. Production rose from 37% to 
80% within 20 days, Lederle 

Lederle scientists became interest- 
ed and have started controlled ex- 
periments to determine how much 
Aurofac is actually required to main- 
tain this high production on a low 
cost feed. They also hope to learn 
just what effect this super dosage 
will have on high producing birds 


says 


The amount of Aurofac used in 
these early tests would make the 
cost prohibitive for use throughout 


the flock, the company notes. How- 
ever, the amount used may be many 
times greater than necessary to in- 
crease egg production. Thus pellets 
super-Charged with aureomycin sup- 
plement possibly will be the answer 
to overcoming the summer slack peri- 
od in egg production since experi- 
ments show the summer moult is 


definitely being delayed, the report 
concludes. 


OPS officials were | 


running more than 100,000 Interna- 


| tional Units whether made to blend- 
ers or to feed manufacturers. They 
said that while tl feed industry 


normally did not buy alfalfa meal on 
the premium price basis 
appropriate that a bask 


on the premium 


it was more 
price be 
established prod- 
uct for 

According to this 
proposal was not met with great fav- 
agency. It agreed 
industry entitled to a 
price above 100,000 I. U.'s 


all sale s 
OPS 


or at the price 
that the 
| premium 


was 


was 


in sales to blenders, but the officials 

said that it would not be appropriate 
to include sales to feed manufacturers 
|} in this premium price allowance 
The OPS officials took the position 
| Ga while it was ordinarily true 
| that the feed manufacturer would 
| not pay a price premium for high- 
| er than a 100,000 LI count, in a 
tight market situation which could 


develop, the feed manufacturer would 
be caught in a However, 
price agency officials were quick to 
comment that the alfalfa industry 
could not have been de- 
manding a pound of tight 
markets 

OPS officials said they believe that 


squeeze 


accused of 
flesh in 


the more equitable decision would be 
to protect the blending phase of the 
industry. By protectir the position 
of the blender OPS feels that both 
the alfalfa dehydrator and the feed 
manutacturer will be in @ more Sat- 
isfactory position 

The blender, it was agreed by all 


parties to the discussion, can pay 


premiums for more than 100,000 L.U.’'s 


and work off this higher rade prod- 
uct with lower grade supplies 
Basic Ceilings 
The pricing technique of the order 
is slated to provide by areas basic 
price ceilings at processing plants 
plus freight to destination 
On the basis of the present work 
load at the price agency, plus the 
dislocation of personnel under the 
budget shake-up at the agency, it 
*seems improbable that the order can 
be written up, cleared, approved and 
signed at all levels within three 


Weeks 
The following representatives of in- 


dustry, acting as a temporary sub- 
committee, were present here this 
week: Kenneth Morrison of Morrison 
& Quirk, Hastings, Neb.; John A 


Caple, A. B. Caple Co., Toledo; W 
J. Small, the W. J. Small Co., division 
of Archer-Daniels-Midland Co Ne- 
Kan R. | Nye, National 
Dehydrating & Milling Co 
ind Florence M,. Lewis 
Alfalfa Milling Co 


odesha, 
Alfalfa 
St Louis 
Fernando 
An 

Sitting for 


Los 


OPS with Mr. Stephens 


were A. H. Krueger, chief of the 
grain and feed branch; James A 
Carey, branch economist; Mordecai 
tiegel and Julia Cooper of the legal 
staff of the branch; Helen Anderson, 
section economist Joseph Chrisman 
consultant, and W. R. Thomas of the 


office of industry ad ory commitees 


ONLY SMALL PORTION 
OF MOLASSES CROP SOLD 


WASHINGTON--While shipments 
of Cuban blackstrap molasses to the 
U.S. for storage by July 15 had 

| reached 130.9 gallons, only 
9.5 million of 1952 crop molasses had 
consumption by that 
Marketing 


million 


been sold for 
| date, the Production & 
Administration reports 

However, negotiations for 
much larger quantities were in prog- 
ress, the report Meanwhile 
prices for cane blackstrap continue 


sales of 


states 


to decline, dropping @‘%¢ gal. in 
the week endin July 22 to 16%@ 
17¢ gal., f.o.b. New Orleans 

Use of molasses by distillers in 


May amounted to 9.5 million gallons 
compared with 9.1 million in April 
| and 17.2 million in May, 1951 


| 
| 
| 
| L 
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Chicago Board 
Directors Order 
Five-Day Week 


CHICAGO—The directors of the 
Chicago Board of Trade have ordered 
that starting Aug. 2 and until fur- 
ther notice there will be no Saturday 
sessions of the exchange. 

The action was taken at a meet- 
ing of the directors July 22, at which 
time a petition asking that the matter 
be placed before the membership for 
a ballot vote was rejected. Establish- 


ment of a shorter trading week was 
accomplished by regulation, a method 
by which the directors retain power 
to modify the decision if they so 
desire. Approval of a five-day week 
by vote of board members would have 
involved a rule change which would 
be more difficult to modify. 

The move followed similar action 
by the New York Stock Exchange 
and other major securities markets 
to put them on a five-day week. 

The Chicago directors announced 
that they shortly will call for a mem- 
bership vote on the matter of ex- 
tending the trading hours from 1:15 
p.m. to 1:45 p.m. 

The Chicago exchange closed on 
Saturdays for a period last summer, 


and the Minneapolis Grain Exchange 
took Saturday “holidays” for shorter 
periods both last summer and the 
summer before. 

Consideration of similar moves was 
planned by Kansas City Board of 
Trade officials July 29 and by Min- 
neapolis Grain Exchange directors 
late this week. 


OVER 200 ATTEND 
EL RANCHO MEETING 
CLOVIS, N.M.—El Rancho Milling 
Co. of Clovis, N. M., was host to 
about 200 at the annual dealer meet- 
ing July 20. Dealers from New 
Mexico, Texas and Oklahoma were 
present. The morning schedule of- 


at Your desk ... in your mill 


@ At your desk ... in your mill is the logical place to work out 


the solutions to your nutritional problems. 


A personal discussion—across your desk—with a Ray Ewinc 
Distributor will give you the complete and specific 
information you desire. You'll save time and effort. 


You can trust a Ray Ewrnc Distributor to assist you in any phase 
of Poultry and Livestock nutrition. He is qualified by long 
experience and training. 


Benefit from the free nutritional services he has to offer . . . 
Formula building—Labeling requirements—Feeding Programs— 
Details on latest nutritional developments and test results. 


The Ray Ewrnc Distributor for your area is a friendly, practical 
individual you'll enjoy knowing. You will find him sincerely 
interested in helping you build better feeds—and in showing 
how to save money without sacrificing quality. 


Write or phone today, he'll stop by at your convenience. . . 
naturally, there’s no obligation. Don’t delay. Get the facts 
today and earn more tomorrow. 


© FOR ON THE SPOT INFORMATION 


° 
mame 


from a Qualified Nutritional Expert 
See Your Ray Ewing Distributor! 


THE “Ray Gwing COMPANY 


1097 SO. MARENGO AVE., PASADENA 5, CALIFORNIA 


fered coffee for the visiting ladies at 
the home of Mr. and Mrs. Austin 
Brooks, while the men participated 
in trips through the main plant at 
Clovis, horseshoe games and general 
bull sessions. At noon the group went 
to La Vista dining room for a din- 
ner and the annual meeting. 

Alvy Smith, El Rancho sales man- 
ager and the master of ceremonies, 
introduced Austin Brooks, general 
manager, who gave the welcoming 
address. “Problems of Selling and 
How To Conquer Them” was the 
title of an address given by Mr. 
Smith. A film, “The Magic Key,” w 
shown. 


Mutual Millers 
to Hear Talk on 


Sales Promotion 


BUFFALO — Sales promotion and 
sales training will be among the topics 
stressed at the midsummer conven- 
tion of the Mutual Millers and Feed 
Dealers Assn., to be held Aug. 12-13 
at Hotel Jamestown in Jamestown, 
N.Y. 

Principal talks will be given by 
Ralph Everett, Empire Sales Train- 
ing Center, Buffalo, E. F. Dickey, 
vice president and general manager, 
Honeggers’ & Co., Fairbury, Ill., and 
Rev. Laton E. Holmgren, secretary, 
American Bible Society. 

Mr. Everett will describe the work 
and services offered by his program 
for feed merchants, salesmen and 
farm representatives. Mr. Dickey’'s 
topic will be “Promoting Feed Sales 
as a Community Enterprise.” Rev. 
Holmgren, who has traveled exten- 
sively in the Orient, will talk on 
“Communism’s Appeal to Asia.” 

Special events will include golf at 
the Chautauqua Golf Club, attend- 
ance at a Pony League baseball game, 
Jamestown vs. Hamilton through the 
courtesy of the Wilber Feed Co. and 
the Ames-Burns Co. and showing of 
colored slides on production of alfalfa 
meal, corn crops and cotton crops. A 
tour of the Furniture Manufacturers 
Bidg. is being arranged for the ladies. 


DAVID C. READ JOINS 
COMMERCIAL SOLVENTS 
TERRE HAUTE, IND.—David C. 
Read of Richland, Mich. has been 
employed as a nutritionist in the 
Nutritional Research division of Com- 
mercial Selvents Corp., according to 
an announcement by T. S. Carswell, 
vice president. Mr. Read is a 1951 
graduate from Michigan State Col- 
lege, and he recently received his 
M.S. degree in animal nutrition from 
Oklahoma A & M. 


PURCHASES ELEVATOR 

HUNTINGTON, IND.—Loren Full- 
hart, general manager of the Farm 
Bureau at Huntington, Ind., has an- 
nounced purchase of the Mayer Grain 
Co., Bippus, Ind. The elevator, with 
a 35,000-bu. capacity, is said to be 
one of the most modern in the state. 


DEHYDRATED 
PRIALFALFA MEALS 
Car Lots—Truck Loads 


Distributors for 
MINNESOTA 
NORTH DAKOTA 
SOUTH DAKOTA 
and Northern WISCONSIN 


For Information write 


602 Board of Trade Building 


Kansas City, Missouri 


Jerry Parks 
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Vern C. Hastings 


Edward C. Davidge 


WAYNE FISH ADDS TWO—Wayne Fish, president of Wayne Fish & Co., 
Minneapolis, has announced that Vern ©, Hastings will join the company 
on Sept, 1 as sales manager, and that Edward C. Davidge is now with the 
organization as office manager and assistant sales manager. Mr. Hastings is 
well known to the feed trade in Minnesota and surrounding states, having 
been with the Archer-Daniels-Midland Co., Minneapolis, for several years. 
Recently he has been sales supervisor for the Commander Elevator division 
and before that buyer for the feed division of A-D-M. Mr. Davidge formerly 
was district representative for the Minneapolis Gas Co. 


Number of Cattle on Feed in 
Corn Belt Shows 13% Increase 


WASHINGTON — The number of 
cattle on feed for market in the 
Corn Belt states on July 1 showed a 
marked gain over a year earlier, 


The Bureau of Agricultural Econ- 
omics reports that the number on 
feed in the 11 Corn Belt states on 


July 1 this year is estimated to be 


13% larger than the number on July 
1, 1951. 
While estimates of the absolute 


cattle on’ feed have not 
all the states, indica- 


numbers of 
been made for 


tions point to an increase of almost 
245,000 head. Numbers on feed a 
year ago were down substantially 


from July 1, 1950, BAE pointed out. 
The 1952 summer inventory is about 
50,000 head more than in 1950 and is 
the largest number on feed for the 
post war years, the U.S, Department 
of Agriculture agency 

Although the numbers of cattle on 
feed on July 1 in all of the Corn 


said 


Mixed Cars 
ALFALFA MEAL 


Molasses 
Alfalfa Feeds 


SWEET FEEDS 
70% Content Mixing Feed 


Fremont Molasses Feed Co. 


Fremont, Nebraska 


Belt states were not estimated in this 


report, BAE did give numbers for 
the three important feeding states, 
Illinois, lowa and Nebraska. The num- 
ber for these three states was 1,490,- 
000 head. This is 16% more than the 
1,284,000 head on feed July 1 last 
year, but only 7% above the number 


for July 1, 1950. 
Each of the three states showed 
increases of 15 to 19% over last 


Year. The higher inventory on July 1 
compared with July 1 last year is 
due to smaller marketings of fed 
cattle and to the larger placements 
of cattle on feed during the past 
three months than in the correspond- 
ing period a year ago,. when place- 
ments were exceptionally light, BAE 
officials said. On April 1 this year, 
the number on feed in the three 
states was 4% larger than a year 
earlier. 

In connection with its report for 
the entire Corn Belt, BAE noted that 
in the east Corn Belt, the number of 
cattle on feed is 18% larger than 
last year, while the west Corn Belt 
shows an increase of 11%. 

All states show more cattle on 
feed than last July except Missouri, 


where numbers are down 8% and 
WE BUY AND SELL 
FEED INGREDIENTS 

Nearly fifty years’ experience in the 


feed industry. Keferences—any bank in 
Dayton, 


Orville Carson Company =, 
* Reibold Building — Dayton 2%, Ohio 


Dri D; Clovita 


Peder Devold’s Feeding A & D Oils, Cod Liver Oils with vitamins 
added, U. $. P. pure Cod Liver Oils, veterinary grade. 


LACTO-VEE PRODUCTS CO. DayTON 2, on10 


No order too large, 


ForClo Lactovita 


none too small 


A MERCHANDISING PROGRAM 


That Really Sells 
YOUR BRAND 
of Formula Feeds 
EGGSHELL BRAND 
OYSTER SHELL 
Let's Talk It Over! 


South Dakota, which is down 12%. 
Feeding operations are up substanti- 
ally from a year ago in Indiana, which 
showed an increase of 30%. The 
July 1 number in Kansas is 20% 
above a year earlier, while Illinois 
and Nebraska are up 19% and 16%, 
respectively. Feeding was 15% above 
year in Iowa, while other in- 
creases in the Corn Belt are: Ohio 
and Michigan, each 10%; Minnesota, 
8; and Wisconsin, 5%. 

Cattle feeding operations in Colo- 
rado on July 1 are about the same 
as a year ago. The receipts of re- 
placement cattle into Colorado feed 
lots since Jan. 1 have been smaller 
than the large receipts during the 
same period last year, while market- 
ings since Jan. 1 have been larger. 
In California, numbers on feed on 
July 1 are slightly less than a year 
ago. 

About 73% of the July inventory 
is expected to be marketed before 
Oct. 1 if July intentions are carried 
out 

Shipments of stocker and feeder 
cattle into the Corn Belt during 
April-June were greater than a year 
ago. Total shipments for the three 
month period from public stockyards 
and “directs” into the nine states 
for which such records are available 
were 15° above the same period last 
year 

Cattle on feed July 1, 1952, as a 
percentage of a year earlier are as 
follows: 


last 


Ohio 110 «Towa 115 
Indiana 130) =Missourl 92 
119 South Dakota 88 
Michigar 110 Nebraska 116 
1%6 Kansas 120 
M ta 108 

Corn Helt 118 
111 
‘ 11 


Placements Up 


The number of cattle placed on 
feed in Illinois, Iowa and Nebraska 


during the past three months is es- 
timated to be 407,000 head, 41% more 
than the number placed in the April- 
June period last year. Last year, 
relatively few cattle were put on 
feed during this period due to the 
uncertainty caused by the establish- 
ment of ceiling prices on live cattle 
This year placements were greater 
than normal 

During the period April 1 to July 1 
about 1° fewer cattle in the three 
were marketed than a year 
ago. Cattle feeders marketed their 
cattle during the past three months 
at a slightly slower rate than they 
intended on April 1. 

Steers accounted 
total cattle on feed; 
calves, 6°; and other 
These percentages are not greatly 
different from those a year ago. 

During the next three months, cat- 
tle feeders in the three states expect 
to market 71° of the cattle on feed 


States 


76 of the 
heifers, 17% 
cattle, 1% 


tor 


July 1 
Number of Cattle on Peed—lIllinois, Lowa, 
Nebraska 
July 1 Aprill July 1 
= 1 19 1951 
23.000 446.0 280,00 
739 
1 wor 1,823.00 1,284 


GROWERS ADOPT CHARTER 

DOVER, DEL.—-The Eastern Shore 
Poultry Growers Exchange adopted 
a charter, appointed a board of di- 
rectors and selected new officers at 
a recent meeting at Stone Bar, 
near the Delaware, Maryland line 
Members decided to make the organ- 
ization permanent and to Continue 
their quarters in Selbyville. Louis 
Schockley of Whiton, Md., was elect- 
ed president 


734 MIDLAND BANK 


TELEPHONE: ATLANTIC 6519 


* Minerals * Vitamins 
MINNEAPOLIS 


1, MINNESOTA 
MP-485 


2% Rise Shown 
in June Farm 
Flock Average 


WASHINGTON The nation’s 
farm flock averaged 308,636,000 lay- 
ers in June, the U.S. Department of 
Agriculture reports. This is 2% more 
than in June last year but 3% below 


the 1941-50 average. 
Numbers of layers were up from 
last year in all areas except the 


narth central states. The number of 
layers in the east and west north 
central states was slightly below last 
year 

The average numbers of layers on 


hand, by regions, during June this 
year, compared with the numbers 
on hand in June, 1951, were as fol- 


lows: north Atlantic states, 52,086,- 
000 and 49,324,000; east north central, 
59,952,000 and 60,129,000; west north 
central, 2,623,000 and 83,607,000; 
south Atlantic, 30,369,000 and 29,- 
987,000; south central, 52,708,000 and 
51,621,000; west, 30,898,000 and 29.- 
337,000. 

Between June 1 and July the num- 


ber of layers in the U.S. decreased 
about 67, compared with a 4% de- 
crease last year and the average of 
6%. 


Chicks and young chickens of this 
year’s hatching on farms on July 1 
were estimated at 466,685,000—8% 
less than a year earlier and 19% be- 
low the average. Young chicken hold- 
ings were smaller than a year ago 
in all areas of the country. Decreases 
from a year earlier were 3% in the 
north Atlantic, 6% in the west, 7% 
in the south central, 8% in the east 
north central and south Atlantic and 
13°) in the west north central states 

Farm flocks laid 5,032,000,000 eggs 
during June, 1% less than in June 
last year 

PURCHASES MILL 

MT. GILEAD, OHIO—M. L. Shar- 
rock, who operates elevators at Mar- 
tel and here, has purchased the Ed- 


ison Mill and Climax elevator from 
the estate of the late Harry Martin 
of Edison 


Robert E. McCully 


VY LACTOS APPOINTMENT — Ap- 
pointment of Robert E. McCully as 
director of nutrition of Vy Lactos 
Laboratories, Inc., Des Moines, Iowa 
has been announced by Dean F. Fos- 
ter, sales manager. Mr. McCully has 
been district sales manager for Vy 
Lactos the past two years, with offices 
in Kanas City. A graduate of the Uni- 
versity of California, he has been en- 
gaged in sales and nutritional work 
in the feed industry for 16 years. Ap- 
pointment of Mr. McCully is a part 
of Vy Lactos’ plans to expand the nu- 
tritional services offered by the com- 
pany to, teed manufacturers, Foster 
said. 
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George K. Whyte 


CHASE PROMOTION—R. N. Con- 
ners, vice president and general sales 
manager, Chase Bag Co., has an- 
nounced that George K. Whyte is the 
new manager of the Chase factory 
and sales office in St. Louis. Mr. 
Whyte, graduate of the University of 
Illinois, has had 10 years of selling 
experience with Chase. Formerly 
sales manager in St. Louis, he as- 
sumed his new post June 1. 


SOYBEAN INSPECTIONS 
AGAIN AT HIGH LEVEL 


WASHINGTON — Inspected re- 
ceipts of soybeans in June were the 
largest of record for that month and 
were more than double the number 
of cars inspected in June 1951, ac- 


CHLOROPHYLL 
All Types and Grades 
CALCIFEROL USP and 
PURE CRYSTALLINE D3 
VITAMINS D-2 and D-3 


All Types, Oil Soluble, 
Water Miscible, Mineral Stable 


VITAMINS A &D 
IN POWDERED FORM 


CAROTENE 
1SO-PHYTOL 
BOWMAN YEAST PRODUCTS 


Primary Grown and Brewers Type 


CHARLES BOWMAN & CO. 
220 East 42nd Street, New York 17, N. Y. 


> 


CLOROFOLEN 
Dog Food Deodorant 
Bowman D-3 
Dry or Oil Carrier 
BoDee Type 3— Water Soluble 
Bowman D-2 
BoDee Type 2— Water Soluble 
Mineral Stable D2-D3 
XANTHOPHYLL PIGMENTATION 
PRODUCTS 
ANTIBIOTICS 
G Master Standard Penicillin 
AFSILLIN WITH B-12 
Manvfoctured by 
E. R. Squibb & Sons 
BOWMAN FEED 


PRODUCTS, INC. 


Fog Central Avenue, Holland, Michigan 


cording to reports to the Department 
of Agriculture. 

June inspections totaled 9,726 cars, 
compared with 8,796 in May and 
4,801 cars inspected in June last year. 
Inspected receipts for October 
through June totaled 109,022 cars, 
compared with 114,892 cars for the 
same months last season. 

The quality of the soybeans in- 
spected in June was somewhat bet- 
ter than for the preceding month and 
about 17% above average. Eighty- 
four percent graded No. 2 or better 
compared with 83% in May and 72% 
the 10-year (1942-51) June average. 

Inspections of soybeans in June in- 
cluded the equivalent of 632 cars in- 
spected as cargo lots and 203 cars 
as truck receipts. 


CORN FUTURES PREMIUM, 
DISCOUNT SCALE REVISED 


CHICAGO—By a ballot vote this 
week members of the Chicago Board 
of Trade approved a number of 
changes on the premiums and dis- 
counts currently applicable on corn 
delivered on futures contracts. The 
new differentials do not apply to any 
of the corn futures now being traded 
and will become effective when trad- 
ing in the July, 1953, corn futures is 
started. The amendment passed by 
a vote of about four to one. 

No. 1 white and No. 1 yellow corn, 
now deliverable at a premium of %¢ 
bu. over the contract price, will carry 
a premium of 1¢ bu. when delivered 
on a 1953 corn futures contract and 
thereafter. No. 1 mixed corn, now 
deliverable at the contract price, will 
command a %¢ bu. premium, while 
on No. 3 mixed, the present discount 
of 2%¢ will be changed to 4%¢ bu. 

On No. 3 white and No. 3 yellow 
corn, the present differential provides 
for a discount of 2¢ bu. irrespective 
of its moisture content; this will be 
changed so that any No. 3 white or 
No. 3 yellow carrying not more than 
15%% moisture will still be applied 
at a 2¢ bu. discount. Those same 
grades carrying in excess of 15'4% 
moisture will be subject to a discount 
of 4¢ bu. under the contract price. 

No changes made in the premium 
of %¢ bu. for the tender of either 
No. 2 white or No. 2 yellow, and No. 
2 mixed will continue to be applied 
on futures contracts at the contract 
price level. 


PROTEIN MEAL FUTURES 
UP SHARPLY; TRADE LIGHT 


MEMPHIS—Protein meal futures 
prices shot skyward during the past 
week in moderate trading at the 
Memphis Merchants Exchange. 

With the expiration of old crop 
July, prices of new crop months be- 
gin to seek new high levels, and as 
the week ended, cottonseed oil meal 
prices were 5¢ to $2.25 ton higher. 

October was just 5¢ away from 
the ceiling of $78 ton when the week 
started and that accounted for the 
small advance. December jumped 
$1.25 ton, January and May were up 
$2.25 ton and March posted a gain 
of $1.50 a ton. 

On the soybean oil meal side of the 
market, prices moved into higher 
ground for new crop months. August 
remained locked at the $81 ton ceil- 
ing and was joined by October, which 
recorded an advance of $2.50 ton to 
reach the ceiling. 

Distant May soybean oil meal fu- 
tures was the top gainer of the week, 
recording an advance of $2.60 ton. 

Trading was light as sellers await- 
ed word from Washington on new 
ceiling prices for cottonseed oil meal. 


NATIONAL OATS NET DOWN 

ST. LOUIS—Net income of the Na- 
tional Oats Co. for the first six 
months of this year was $24,397, or 
16¢ a common share, compared with 
$98,000, or 65¢ a share, a year ago. 
The company said the decline was 
caused by dealers generally work- 
ing off much of their inventories 
and by “unrealistic ceilings on soy- 
bean products.” 
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Reist Seed Co., Mt. Joy, near here. 
The owner, Alvin J. Reist, estimates 
the loss at $40,000. He said he had 


NOOTBAAR TO HANDLE 
RIVERBANK PRODUCTION 


RIVERBANK, CAL.—The River- | just installed about $15,000 worth 
bank Processing Co. has announced | Of mew machinery for processing 
the appointment of H. V. Nootbaar | 8'ain seed. 

& Co. as the exclusive sales repre- — 

sentative for its entire production of PURCHASES FIRM 

almond hull meal, tomato pumace HAMILTON, MICH.—A. R. Wat- 
meal and grape pumace meal. kins, president of Hi-Life Packing 

The Riverbank firm is operating | Co., and Orleans Canning Co., manu- 


facturers of canned pet foods has 
announced the purchase of the Dog 
Life Corp., Hamiliton, Mich., packers 
of Dog Life Brand dry dog foods. 
The Dog Life brands will continue 
be merchandised in Michigan, 
Ohio, Indiana, Illinois and Wisconsin, 


the facilities formerly owned by the 
De-Hi Feeds Corp. Byron C. Clover 
is general manager of the plant. 

H. V. Nootbaar & Co. specializes 
in the sale and distribution of grain 
and feed ingredients and has its of- | to 
fices at 890 S. Arroyo Parkway, Pasa- | 


dena, and 465 California St., San | with expansion into other territories 
Francisco. The Riverbank products | contemplated. Sales will be be direct- 
ed by Clarence Jensen who has been 


will be under the sales direction of | 
Irwin W. Logan of the Pasadena of- 
fice and Grant Border of the San 
Francisco office. 


re-employed by the new management. 


FEEDSTUFFS VISITOR 
MINNEAPOLIS — Hans H. Fast- 
ing, Fasting & Co., The Hague, Hol- 
land, was a visitor to the Feedstuffs 
office in Minneapolis recently. 


FIRE HITS SEED FIRM 


LANCASTER, PA.—A fire recently 
damaged two large buildings of the | 


For Highest Quality Oat Products 
COME TO AN OAT MILLER 


Our milling process gives you the 
fine, uniform texture you need for 
perfect results in your formula feeds 


Our Teletype number is MP 477 
Mixed cars at straight car prices 
Samples on request 


STAR BRAND PULVERIZED 
MIXED FEED OATS 

CRESCENT PULVERIZED OATS 

MIXERS’ PULVERIZED OATS 

EAGLE BRAND STEAM CRIMPED 
OATS 

OAT FEED (when available) 

STEAM ROLLED WHOLE BARLEY 

GROUND BAKLEY 

PEARLED BARLEY FLAKES 
(Max. fiber) 

GLENWOOD BARLEY (pearied) 

STAK PEARLED BARLEY GRITS 

STEEL CUT DURUM WHEAT 


TOWER BRAND ROLLED OATS 
(Steam Rolled) 

ACE BRAND ROLLED OATS 
(Steam Kolled) 

WHOLE OAT GROATS 

STEEL CUT OAT GROATS 

GROUND OAT GROATS 

GLENWOOD FEEDING OAT MEAL 

FALCON BRAND PULVERIZED 
WHITE OATS 

STANDARD BRAND PULVERIZED 
WHITE OATS 

DAIRY BRAND COARSE GROUND 
OATS 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 


£ 
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DEHYDRATED 
ALFALFA MEAL 


QUALITY * UNIFORMITY «+ SERVICE 
THE YEAR AROUND 


BARTON MILLS, INC. 


P.O. BOX 347 SO. OMAHA STATION 
OMAHA, NEBRASKA 
TELEPHONE: MARKET 5333 


ANOTHER RECENT “LABCONCO” KJELDAHL INSTALLATION is 
this unit in the complete new laboratories of the Peter Hand Foundation, 
Chicago. With thi: ultra-modern apparatus, Peter Hand Foundation can make 
rapid, accurate determinations of protein in their analysis and formulation work. 


This particular unit is a 12-flask, combination digestion and distillation 
apparatus with electric heat. Many styles of “Labconco” Kjeldahl are available, 
from 6 to 96 flask capacity, gas or electric heat. 

If you are planning a modern feed laboratory, large or small, call first on 
Laboratory Construction Company, manufacturers specializing in laboratory 
equipment for the feed and allied industries for 25 years. We can help you 
with plans and layout—can help you determine what you need in the way of 
specialized laboratory equipment. Write today, direct to the manufacturers, 
for full details. Laboratory Construction Company, 1113 Holmes, Kansas City, 


Missouri. (Advertisement) 


Kenneth C. Korte 


BAUGHMAN AD MANAGER—Ken- 
neth C. Korte has been appointed ad- 
vertising manager of the Baugh- 
man Manufacturing Co., Jerseyville, 
Ill. Mr. Korte formerly was with 
Philip Morris, Montgomery Ward and 
Executive Service, Inc., in sales, ad- 
vertising and personnel capacities. 
The Baughman c pany fac- 
tures bulk feed bodies as well as 
other self-unloading bulk material 
bodies and conveying equipment and 
spreader bodies. Mr. Korte attended 
Shurtleff College, Alton, Ill., and did 
graduate work at the University of 
Wisconsin before entering business. 
The Baughman advertising account 
is now handled by Batz - Hodgson - 
Neuwoehner Advertising Agency of 
St. Louis. 


NO SHORTAGE SEEN 
BECAUSE OF STRIKE 
RAHWAY, N.J.—Because of rela- 
tively high inventories of Merck & Co., 
Fnec., products and continued produc- 
tion at plants in other states, the 
strike called at the company’s Rah- 
way plant was reported unlikely to 


bring any shortage in supplies for 
some time if it continued. 

The strike of 1,600 production 
workers was called July 12, halting 
the manufacture of penicillin, strep- 
tomycin and cortisone. 


Plans to Implement 
Margin Control 
Amendment Delayed 


WASHINGTON — The Office of 
Price Stabilization, swamped by a 
group of urgent feed industry actions, 
has temporarily sidetracked plans to 
put into effect the Williams amend- 
ment to the Defense Production Act. 

This amendment would require 
margin controls on processors, whole- 
salers and retailers where a farm 
commodity is under price contro] at 
the farm level. These sellers would 
not be allowed “greater than their 
normal” margins. 

Soybeans are under control at the 
farm level, and the opinion has béen 
expressed that soybean oil meal and 
feeds to the extent that they contain 
soybean oil meal would come under 
the margin-over-cost amendment. 

OPS officials still see the Williams 
amendment as a mandate for recal- 
culation of prices when markets move 
downward. 

Some observers believe that OPS 
will find it difficult if not impossible 
to accomplish the aims of the amend- 
ment by regulations. 

Meanwhile, a leading OPS attorney 
commented this week that the feed 
industry price regulation, Supplemen- 
tary Regulation 7, was a mark-up 
type of order, with the recalculation 
on the downside, indicating that while 
the price agency has not acted, it is 
contemplating where the Williams 
amendment might be applied. 


For “GRADE A” 


Quality Eggs... 


There’s real economy in 
feeding Eggshell Brand, for 


two big reasons: 


1. It's @ cheap, available 


source of calcium... 
goes right to work mak- 
ing fine shells for high- 
grade eggs. 


2. Eggshell Brand contains 


less waste (fine particles 
and dust, that hens 


Highly digestible because it's softened by Ageing 
on the bottom of Mobile Bay. 


Southern Oyster Shell Milling Corporation 


— 
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fortify with 


VITAMIN Dz PRODUCED IN DAWE’S OWN 
IRRADIATION LABORATORIES SPECIFICALLY 
FOR POULTRY FEED FORTIFICATION | 


OTHER DAWE’S PRODUCTS 


Dawe’s Sterol D; provides the utmost in convenience, 
FOR FEED FORTIFICATION 


economy and reliability as the source of full vitamin D 
requirements for all types of poultry feeds. 
Dawe’s performs each production step in the process 
of vitamin D; manufacture, beginning with the extrac- 
tion of the basic raw material, cholesterol. This is con- 
verted chemically to provitamin D3, which is irradiated 
_ and purified to make the true vitamin Ds contained in 
Dawe’s Sterol D3. 
The vitamin D; is dispersed in a specially prepared — 
autritive carrier, resulting in a dry, completely free- | 
flowing product that mixes easily with excellent o 
dispersion throughout the feed. Handling and mixing 
are not affected by terhperature changes. Dawe’s Sterol © 
D; is ideal for use in both batch and continuous 
mixing operations. 
Dawe’s Sterol Ds is biologically tested and standard- 
_ ized for uniformity and dependability. It is available in 
all standard potencies. Two of the most popular are: 
1,500 I. C. Units per gram in soybean meal and 3,000 
I. C. Units in corn meal. As a basic producer, Dawe’s 


A-Seal-In—Dry A, new process for highest 
stabilization 

AD-Seal-In—Combined, stabilized A and D 

Dry D.—For four-legged animals 


A and D Feeding Oils—For animal and poultry 
feeds (Also water miscibles) 


Riboflavin Supplements — Primary fermentations 
Choline Chloride—Dry and Liquid (non-corrosive) 
Pantothenic Acid 

Niacin 


Forbee—Standard combinations of Riboflavin, 
Calcium Pantothenate, Niacin and Choline 


B,. Supplements—Primary fermentations 

B ,.-Antibiotic Supplements — Widest selection 

Procaine Penicillin—Most effective antibiotic for 
poultry 

Bacitracin—All-purpose antibiotic 


R-Sonic 10x—Arsonic acid growth stimulant 
effective at low levels 


Xanthophyll—For controlled pigmentation 


+ 


also can supply vitamin Ds in amy practical potency. . . 
in powder, oil or water soluble forms. 

Constant supplies of Dawe’s Sterol D; are convenient- 
ly available to you. Shipments may be made from Dawe’s 
plants in Chicago and Peoria, Illinois, and Auburn, 
Washington, or from strategically located warehouse 
stocks. 

Let us quote on your requirements. 


products c 


alt - 


ompany 


Available singly in all standard potencies, or in 
combinations custom-blended to your specifications. 


RENOWNED FOR QUALITY: 
Dawe's feed fortification products and 
their trademark, a genuine Capodimonte 
Porcelain rooster, the original of which 
is on display at Dawe's Chicago office. 


4800 S$. RICHMOND STREET, CHICAGO 32, ILLINOIS 


Distributors for Western Evrope: Comptoir Anversois d'importation, "COMANIMA" 
13, Courte rve des Claires, Antwerp, Belgium 
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= 
7 
| 
Vorla Cidest Vitamin Products for foods 


10—-FEEDSTUFFS, July 26, 1952 
: ditional cash outlays for soil conser- 
Give Reasons Why one 
All Soil-Saving Many farmers felt they would have 


se little trouble borrowing money for 
ay JOHN NY i= S Steps Not Adopted establishing erosion control measures 

iS ays: WASHINGTON—A survey by the — would rather not borrow money 
- or fear of losing their farms if 
U.S. Department of Agriculture in prices should go down. Farmers with 
small acreages and few livestock 
seemed most handicapped by pressure 


ers are not applying all soil saving ‘ate i ~ 
Yankee Doodle had nothing recommended for their said they 
arms. 


aie cooperation with Iowa State College 
Bae shows four major reasons why farm- 


the Bureau of Agricultural Econom | Fenal agreements and owner-pera 
your customers asks for more reasons. (1) Mortgage debts and high 
ALDEN Ground Limestone || sung and ving con make | tram’ the’ conservation Pro 
Products. nh these practices. 2) ‘Many rental |""Atngugh few farmers. surveyed 


costs of soil conservation with own- 
ers. (3) Many farmers do not expect adopt at least two. gel stop ero- 


. to live on their farms very long . . : 
They ask for ALDEN Calcium (renters with short-term Penn Mone sion a combination of a number of 
~ | soil saving practices is necessary, 


Carbonate because it’s 39% tire so soon that they could not bene- | S¢cording to the survey. ni 
fit from these practices). (4) If these order to ge 
available calcium, high soil saving practices were established, 
percentage, which makes Gab technical assistance on how to over- 
° Farmers said adoption of all rec- | Come obstacles and financial assist- 
ALDEN Ground Limestone ommended soil saving practices would | #"ce may be necessary, USDA offi- 
Products ideal for use in necessitate a change from cash crop | “ls said. a 
and grain-consuming livestock (pri- — 
quality livestock feeds and mary hogs and fattening beef cattle) | MELVIN PETERS NAMED 
o roughage-consuming livestock (beef TO CORN KING STAFF 
mineral mixes.” and dairy cattle). This means a 
change in both the kind and amount CEDAR RAPIDS, IOWA—Appoint- 
of livestock kept. Some farmers con- | ment of Melvin L. Peters as southern 
~ sidered this a major obstacle because | Iowa representative has been an- 
- they did not want to pay high prices | nounced by the Corn King Co., Cedar 
+ for livestock; others would have to | Rapids, manufacturer of nutritional, 
Manufactured by borrow money which they preferred | medicinal and sanitation products for 
. not to do; and still others did not | livestock and poultry. Mr. Peters suc- 
lowa Limestone Co. want beef or dairy cattle as a major | ceeds Herman W. Bockhaus, who has 
enterprise. These answers seemed to | retired after 22 years of service with 
Bankers Trust Bldg. Des Moines, la. be the same for all farms surveyed | the firm. 
where this was considered an ob- Corn King officials said Mr. Peters 
Also, makers of DAIRY-WHITE Barnlime and stacle, regardless of size, ownership | is an experienced poultry service 
distributors of STONEMO Granite Poultry Grit and labor supply, according to the | man and will be on call to assist 
survey. dealers in diagnosing and treating 
: Forty-nine out of 83 tenant opera- | poultry diseases and helping with 


tors surveyed said either rental | poultry problems. Before joining the 
agreements or lack of landlord coop- | Corn King sales staff, he represented 
eration was a major obstacle. The | the Dr. Mayfield Laboratories, 
survey showed that present agree- | Charles City, Iowa. 


For complete information, prices — ad- 
itional costs or benefits of soil ero- 
} and deliveries, call or write the sion control practices. Where this ob- IMPORTANCE OF WATER 
nearest Sales Representative: stacle was recognized, rental agree- Water is a nutrient of the utmost 
: M 0 LAS S ES ments showed a predominance of | importance to the fowl, Paul E. San- 
“2 Gea crop-share rental agreements. ford, Kansas State College, points 
; Nearly half the owner-operators | out. Water comprises 55-75% of the 


surveyed had a mortgage debt aver- | weight of the body and more than 
aging $3,925. In addition, almost one | 65% of the whole egg. Water must 
fourth of the operators had short | be provided continuously. With in- 


KANSAS CITY, MISSOURI term debts averaging $599 which had | creasing external temperature, the 


M. A. McClelland Co., 


Dwight Bidg. to be paid in two years. Other farm- | needs for water are correspondingly 

BALTIMORE, MARYLAND LITTLE ROCK, ARKANSAS ers said high fixed costs, including | increased to compensate for the 
Bradley & Boker, Clinton J. W. Nutt Co enter loss of ti 
St. & Danville Ave tore pat ol ieee payments on mortgages, and living | greater loss o wate! »y evaporation 
BUFFALO, NEW YORK : expenses kept them from making ad- | through the chicken’s lungs. 

LOUISVILLE, KENTUCKY 
Sunset Feed & Grain Co., Milten C 
805 Dun Building Srowe, 
CINCINNATI, OHIO 605 West Ormsby Ave. 

LUBBOCK, TEXAS 

G. E. Linder, 406 Elm St. N. K. Parrish, 
DALLAS, TEXAS 820 Tenth Street 
Van Woters & Rogers, 
inc., 10216 Denton Road 
DENVER, COLORADO P.O. Box 1045 
Arch Sales Co., 
1406 East 47th Avenve 
EVANSTON, ILLINOIS vator Co., 2214 Snelling 
Holl Sales Co., Ave. 
HOUSTON, TEXAS Cumberland Brokerage 
A.F. Miller Co., 643 First Co., Commerce Union 


National Bank Bidg Bank Bid. 


Distributing Stations at strategic points on the q 
East Coast, Gulf and West Coast ee 


PACIFIC MOLASSES COMPANY 


OFFICES 215 MARKET STREET, SAN FRANCISCO 


120 WALL STREET, NEW YORK 
309 DELTA BUILDING. NEW ORLEANS 


CONSUMERS SOYBEAN MILLS, Inc. 
Jobbers an d P. Jucers Richard A, Blomfield Don J. Swanson 
SALES AGENT—The South Oyster Shell Milli Cc 
sales agent for Eggshell brand oyster shell. The announcement was made by 
1122 Flour Exchange Phone: BR 6781 A. W. Brinkley, general manager of Southern Oyster Shell, Mobile, Ala. 
MINNEAPOLIS, MINN. Blomfield-Swanson is the exclusive sales agent for well-known firms manu- 
facturing basic vitamins, trace minerals and dehydrated alfalfa meal. 
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Single Order of 
Pillsbury’s Feed 
Fills Whole Train 


FRANKFORT, OHIO—The largest 
Single order of turkey feed ever sold 
by a salesman of Pillsbury Mills, Inc. 

a trainload of 21 cars—arrived here 
recently. N. J. Laughlin, Wilming- 
ton, Ohio, Pillsbury Best Feed sales- 
man for 10 years, sold the order to 
Beery's Midland Hatcheries at Frank- 
fort and Chillicothe. It was pro- 
duced at Pillsbury’s Lima, Ohio, feed 
plant, and arrived in Frankfort via 
a gayly decorated Baltimore & Ohio 
train. 

It marked the first time a com- 
plete trainload of turkey feed had 
been sold by a Pillsbury salesman 
anywhere in the U.S. 

Several thousand persons gathered 
in the town for the celebration. H. C 
and Frank Beery, father and son 
partners in the hatcheries, provided 
free turkey sandwiches. They pre- 
sented the mayor of Frankfort, popu- 
ation 900, signs proclaiming the town 
as the “Little Turkey Capital of the 
World.” 

All of the 630 tons of feed—12,600 


TRAINMEN MEET TURKEYS—Bal- 
timore & Ohio Railroad officials and 
members of the train crew are shown 
after they arrived in Frankfort, Ohio, 
with a 21-car trainload of Pillsbury’s 
Best turkey feed. The trainload was 
one order, sold by N. J. Laughlin to 
Beery’s Midland Hatcheries. The tur- 


keys, it says here, came down to meet | 


the train. 


VINELAND, NEW JERSEY 


FOR BEST BUY= 
BUY FLORI-PHOS 


Contact Our Distributor or Write Us 
WARD FEEDCO. « CHICAGO4, ILL. 


y, 


DANNEN 


FEED INGREDIENTS 
AND GRAIN 


@ Soybean Meo! @ Tonkoge 

@ Cottonseed Scraps 

@ Linseed Meal @ Molasses 

@ Alfalfa Meal @ Crimped Oocts 
@ Brewers Grain @ Crimped Barley 
@ Oat Meal Feed @ Corn Chop 

@ Mill Feeds @ Ground Grains 


DANNEN MILLS, Inc. 


SILMO CHEMICAL CORP. 


GRAIN AND JOBBING DIVISION 
ST. JOSEPH, MO. 


\ 


bags of 100 Ib. each—-went directly to 
the 22 growers served by the Beery 
firm. It was expected to supply the 
growers only two weeks. 

Frank Beery received wires of con- 
gratulation from Philip W. Pillsbury, 
chairman of the board of Pillsbury 
Mills, Inc., and from Clyde Hendrix, 
vice president. 

AREA RENDERERS GROUP 

SCHEDULES CONVENTION 


DES MOINES—The seventh re- 
giona!] area of the National Renderers 
Assn. will hold its annual convention 
Sept. 22-23 at the Hotel Muehlebach 
in Kansas City, according to an an- 
nouncement from H. M. Ackerley, 
secretary-treasurer, Des Moines. 

FIRE RUINS MILL 

QUAKERSTOWN, PA.—The Clov- 
er Leaf Electric Mills, a feed plant 
at Milford Square, near here, was 
severely damaged by fire recently. 
Clarence Rosenberger, who operates 


the three-story mill with his father, 
Menno, estimated the loss at $50,000. 
Only office equipment was saved. 


ELECTED VICE PRESIDENT 

LOUISVILLE, KY.—C. Lease Bus- 
sard, owner and operator of the 
Farmers Feed & Supply Co., Kasco 
Feeds distributor, Frederick, Md., 
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was elected a vice president of Opti- 


mist International at the organiza- 
tion's 34th annual convention re- 
cently in Louisville. Representing 


more than 40,000 Optimists, Mr. Bus- 


sard will be assigned the territory 
involving the eastern U.S.—east of 
the Mississippi, extending from Que- 
| bec to the coast of Florida, covering 


| seven districts 


| Here's the tonic for cows that successful dairymean demand because of ads like this. .. | 


COW PRES 


DR. LEGEAR’S 


THE TONIC FOR ALL DAIRY COWS 


CRIPTION 


EVER YWHER 


SOLO 
DR. LEGEAR MEDICINE C 


T. LOUIS, MISSOURI 


Build Customer Confidence and Profits 


MODERN, 
TROUBLE-FREE 
GRADING AND 


"TESTING EQUIPMENT 


YOUR CUSTOMERS drive late mode! cars, use new farm 
machinery and time-saving electrical appliances. Naturally 
they want to do business with the elevator that uses the 


latest and best grading equipment. 


YOUR PROFITS depend on your grain testing equipment. 
If yours is inaccurate or inadequate, you may lose custom- 


when you sell the g 


ers by discounting good grain. Or, should you fail to dis- 
count lower grades, you may lose thousands of dollars 


rain. 


THESE PROFIT PROTECTORS—used by Boards of Trade, 


SEEDBURO 


State and Federal Inspectors—can be bought from 


Check Your Equipment NOW .. . Order Today 


No. 400G STEINLITE — the World's Most widely 
used moisture tester. Easy to operate, fast, accurate 
Charts check agoinst government inspection points 
Guoranteed the best moisture tester for grain, corn 
soybeons, nuts. On 10 day free trial No 400G 
Onty $420.00 


500 A-63” ALUMINUM GRAIN TRIER. Weighs 
only 4 pounds. Easier to handle. Greater strength 
Gnd resiliency withstands hard usege. Worth o pre 
mium because it lasts longer is easier to use. $37.50 


No. 34 BOERNER SAMPLER AND MIXER. Reduces 
size of representative samples of grain. insures ac- 
curacy in mixing somples and grading. Price $98.85. 


No. 14 FOUR-IN-ONE SCALE. For weighing som- 


pment 


u 


ples and moi! determining test weights per bushel, 
Sensitive to 1/10 gram. Complete, 
$44.75 


dockoges, etc 


cop 


No. 372 THERMO SAMPLER TORPEDO. For check- 
ing tempercture and taking o sample from any point 
in @ bin. 3-foo? extensions avoilable. Price $17.50. 
Extensions... .$1.45 each 

No. 77-6", No. 36-9" AND No. 79-12” BAG 
TRIERS. Nicke! ploted steel. Each $2.05. $4.00, 
$4.60. 

No. 150 FILLING HOPPER AND STAND. for use 
with | pint end | quert weight per bushel tester. 
Price, without cup $27.90. 


No. 22-5 GRAIN PROBE — 63”. The officio! Gov- 


ernment stondard probe. Mode of extro heavy gouge 
bross. Price $27.00 


No. 10 GRAIN DOCKAGE SIEVES. Mode of 20- 
gouge Gluminum, 13-Inch diameter, inch inside 
depth. Precision and commercial grode: Prices on 
request 


No. 26 WEIGHT PER BUSHEL TESTER. Accurote, 
tugged, durable. Complete with vtrike-off stick. 1 
Quort capacity. Price $29.25 


Me. 20 TRIER. Double-brass tube, open handle. 40 
inches in length, 1% inches outside diameter, 6 
openings. Price .$17.50 


No. 64 SAMPLE PAN. for bonding somples of 
grain for testing and grading. $!.75 each 


No. 34 No. 14 No. 37 
Ne. 22-5 Ne. 10 


PLEASE SEND DETAILS ABOUT ITEMS CIRCLED: 
Ne. 26 


Ne. 400G Ne. 500A-6)" 
2 Ne. 77-6" Ne. 36-9" No. 79-12" Ne. 150 
Ne. 20 Ne. 64 


| : PREPARE YOUR COWS FOR HEALTHY CALVES 
4 a WITH = 
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722 Converse Building * Chicago 6, ill. 
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Joint Convention Set 
for Illinois Feed 

and Hatchery Men 


CHICAGO—-Virtually all members 
of the Illinois Poultry Improvement 
Assn. and the Illinois Feed Assn. 
are expected to attend the combined 
convention of the two groups at Ho- 
tel Leland, Springfield, Ill., Aug. 17- 
19 

A number of authoritative speak- 
ers have been selected to address the 


convention. Among them will be Gov. 
Adlai Stevenson of Illinois and Allan 
B. Kline, president of the American 
Farm Bureau Federation. 

The program also will include Roy 
Yung, director of agriculture of the 
State Department of Agriculture, 
who will speak on the anthrax prob- 
lem; Dr. J. C. Alberts, Dept. of Vet- 
erinary Medicine, University of II- 
linois, whose discussion will center 
around poultry diseases; Dr. T. W. 
Perry, department of animal hus- 


bandry, Purdue University, who will 


Ss. HOWE 


SILVER CREEK, 


BAGGING 
SCALE 


FOR FLOUR, 
FERTILIZERS, 
ALL FREE-FLOWING MATERIALS. 


give a practical slant on low-cost 
cattle feeding. 

Other topics on the program will 
be the agricultural outlook “credit- 
wise,” by Ernest T. Baughman, vice 
president, Federal Reserve Bank, 
Chicago; and “Hog Nutrition,” by B. 
W. Fairbanks, director of the Ameri- 
can Dry Milk Institute. 

A. J. McLoughlin, general sales 
manager Arcady Farms Milling Co., 
Chicago, will give a talk on practical 
poultry management. Lee Hammett, 
Western Advertising Agency, Chi- 
cago, will discuss, “How To Sell 
Farmers in '52.” Sharing an im- 
portant spot on the program will be 
C. D. Van Houweling, assistant ex- 
ecutive secretary, American Veter- 
inary Medical Assn., Chicago, who 
will deal with the value of closer re- 
lationships between veterinarians, 
hatcherymen and feed dealers. 

In a special meeting at the Elks 
Club Aug. 18 the Illinois Feed Assn. 
will discuss its new group insurance 
program, just inaugurated this year, 


FEEDS, SEEDS, 
CHEMICALS AND 


Fastest, most accurate equipment for bags 
of 25 to 200 Ibs. capacity. Hundreds of mills 
and plants, many of whom have been using 
this scale for over 12 years, fill and accurate- 
ly weigh up to six 100-lb. bags per minute. 
Simple to install and easily and efficiently 
operated by unskilled help, this Eureka O. K. 
Bagging Scale will speed up your filling and 
weighing operation. 


By means of an optional accessory — the 
Eureka O. K. Scale Holder—one scale may 
be used to serve several hoppers or bins. 
Requires no bolting or unbolting for attach- 
ment or removal. 


Please write for 


Descriptive Bulletin F-502 


and Gordon Tucker, vice president, 
I. C. System, will conduct a forum 
on credit problems. 

Simultaneously, the Illinois Poul- 
| try Improvement Assn. will be hav- 
ing an incubation clinic at the Le- 
land Hotel, with Joe Taggert, “Chick- 
| master,’ as the emcee. 

Ready for inspection Aug. 17 will 
| over 40 exhibits. Luncheons, tours 
| and other social activities have been 
| 


arranged for the ladies. 


NEW ELEVATOR 

LACROSSE, WASH.—J. I. Wigen, 
| president of the Lacrosse Grain 
| Growers, Inc., announces that July 9 
| has been set for the open house of 
the newly completed Dusty elevator. 
| The new elevator is of solid concrete 
construction and has the latest in 
grain handling equipment. It was 
| built by the Central Construction Co. 
| of Spokane. The capacity of the new 
| plant is 420,000 bu. It has a leg capa- 
ble of handling 6,000 bu. per hour. 


| — 


NEW WAREHOUSE 

| KIOWA, KANSAS—A new feed 
warehouse, which will include a roller 
mill, will be erected here by the 
Farmers Grain & Supply Co. soon 
after harvest. Action was voted at 

| the company’s annual meeting recent- 
ly. Type and size of the warehouse 
will depend upon the type of roller 

| mill that is selected. The old ware- 

house building will be torn down to 

make room for the new structure. * 


NEW ELEVATOR PLANNED 
SACRAMENTO—The Miller Malt- 
ing Co. of Los Angeles has announced 

it will build a $2 million grain stor- 

age facility east of Stockton, Cal. The 
company announced initial plans are 
| to construct a 1 million bu. elevator 
for storage of grain purchased in the 

Sacramento and San Joaquin valleys. 
| Storage may be expanded later to 
| handle a total of 3 million bu. 


caine 
Litablshed 1885 


Call Bob o 
Stuart for: 
Wheat-Mixed Feeds 
Soya Meal 
Linseed Meal 
Alfalfa Meal 
Millfeeds 


RELIANCE 


MAin 2418 
1017 Phoenix Bidg. Minn. 


CONSUMERS ARE BUYING 
3 TIMES AS MUCH 


BIG “H” FEEDS 
AS TWO YEARS AGO 


THERE'S 4 REASON 
Better Profits — 


TRADE MARK REG EE 
| 
TURE—Why 

with a Brewers | 

ZELLERS’ LABORATORIES READING. PA. | 

\ 
Be EUREKA 

The Worlds Largest Lime Grain and Seed Cleaning Machinery ta. 
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“Hogs Gained 2.9 Ibs. Per 
Day—Feed Conversion 3.09” 


DR. SALSBURY'S 


Hog-Gain 


Gives Your Feed These Advantages... 
Growth Stimulation 


27% faster hog growth. 
14% less feed per Ib. of gain. 
Cuts up to 30 days off growing period. 


Market Quality 


More uniformity, smoother hair-coats. Better 
general appearance and quality. 


Disease Resistance 


Fortifies the feed. Helps hogs combat a high “‘dis- 
ease level!’ Dr. Damon Catron, lowa State College, 
says the variation in the “disease level” (amount 
of feed lot contamination) is the reason why one 
hog raiser does better than another when all 
other conditions are similar. 


Also Helps Make Runty Pigs 
Into Profitable HOGS 


Left to right: George A. Daft; E. T. Stalder; Calvin Daft. 


“E. T. Stalder fed his 120-pound pigs HOG- 
GAIN fortified feed. After 29 days they aver- 
aged 204 pounds. Feed conversion was 3.09; 
profit per head was $9.16: Geo. A. Daft and 
Son, Baltimore, Ohio. 


Not an Antibiotic or Protein Supplement 
Entirely NEW and DIFFERENT 


HOG-GAIN, a multi-chemical growth stimulant, gives your 
hog feed a distinct sales advantage. Gives hogs faster 
growth, better feed conversion, better market quality. Mix 
HOG-GAIN in your hog feed or sell HOG-GAIN by the 
package. Send for HOG-GAIN prospectus. 


DR. SALSBURY’S LABORATORIES « Charles City, lowa 


NEW, DRUG DISCOVERY 


Controls Black 
Bloody Scours 


In Pigs of All Ages 


Tablets—For Use In Drinking Water 
NOW, Dr. Salsbury’s Laboratories 


pigs, often are very high. RISTAT is 


fast-acting, effective, economical, easy to 


offers you a remarkable new product 
discovery—RISTAT. Effectively controls 
black or bloody scours (swine dysen- 
tery) in pigs of all ages. 

Black or bloody scours strikes pigs of all 
ages. Death losses, especially in young 


use in controlling the disease. 


Don't pass up this profit opportunity. 
Recommend RISTAT to all your hog 
raiser customers. Available in 100, 250 
and 500 tablet sizes. Write for RISTAT 
prospectus. 


DR. SALSBURY’S LABORATORIES, Charles City, lowa 
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250 Attend Kansas 
Seed Men’s Meeting 


WICHITA-—More than 250 seed | 
dealers from Kansas, 20 other states 
and Canada were in attendance at 
the midyear convention of the Kan- 
sas Seed Dealers Assn., held at Hotel | 
jroadview, July 18-19 


| the U.S. and Canada and, for this 


PHONE + WIRE «+ WRITE 


FoR 
ALFALFA MEALS 
FISH MEALS 
DICALCIUM PHOSPHATE 
LONFOSCO (wit 


Biackstrap Molasses 
And Other Feed lngredients 


Phone: Webster 9-3155 TWX CG 115! 
2001 Board of Trade © Chicago 4, IL 


| association, said Kansas sells 75% of 


| McCausland said the popularity of 


| spoke on “Food for Man and Food 


Ross McCausland, president of the 


its alfalfa, sweet clover, brome grass 
and grain sorghum seeds throughout 


reason, out-of-the-state representa- 
tives attend the convention to check 
on seeds for the coming year. Mr 


Kansas seeds is due to superior strain 
and high productivity. 

L. L. Compton, secretary-treasurer 
of the Kansas Crop Improvement 
Assn., delivered the opening address, 
“Why Fields Fail to Pass for Certifi- 
cation.” He pointed out that of 2,991 
fields inspected in 1951, 1,241 were 
rejected because of weed infestation 
Other reasons included mixture of 
crops, inadequate cleaning of seeds 
and low germination. 

Roy Freeland, secretary of the 
Kansas State Board of Agriculture, 


for Thought,” stressing the fact 7% 

of the world’s population in the U.S. 

produces 50% of the world’s food. 
Exhibits included seed warehouse 


ISS 


are the reasons why 
1. They get RESULTS — 


NATIONAL 


CALF FOOD 


Successful calf raisers come back year after year 
for National No-Milk Calf food — and here 


and become high producers as herd replacements. 
2. They CUT FEEDING COSTS — sove milk and grains. 
3. They KNOW NATIONAL QUALITY — bocked by 67 yeors 
of food 9 


calves grow out fast and sturdy, 


No matter what calf starter brands you now carry in stock, you 
can add or switch to National with complete assurance. 
dealers have sold National products from 15 to 25 years... . 
. some, more than 40 years ... . 


others, 30 years .. . 


sales to generations of customers, year in, year out. 
a solid reason why — since 1885 — dairymen in every Wisconsin 
county have raised their calves on National No-Milk Calf Food — 
so why don’t you write for complete information on the National 


sales program today? 


NATIONAL 


NO-MILK 


CALF FOOD 


MANUFACTURED BY 
NATIONAL FOOD CO. 
FOND OU LAC, wis 
SINCE 1885 


THIS IS THE BOOK 
YOUR CUSTOMERS ARE 
WRITING FOR... 


It contains valuable, timely, 
money-making tips on rais- 
ing calves — and how to 
feed the National way for 
faster, healthier calf growth, 
Write for your copy today! 


NATIONAL FOOD COMPANY 


Fond du Lac 


Many 


with repeat 
Yes — there's 


CHASE BAG COMPANY 
ANNUAL SAFETY AWARD 


CHASE SAFETY AWARD—The Chase Bag Co.'s 1951 safety award was won 
by its Reidsville, N.C., employees. R. N. Connors, vice president and general 


issi r Forest H. Shuford, repre- 


sales manager of the ¢ 


ny, and © 
senting North Carolina and the U.S. Department of Labor officiated at cere- 
monies held recently in Reidsville. The award was made to W. B. Richardson, 
manager, and employees for the finest safety record in 1951 throughout the 
Chase orgamzation. From July 24, 1946, through July 11, 1950, the employees 
completed 709,699 manhours without an accident. One small accident oc- 
curred on July 12, 1950. From July 13, 1950 to June 1, 1952, they completed 
386,781 manhours without an accident. 


maintenance equipment, seed chemi- 
cals, seed cleaning devices and seed 
treating methods. 

The convention was saddened by 
the sudden death of Albert S. Smith, 
owner of the Allied Seed Growers Co., 
Topeka. Mr. Smith suffered a heart 
attack following the first afternoon 
session. He was removed to a Wichita 
hospital, but died shortly after his 
arrival. He had been a member of the 
association since its organization in 
1947 


MISSOURI FARMERS ASSN. 
TO BUILD NEW FEED MILL 


FREDERICKTOWN, MO. — The 
Missouri Farmers Assn. Exchange 
plans to build a feed mill in Fred- 
ericktown to replace a newly pur- 
chased plant which burned July 3. 

The MFA organization had taken 
an option to purchase the flour and 
feed mill and elevator of the Fred- 
ericktown Milling Co. Fire starting 
in the elevator almost completely de- 
stroyed the properties July 3. It is 
understood that the cooperative or- 
ganization will exercise its purchase 
option and will have the benefit of 
the insurance paid on the milling 
plant. 

One of the oldest flour milling 
firms in Missouri, the Fredericktown 
mill had a capacity for 1,200 sacks 
of flour daily and storage for 70,000 
bu. wheat. A formula feed plant also 
was operated by the company. 


TRAVELING ABROAD 

NEW YORK—Dr. Bernard L. Oser, 
director of Food Research Laborator- 
ies, Inc., Long Island City, N.Y., 
has left for an extended trip 
abroad. During the course of his 
travels Dr. Oser will attend the 
second International Congress of Bi- 
ochemistry in Paris and the second 
International Congress on Analytical 
Chemistry at Oxford. He will also 
visit academic and industrial labora- 
tories in Israel 


BRITISH COLUMBIA FEED 
GROUP NAMES EXECUTIVES 


VANCOUVER — Members of the 
British Columbia Feed Manufactur- 
ers Assn. held their annual meeting 
recently and named the executive 
committee from which officers for the 
year will be named. 

The meeting took the form of a 
field day at the University of British 
Columbia, with a tour of the green- 
houses, Dominion horticultural plots 
and points of interest in the depart- 
ments of animal and poultry hus- 


bandry. 


} 


Elected to the executive committee 
were J. K. Clarke, Buckerfield’s, Ltd.; 
Don MacRae, United Milling & Grain 
Co., Ltd., and P. A. Moody, Ogilvie 
Flour Mills Co., Ltd., all of Vancou- 
ver; B. McCurrach, Brackman-Ker 
Milling Co., Ltd., New Westminster; 
B. Creelman, Surrey Co-Operative 
Assn., Cloverdale; W. T. Rogers, W. 
S. Rogers & Co., Ltd., Fort Langley; 
B. Greer, Otter Farmers’ Institute, 
Coghlan; E. E. Peden, Scott & Peden, 
Victoria. P. A. Moody was named 
national council representative and 
R. V. Robinson was returned as sec- 
retary. 


Little Giant 


AUTOMATIC FOUNTAINS 
FOR POULTRY ARE BiG 
PROFIT MAKERS 
FOR DEALERS THROUGH 
ALL THE SEASONS! 


Whotever the poultry watering problem, there is a Little 
Giant to do the job. For birds on the range there 1s the 
"Ranger", ao four armed fountain stand that woters 
large flocks of chickens or turkeys. For ordinary adult 
flocks the single fountain stand waters from 100 to 200 
birds adequately. For tiny chicks 
and pouits o special shallow baby 
chick fountain. 


\ T BIR 
N ADUL 
N systems Completely automatic. 
\ Shuts off when full oy $495 
N hen low. Less Stan 
\ wei BABY CHICK FOUNTAIN 
\ Shallow hard plastic bow! 
N permits tiny chicks to drink 


ond lessens the danger of 
drowning. Built of brassand 


hard plastic tolast $475 
Less Stand 


TAND. ideal for 
30° arms hold 


fountains 
juded. $13.95 


N 
N Fountains not inc 
N 


for 
Lite Guard Cap 

SS prevents chicks from ar 
N Bow! Guard stops roostin 


N woter free 


MILLER 


MANUFACTURING CO. 


WRITE DEPT. 12 FOR FQLDER 
251 West Kellogg Bivd., Saint Paul 2, Minnesota 


BOB WHITE 2 CO. 
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DRESSER 


Without exception, users of the Forster Feed 
Dresser are amazed at its performance. They 
usually wonder why they delayed purchase after 
they see the “finished” product. That velvety 
feel and appearance, with the correct moisture 
content, has made believers out of a lot of mil- 
lers. You'll never regret it if you order one to- 
day, but if you want to see one first, write§ffor 
nearest installation. 


Write today for more information on Alfalfa Separators, Hammer Mills, Dressers, 
Finishers, Dusters, Scourers and Forster’s Complete Engineering Service 


MclLEAN .. WICHITA 


Machines for Modern - - a 
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Lin The FORSTER MANUFACTURING COMPANY 
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The Wage and Salary 


Stabilization Program 


@ By Thomas O'Malley 
Wage and Hour Division 


ESPITE all of the publicity on 
Di subjects of wage and 

stabilization and the supplies 
of literature many business men have 
received in the mail from our divi- 
sion, I realize that many business 
men do not have a clear picture of 
what they can do—what they cannot 
do—what they should do—and how 
they should do it. 

I hope that after the completion of 
my coverage you will have a better 
understanding regarding the details 
of wage and salary stabilization. 


Some of you may wonder why the 
regional director of the Wage and 
Hour and Public Contracts Divisions 
was selected to discuss with you the 
details of the wage and salary con- 
trol program. You may ask why 
doesn’t a member of the Wage Sta- 
bilization Board do this? Why does 
the public have to go to the Wage 
and Hour Division to find out about 
wage stabilization? There are sev- 
eral very good reasons tor this. 

First, the Wage Stabilization Board 


is relatively a new agency. It sprang 


up almost overnight to meet the threat 
of inflation after the national emer- 
gency arose. On the other hand, the 
Wage and Hour Division has been 
operating nearly 15 years with a full 
staff of well-trained employees ex- 
perienced in the administration, en- 
forcement and interpretation of fed- 
eral labor laws. 

This too is important: The regional 
Wage Stabilization Boards throughout 
the country—there are 14 of them— 
have only one office each, serving mil- 
lions of people in two, three or four 
states. However, our divisions have 
fully staffed district offices in every 
large city and numerous field sta- 
tions throughout every area, where 
wage-hour men are available at all 
times for consultation on wage con- 
troi matters. 

For instance, in my own region, 
consisting of Illinois, Indiana, Wiscon- 
sin and Minnesota, we have six dis- 
trict offices and 21 field offices to serve 
the business men and union officials. 

As agents for the national and 
regional boards, the Wage and Hour 


Note how the content of NOPCO® Micratized® 
Vitamin A in kibbled dog food remains almost 
constant during preparation and accelerated 
storage. Compare this with the heavy loss of 
ordinary, unstabilized vitamin A. (One month's 
storage at 98° F is the equivalent of four months’ 


normal shelf life.) 


Micratized Vitamin A. 


Ordinary sources of vitamin A are unstable during baking and storage. 
Worse still, the losses are erratic and unpredictable. 
increased initial fortification is no assurance of adequate content when fed! 
But with NOPCO Micratized Vitamin A, dog foods retain their potent “A” 


HAT COUNTS 


Vitamin A 
Lactahilized 


NOPCO Micratized 


Vitomin A 


% VITAMIN A RETAINED 


or Boking 


During Preparation 


anufacturers of fortified dog foods can now be sure of the vitamin A 
content of their products when fed—through the use of NOPCO 


values till the time when they really count—when fed! 


Remember these facts on NOPCO Micratized Vitamin Al 


NOPCO Micratized Vitamin A, in dry 
form, is the pioneer stabilized true vitamin 
A. In NOPCO Micratized products, an ex- 
clusive process (U. S. Patents Pending) 
seals the vitamin A with edible micro- 
crystalline wax—and protects it against 
air and destructive feed ingredients. 


Remember . . . when test results show 


NOPCO 
in 


Even a greatly 


NOPCO Micratized Vitamin A retains 
84% of its potency after preparation and 
storage—while another vitamin A supple- 
ment retains only 38%—it means that 
more than twice as much of the less stable 
product is required initially to provide the 
same amount of vitamin A when fed. 


Get the full facts—write for Bulletin # A-18 


CHEMICAL COMPANY 


Harrison 1, New Jersey * Richmond, Calif. 


RELY 
on these Quality 
Vitamin Products 


NOPCO 8 VITAMINS 

Riboflavin, calcium pan- 
tothenate, niacin, choline 
chloride, vitamin B-12 


A complete line of dry 
vitamin A and D products 
and vitamin A and D oils. 


tau) VED THRU 


NATURAL VITAMINS 


offices are the first point of public 
contact. We advise the public, give 
legal interpretations, issue authorita- 
tive rulings and distribute the print- 
ed forms and regulations of both the 
Wage Stabilization Board and the 
Office of Salary Stabilization. 

If any of you have any problems 
concerning wage controls, please feel 
free to visit our offices or write us, 
and you can be sure that our people 
will do everything in their power 
to assist you and advise you. In one 
recent month alone we handled over 
10,000 telephone calls, over 2,000 con- 
ferences and 6,500 written requests 
for formal interpretations or rulings. 

Now, don't forget our wage stabili- 
zation activity is only a side line with 
us. Our bread and butter jobs are 
the enforcement and administration 
of the Fair Labor Standards Act, the 
Public Contracts Act, the Federal 
Child Labor Laws and a few more 
little chores we had before the gov- 
ernment began stabilizing wages. 


Wage Freeze 

Now then, you will remember that 
all wages and salaries were frozen on 
Jan. 25, 1951. At that time all em- 
ployers were forbidden to raise any- 
body’s wages or salaries. 

After several weeks, however, the 
National Wage Stabilization Board 
issued various regulations and orders 
that had the effect of thawing the 
freeze. Since that time the board 
has issued 21 regulations. These or- 
ders make wage controls easy to live 
with and have considerably softened 
the blow which struck all workers on 
the freeze date. 

Now I will summarize the most im- 
portant regulations which permit you 
to make wage adjustments on your 
own responsibility. 

You can put them into effect with- 
out any authorization from the WSB. 

General Wage Stabilization Regu- 
lation No. 5—GWR 5 permits adjust- 
ments in the hourly and weekly wage 
rates of individual employees on the 
basis of merit and length of service 
or as a result of promotions, trans- 


H OILS 
Feeding INGREDIENTS 
Packing House By-Products 


IVAN SCANLAN & CO. 


114PORTLANDAVE., MINNEAPOLIS1 
MAIN 6421 TWX MP-495 


Dealers is Mineesets, North snd Westers 


Write for Prices and Information to 
MANEY BROTHERS MILL & 
ELEVATOR COMPANY 
MINNEAPOLIS Distrideters MINNESOTA 


HEALTH 
FOR YOUR CHICKENS AND TURKEYS 
AND MORE PROFIT FOR YOU 


Hard cutting edges of Rainbow Grit in 
the gizzard grind food fine for complete 
digestion. Promotes 


health. Saves feed. 
FOUR SIZES 


RAINBOW GRANITE GRIT 


A PRODUCT OF COLD SPRING GRANITE CO. 
Cold Spring, Minnesota 


.nit's Economy wise to 
JERSEEize:. 


with JERSEE VITAL-MIN 
eeee 


Dellders of Vitaminised and 
eralized concentrates since 1922. 


| \ 
| 
| 
at 
| ; 
is the Vitamin they’ fed 
70 | 
0 1 2 
Months of storage at 98° F 
‘ahem NOPCO A and D 
VITAMINS 
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Harrison, N. J. 
Jobbers and Warehouses 
Mane from Coast to Coast 


EDITOR’S NOTE: The author of 
the accompanying article, Thomas 
O'Malley, is regional director, Wage 
and Hour and Public Contracts Divi- 
sions, U.S. Department of Labor, 
Chicago. In this article, Mr. O'Malley 
explains various wage and stabiliza- 
tion regulations. The article is the 
text of a talk by Mr. O'Malley at the 
recent meeting of the Grain Process- 
ing Machinery Manufacturers Assn. 
at the Northernaire resort, Three 
Lakes, Wis. Much of the information 
he presents will also be of interest 
to feed plant and elevator operators. 


fers, hiring of new employees and 
the like. 

This regulation outlines the meth- 
ods to be used in giving increases to 
groups of employees—depending on 
how they have been compensated in 
the past. It divides the groups into 
three types. 

The first type is that where an em- 
ployer has paid his workers in ac- 
cordance with an established rate 
range. That is, those employers who 
had recorded rate ranges with a 
maximum and minimum rate for each 
job classification in existence before 
Jan. 25, 1951. 

The regulation outlines three op- 
tions—the past practice rule of op- 
eration, the 6% option plan, and the 
granting of increases in accordance 
with an established qualified written 
wage plan in effect on Jan. 25, 1951. 

These options are clearly illus- 
trated in the copy of the regulation. 

Although you have an established 
rate range, you can’t give a merit 
or length of service increase to an 
individual employee if it will in- 
crease his rate above the maximum 
of the established range. 

If, however, you have used a per- 
sonal or random rate method of 
payment, you may use either the 
past practice option or the 6% option. 
The regulation clearly sets forth the 


formulas to be used in such a situa- 
tion so I won't bother you now with 
the details. 

If you have paid your workers un- 
der the single rate method you may 
not make any merit or length of 
service increases without prior ap- 
proval of the WSB. 

Piece workers or employees paid 
on an incentive basis may also be 
granted a merit and/or length of 
service increase in accordance with 
the formula outlined in the regulation. 

Now, bear in mind, GWR No. 5 
permits you to give a merit of length 
of service increase without approval 


of any one, but of course, the wage | 


adjustments made in accordance with 
the rules laid down in the regulation. 

General Wage Regulation No. 6— 
Under GWR No. 6 you may give gen- 
eral increases to all employees in an 
appropriate group, such as a single 
bargaining unit which may consist 
of all employees in each department, 
or all the wage-rate employees in 
your plant, up to a wage level 10% 
above the wages you paid on Jan. 
15, 1950. 

When this regulation was issued, 
it was clearly intended simply as a 
catch-up formula. The purpose of it 
was to unscramble the mess created 
by the arbitrary freeze of Jan. 25, 
1951. It permitted the 40% 
workers who had received no in- 
creases since Jan. 15, 1950, because 
their contracts were not yet open or 
for other reasons, to catch up to the 
60% who had received up to 10% or 
more; and to catch up to the cost 
of living which at that time had risen 
almost by that much—providing the 
employer was willing to grant the in- 
crease. 

This regulation also contains two 
additional remedies. 

It permits increases in excess of 
the 10% where there is proof that 
Jan. 15, 1950, was not a fair base 
pay period, and where an employer 
is found to face a “rare and unusual 
manpower shortage.” 


Many manufacturers pay their 


We TREAT 
Our ALFALFA 


tifically. 


schedules. 


P.O. BOX 74 


Like OrcHIDS 


AYBE that’s a bit exaggerated, but the 

point we want to get across to you is that 
NOBODY has better alfalfa than Morrison & 
Quirk. First, we own or control nearly all of 
our alfalfa acreage. We choose varieties scien- 
We fertilize as needed. We synchro- 
nize crop maturity dates and meal production 
We do this because the alfalfa is 
ours! This complete raw material control means 
better alfalfa meal for you. With five plants 
located in three states—Colorado, Nebraska and 
lowa—we can be sure of a steady supply. So 
with this extra care and wide source of supply, 
you'd be silly not to buy our product. Call us for 
top quality at Harvard, Nebraska, 2041. 


MORRISON & QUIRK 


HASTINGS, NEBRASKA 


of the | 


Here's how simple it is to rent a new ARID-AIRE DRYER 


There are no “catches,” 


no hidden charges in this 


newly-announced Arid-Aire Lease Plan. You pay a 
flat hourly rate for actual operating hours only, 
upon guaranteeing a small minimum number of 
hours during the lease period. At the end of the 
lease period you can buy the dryer outright (re- 
ceiving full credit for all guaranteed rental pay- 
ments made to date), you can extend the lease or 
you can relinquish the dryer to us at no further 
obligation. At last you can buy the very best in 
grain drying equipment on a “pay-as-you-go” 
basis! Write for the whole story or ask to see our 
representative. No obligation. 


The Dryer with All the Important Goatures! 


ARID- AIRE 


TARTHAN AVENUE «+ MINNEAPOLIS 16, 


GRAIN 
DRYERS 


MINNESOTA 


For Details... 
write, wire or 


telephone us today 


NEstor 9456 


PACAL HAMMERS 


LAST LONGER ... 
4to 5 Times Longer 


Pacal Hammers are made of 
special alloy steel to individual 
specifications. They wear down 
uniformly and form a concave 
cutting edge. This cup-like 
striking end makes for more 
thorough crushing and grind- 
ing with any mill. 


No finer hammers are made. 


Pacat PAPER-CALMENSON & COMPANY 


AMD GET TMESEST County Road B & Walnut St. Adjoining Highway 36 © St. Poul 8, Minnesete 
a * * | More Profits With Profit Brands! 


Phone 7756 


WATERLOO, IOWA 


Blatchford Products 


Small's Dehydrated Alfalfa Meals 


Leader Peat Litter Mt. Airy Gran-I-Grit 


Clear Quill Livesteck Mineral 


Clear Quill Poultry Concentrates 


Golden West Condensed Buttermilk 
V-C Tebacce Stem Fertilizers 
Fish Meal Fish Solubies 
Toxite Disinfectant Spray 
Royal Oak 


Demon Oat Products 


WATERLOO MILLS COMPANY 


Wholesale Distributors 


Servall (Staz-Dry) Poultry Litter 


Pilot Oyster Shells 


United Calcium Carbonate 
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it is composed of : 
50 per cent condensed fish solubles 
50 per cent soybean oil meal 


= 50 per cent minimum protein guarantee 


A blend of the best types of condensed fish solubles on a base of soybean oil 
meal. Especially designed for feed manufacturers who want a good fish prod- 
uct and have facilities to incorporate their own antibiotics into their formulas. 
Triple-Fifty concentrate is dry free flowing--leaves no 
sticky mixers to clean, is uniform, stores indefinitely 


and enables any mixer regardless of size to use fish 
solubles in his feed at recommended levels 


How to use 


Triple-Fifty concentrate can be used at a ratio of 50 
pounds to a ton of complete feed. At this level it pro- 
vides the necessary Vitamin B,,. and the unidentified 


condensed fish soluble factor(s) normally needed in 


any result producing formula 
WAREHOUSE STOCKS AT 
Grain Prodacts Co. United Distributing Co. 
St. James, Minnesota 116 24th Avenue N. 
Hoosier Mineral Minneapolis, Minnesota 
Peed Co. Green Bay Flour 
Greenwood, Indiana & Feed, Ine. 
Harry C. Smith Co,, Ine. 1011 South Broadway 


Cireen Bay, Wisconsin 
Feeders Supply & 
Mfg. Co. 


556 Suzette 
Memphis, Tennessee 
New Century Co. 
3939 South Union Ave. 
Chicago, Mlinois 


Write for complete details 


20 No. Wacker Drive. 
Chicago 6, Illinois 


1304 Union Avenue 
Kansas City, Mo, 


SINASON - TEICHER 
INTER AMERICAN GRAIN CORP. 


HAsover 1.8690 1 WALL STREET, NEW YORK 


EXPORTERS 
GRAIN @ FEEDS 


WIRE US YOUR OFFERINGS 


workers piece rates or production 
bonuses. Under GWR 6, if you pay 
piece rates or incentive rates, it is 
not required that the straight time 
hourly endings during the base pe- 
riod be computed. You can apply the 
10% directly to the piece rate. For 
example, if you pay 10¢ per item for 
a certain operation, you can increase 
that 10% or up to 11¢ per item. If you 
paid $5 per 100 for a certain operation 
you could raise that rate to $5.50 per 
100. Of course, if you found your av- 
erage hourly rate as of Jan. 15, 1950, 
was $1.50 an hour, that could be 
raised to $1.65 an hour, and so on. 

It is important for you to bear in 
mind that GWR 6 applies to groups 
of employees and not to individuals 
as is the case in GWR 5. 

General Wage Regulation No. 8— 
This regulation permits adjustments 
in accordance with cost-of-living 
“escalator” clauses. I am sure that 
most of you had no such contracts, 
but if you did have one, those in 
effect before Jan. 25, 1951, may oper- 
ate as it was written; those adopted 
after that date must regulate wage 
rate adjustments to percentage 
changes in the BLS Consumers’ Price 
Index. 

In the absence of cost-of-living 
clauses, this regulation permits ad- 
justments every six months to pre- 
serve the “real wage.” In other words, 
the cost of living in Chicago has in- 
creased 4% since Jan. 25, 1951. An 
employer could now raise all of his 
employees by that percentage figure 
because of the increased cost of liv- 
ing 

If you want to, employers can give 
all their workers a 10% increase over 
the level existing on Jan. 15, 1950 
and, in addition thereto—an increase 
based on the percentage that the cost 
of living has increased according to 
the BLS Consumers’ Price Index. 
And what is more—individual em- 
ployees may be given merit or length 
of service increases in accordance 
with General Wage Regulation No. 5 

General Wage Regulation No. 14— 

This regulation applies only to 
those bonus payments which may be 
put into effect without prior specific 
board approval. This order does not 
apply to bonus payments which are 
directly related to hours worked or 
units produced or sold by employees 
receiving the bonus. The bonuses re- 
ferred to in this regulation are the 
type such as profit-sharing bonuses; 
bonuses paid every six months, or 
year-end bonuses. Remember that if 
you haven't paid bonuses of this kind 
in the past, you need WSB approval 
to pay a profit-sharing bonus or a 
year-end bonus 

Bonus payments in accordance with 
an established plan: 

1. The plan must have been in con- 
tinuous operation since Jan. 25, 1949, 
or in effect in writing on Jan. 25, 1951 

~. The methods of computation of 
the amounts or percentages used in 
1950 shall not be changed in subse- 
quent years 

3. The amounts or 


average per- 


not be 


centages shall increased in 
subsequent years. 

4. No employee may receive a bonus 
in an amount or percentage greater 
than the largest payment in the pre- 
ceding bonus year. 

5. A bonus of 25% or more of basic 
compensation must be referred to the 
board for post review. 

If you did pay bonuses once or 
twice a year but they were not in 
accordance with an established plan, 
you can still continue to do so but 
exactly in the same way as you had 
previously-——using the same criteria 
that I mentioned in reference to those 
bonuses in accordance with an estab- 
lished plan. 

You will recall that the board is- 
sued an order before last Christmas 
which permitted all employers to 
grant a Christmas bonus up to $40 
even though no bonus whatsoever had 
been paid in previous years. 

General Wage Regulation No. 15— 
GWR No. 15 establishes rules and pro- 


THE 
RIGHT COMBINATION 
OF THE ESSENTIAL 
TRACE MINERALS 


+ pace 


Accurate, never-varying 
amounts of Cobalt, Iodine, 
Zinc, Iron, Copper and Man- 
ganese. One pound fortifies 
a ton of complete ration, per- 
mitting the use of plain salt 
and ordinary calcium car- 
bonate. 


Two Kinds, made with and 
without Cobalt. Both con- 
tain inescapable Iodine. 


Bes Write for new circular, 
“Trace Minerals for Swine”. 


HOLT PRODUCTS 
COMPANY 
MILWAUKEE 1, WISCONSIN 


of manufacture is 


covered 


Jacobson Hammermills, 


DIAMOND 
BRAND 
HAMMERS 


Brilliant Performance 


thirty-one 


request 


Write for full information 


JACOBSON MACHINE WORKS 


Service to the Industry — Since 1910 
1076 10th AVE. S. E., MINNEAPOLIS 14, MINNESOTA 


— Built to Last Longer 


“Diamond” Brand Blades are made for maximum abrasion- 
resistance. They are built to last longer. They are the result 
of years of testing of many alloys and methods of heat-treating. 
To assure maximum length of life, every step of the process 
controlled 
special furnaces designed by Jacobson engineers and installed 
in our own plant. Every blade cluster, sleeved or riveted, is 
by a warranty of performance 


le x “More tons per 
cost per ten.” When the ure 
brand blades their over 
further reduced. Full int 


by our own metallurgist with 
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cedures governing the day to day 
administration of piece and incentive 
rates. I won't go into detail about 
this regulation, but I would advise 
those of you who are interested to 
obtain a copy of the regulation. 

General Wage Regulation No. 19— 
GWR No. 19 outlines the board's pol- 
icy with regard to health and welfare 
plans. This policy, and the procedures 
which will be used in carrying it out, 
are set forth in this regulation and 
in Board Resolution No. 78, which 
should be obtained in any office of 
the Wage-Hour Division. 

This policy on health and welfare 
defines the benefits covered and also 
contains a set of standards, called 
“review criteria,” for the informa- 
tion of employers in establishing or 
improving health and welfare plans. 

If a plan conforms to the defini- 
tions and does not contain a feature 
listed among the “review criteria,” 
all that the employer need do is file 
a report on prescribed form with the 
board. The board will acknowledge 
receipt of the report and unless the 
employer is notified to the contrary 
within 30 days from the date on 
which the acknowledgement letter 
was postmarked, the plan may be im- 
mediately put into effect. If, however, 
a plan or a portion of it varies from 
the definitions or contains a feature 
listed among the “review criteria,” 
the employer must so indicate on re- 
port Form 501. Such forms shall then 
automatically constitute a petition for 
board approval of such a plan or por- 
tion thereof. In such a case this type 
of plan may not be put into effect 
until it has been approved by the 
tripartite health and welfare com- 
mittee established by the WSB. This 
form should be filed directly with the 
NWSB. 

General Wage Regulation No. 20— 
GWR No. 20 outlines the procedure 
for applying the WSB established 
10% catch up policy of GWR No. 6 
and the cost-of-living wage increase 
policy of GWR No. 8 to employees 
paid in whole or in part on a com- 
mission basis. 


Regulation No. 20 is largely self- 
administering. Certain adjustments in 
the earnings of commission employees 
may be put into effect without peti- 
tioning the board for approval. In- 
creases in commission rates must 
have advance WSB approval. 

General Wage No. 21— 
GWR No. 21 establishes a program 
of self-administration and contro! for 
pension and profit sharing plans of 
the deferred compensation type. 

The regulation provides that no 
pension or profit sharing plan may 
be placed into effect until 30 days 
after the board’s acknowledgement 
of the filing of the plan. During that 
period the WSB staff will review the 
plan to determine whether it com- 
plies with the requirements of the 
regulations. If there is any question, 
the parties will be notified and can- 
not proceed with their plan until 
notice from the 

This regulation also provides that 
employers and unions may petition 
the WSB for approval of profit shar- 
ing and pension plans which do not 
meet the requirements of self-admin- 
istration. The board will consider 
such petitions on their merit. 

I have given you all of the regula- 
tions the board has issued so far 
which permit wage increases which 
you can make on your own initiative 
and which do not require board ap- 
proval. 

The board will consider other 
types of increases provided you file 


a petition and supply evidence to 


prove the need for these wage in- 
creases. 

Petitions for WSB approval for 
wage adjustments must be filed joint- 
ly by the employer and the union— 
if there is a union involved—on Form 
WSB 100 and transmitted to the 
nearest office of the Wage-Hour Di- 
vision. These forms as well as in- 
struction sheets and guide lists for 
use in filling them out properly are 
available at all Wage-Hour Division 
offices. 

I will now mention a few of the 
types of wage adjustments that re- 


a preferred carbohydrate 
for feeding... 


HYDROL 


(feeding corn sugar molasses) 


High in total digestive nutrients 


Does not crystallize 


CORN PRODUCTS REFINING COMPANY 


17 Battery Place ° New York 4, New York 


PILOT 


BRAND 


OYSTER SHELL 


FOR POULTRY 


OYSTER SHELL PRODUCTS CORP. 
New Rochelle, N. Y. 


for thirty years 


This trusted symbol has represented 
purity and profit to poultry feeders 
everywhere, for maximum egg production. 


Leading feed dealers rely on Pilot 
Brand Oyster Shell for sustained 
quality, feeder satisfaction and profits 
to them, constantly stimulated by pow- 
erful National Advertising in farm 
papers and radio. 


The familiar blue Pilot Wheel trade- 
mark will continue to be their guarantee 
of satisfaction and repeat sales. 


St. Louis, Mo. 
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quire approval by the board and for 
which you have to file a petition. 

General Wage Regulation 9— 
GWR No. 9 covers new plants. New 
plants must file wage schedules for 
approval. The details are covered in 
the regulation. 

General Wage Regulation No. 10— 
GWR No. 10 permits increases to 
groups of employees in order to main- 
tain a previously existing tandem re- 
lationship—providing they are ap- 
proved by the WSB. ‘ 

You probably wonder what I mean 
by a tandem relationship—well, there 
are some groups of workers which 
always have followed the wage 
movements of certain other groups, 
like the last man on a tandem bi- 
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cycle. Suppose in your city the dairy 
workers’ wages historically have risen 
or fallen to match adjustments pre- 
viously negotiated in the same in- 
dustry by the milk truck drivers. 
Then, suppose the milk truck drivers 
negotiated a big raise just before the 
wage freeze and wages were then 
frozen before the dairy workers got 
their increases. In such a case, the 
board would let the dairy workers 
ride in on the same bicycle, and per- 
mit a similar increase. 

General Wage Regulation No. 13— 
If you want to pay the “fringe” bene- 
fits, such as paid vacations, shift dif- 
ferentials, paid holidays, premium pay 
relating to days and hours of work and 
call-in-pay, the board may approve 


Max C. Markley, Ch. E., Ph. D. 


MARKLEY LABORATORIES 


H. S. Markley, B. S. 


All chemical, mineral and vitamin tests for the Feed and Grain Trade 


418 Corn Exchange Bidg. 
15, Mi 


Mi 


Lexington 
Nebraska 


these types of payments provided you 
showin your petition that these benefits 
do not exceed the prevailing industry 
or area practice, either as to amount 
or type. The details are covered in 
Wage Regulation No. 13 and Board 
Regulation No. 40. 

General Wage Regulation No. 17— 
The board will probably approve 
wage increases to correct proven in- 
terplant inequities, in amounts not to 
exceed the stabilized levels for com- 
parable work in the same industry or 
area. The details are given in General 
Wage Regulation No. 17. 

An example of an interplant in- 
equity is this. Your competitor in the 
same town is paying higher rates 
which are far in excess of the highest 
rate you pay for certain jobs. You 
will remember that I said before that 
you can't raise the highest rate in 
your own rate range for a specific 
job classification without a board 
okay. So, to correct the interplant 
inequity, you file a petition with us, 
we submit the petition to the board, 
and the chances are good that they 


This VEW Feed Revolutionizes Hog Raising 


..Amazing ARCADY AVITAS PELLETS” 


Arcady Avitas Pellets breakdown immediately into 
tiny particles quickly assimilated by digestive juices. 
Oats remain intact while Arcady Avitas Pellets dis- 


integrates immediately. 


There is no other feed like it! Arcady Avitas Pellets 
is the only feed on the market that replaces oats 


100% in the hog ration. 


FOR FREE 
LITERATURE 
WRITE TO 


Every 82 pounds of Arcady Avitas Pellets do the 
same feeding job as 100 pounds of whole oats. 


replaces rolled or whole 
oats 100% in the hog ration 
and saves money for feeders! 


gives feeders 18% better 
feed conversion through 
faster digestion and assimilation 


doesn’t compete with any 
commercial feed you 
are now handling 


ARCADY FARMS 


| MILLING COMPANY 
} 


223 W. JACKSON BLVD. 
CHICAGO 6, ILLINOIS 


will allow you to raise your rate range 


| so that you can compete with the 


| you do make any 


plant across the street or your busi- 
ness rivals in the same geographical 
area. 

Now I want to emphasize that if 
changes in your 
wage rates which do not require ap- 
proval, be sure that your records 
clearly show what changes you have 
made and when you have made them. 
And if you have changed your rates 
after board approval, be sure your 
records reflect this information also 

The Wage and Hour Division has 
been authorized by the NWSB to 
issue legally binding and official rul- 
ings as to whether an increase in 
your wage rates may be made with- 
out approval, or, whether such an 
increase requires a petition to the 
board 

This is also important—with a few 
exceptions, everybody who works for 
or pays a wage, either at an hourly 
rate or on a weekly basis, is subject 
to wage stabilization regulations. 


Salaried Groups 

I am sure that all of you will agree 
that the average wage earner could 
not be expected to accept wage sta- 
bilization with strict enforcement un- 
less an equally strong program was 
applied to the salaried groups. As you 
well know, the problems of salaried 
employees are much different from 
those of wage earners. The pay of 
wage earners is far more standard- 
ized. Their compensation will often 
be made the subject of a single union 
agreement. On the other hand, the 
compensation of salaried personnel is 
largely a matter of individual bar- 
gaining between the employer and 
the individual executive. 

You know that originally the WSB 


| Was set up to handle both wage and 


salary control. About a year ago 
(May 10, 1951) the Salary Stabiliza- 
tion Board was created. This new 
board has jurisdiction over the sta- 
bilizing of salary and other compen- 
sation of executive, administrative, 
professional and outside sales em- 


ployees, except those who are repre- 
sented by a union in their dealings 
with their employers. If that is the 


COHEN E. WILLIAMS & SONS 


STERICK BLOG. MEMPHIS, TENN. 


Grain & Feed Brokers 


H. A. GLADE, Manager 


LABORATORY 
SERVICES 


Effectiveness of vitamin B-12 
and antibiotic feed supplements 
in finished feeds evaluated by 
practical chick feeding studies 


VITAMIN AND AMINO 
ACID ASSAYS 
A.O.A.C. vitamin Dg chick assays 


US.P. XIV or A.O.AC. vitamin 
A assays 


Vitamin E biological assays 


Proximate analyses and mineral 
determinations 


Other biological, chemical, 
and microbiological services 


Write for price schedule 


WISCONSIN ALUMNI 
RESEARCH FOUNDATION 


P. ©. BOX 2059, MADISON 1, WISCONSIN 
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case, then they automatically are gov- 
erned by wage stabilization regula- 
tions. 

By the way, route salesmen or 
driver salesmen also come under the 
jurisdiction of the WSB in accord- 
ance with the Board Resolution 
No. 77. 

The terms “executive,” “adminis- 
trative,” “professional” and “outside 
salesmen,” are defined in Regulation 
No. 541 issued by the Wage and Hour 
Division. 

In other words, if your manage- 
ment type of employees qualify for 
exemption under the Federal Wage 
and Hour Law, adjustments in their 
salaries are subject to the Salary Sta- 
bilization Board. 

It may interest you to know that 
there are nearly 5 million persons in 
the U.S. Whose compensation is sub- 
ject to salary control and, therefore, 
come under the jurisdiction of salary 
stabilization. 

The Salary Stabilization Board has 
also issued salary regulations, salary 
orders and numerous interpretative 
bulletins. 

So far, they have issued six Gen- 


for the Feed Industry 


CLO-TRATE VitTAMIN 
A & D FEEDING OILS, in 
popular potencies, 


CLO-TRATE “Dry D” acti 
vated animal sterol tho 
Vitamin D,. 


Fleischmann’s Irradiated 
Dry Yeast (FIDY )—Vitamin 
D, in several potencies—dis- 
tributed in the Midwestern, 
Southern and Southwestern 
States. 


White Laboratories, Inc. 


a Kenilworth, New Jersey J 


| tion Board. If cost-of-living increases 
are given to employees under the 


| agement employees in order to main- 


eral Salary Stabilization Regula- 
tions and 13 General Salary Orders. 
Time will not permit me to deal with 
them in detail, but I will give you 
a general idea of what these regula- 
tions and orders cover. 

General Salary Regulation No. 1— | 
General Salary Regulation No. 1 
gives a summary of pertinent salary 
regulations but deals primarily with 
the 10% catch-up formula similar to 
that outlined in Wage Stabilization 
Regulation No. 6. 

General Salary Regulation No. 2— 
GSR No. 2 covers profit-sharing and 
other bonuses. 

General Salary Regulation No. 3— | 
GSR No. 3 outlines the adjustments 
you may make for individual em- | 
ployees; merit, length of service pro- 
motions and newly created positions 
and other salary increases. 

General Salary Regulation No. 5— 
GSR No. 5 deals with the compen- 
sation of sales employees. 

General Salary Regulation No. 6— _ 
GSR No. 6 deals with the govern- | 
ing of the operation of pension plans | 
and deferred profit sharing and stock | 
bonus plans. 

General Salary Regulation No. 4— 
GSR No. 4 outlines stock option and | 
stock purchase plans. I mention this | 
one last because only a few of you 
are faced with this problem. 

Of the 13 General Salary Orders, 
only a few of them will affect the 
companies represented here. 

General Salary Order No. 5 con- 
cerns itself with interplant inequities. 

General Salary Order No. 6 deals 
with the types of adjustments that 
may be made for personnel under the 
jurisdiction of the Salary Stabiliza- 


jurisdiction of the WSB under Wage 
Regulation No. 8, then similar in- 
creases may also be made to man- 


tain the compensation relationships 
that exist between the two types of 
employees. 

Under this salary order the Office | 


What Cuts Feed Packaging Costs ... 


Packaging costs are cut by (1) good 
layout designed and built to fit the in- 
dividual feed product, (2) accuracy, or 
how much is in the package, plus or 
minus. (3) Speed of operation, whether 
the operation be automatic, semi-auto- 
matic or hand checkweighing, (4) dura- 
bility of equipment which is important 
from the standpoint of mounting labor 
costs due to equipment failure which 
slows operations all along the line. All 
of these cost cutting factors have en- 
tered into EXACT WEIGHT scale en- 
gineering and manufacture for years 

. have made these famous scales pre- 
ferred equipment in a great many feed 
mills nationally. For accurate weights 


and uniform pack- 
ages settle one 
equipment problem 
by writing for de- 
tails on EXACT 
WEIGHT Scales to 
fit your job. 


EXACT WEIGHT Scale 
Model No. 1038. Rugged con- 
struction, strong sack-rest, 
dust cover for weights, dust 
protected dashpot. Equipped 
with carrying handles . 
Capacity to 53 pounds. 


“Sales and Service from Coast to Coast” 


EXACT WEIGHT SCALES 


THE EXACT WEIGHT SCALE COMPANY 


908 W. Fifth Avenue 


BUY JUST ON. MACHINE 


To Do THE worK OF FOUR 


@ Get the most shelling for the least money! Save 
space in your mill — Save installation — Save 
power — Save maintenance — Handle more 
customers quicker — and get more customers by 
installing a TRIUMPH Zip Cob Blowing Corn 
Sheller. Just one machine does the complete job. 
Proven best in thousands of feed mills and 
country elevators. Don’t be satisfied with less. 
Invest wisely in a complete and up to date carn 
shelling and c!eaning installation. Buy Triumph. 
Two Sizes. Write for catalog today. 


REMEMBER THESE 


IMPORTANT 
ADVANTAGES 


TRIUMPH DIVISION 
THE C. ©. BARTLETT & SNOW CO. 


All Moving Parts on One Sheft 
Depend on Trivmph—the De- 
Name in Mills and 


pendoble 
6249 HARVARD AVENUE * CLEVELAND 5, OHIO Blevotors since 1884. 


COLUMBUS 8, OHIO 


2920 Bloor St. W., TORONTO 18, CANADA 


FROM Glonidas FAMOUS 
_ PHOSPHATE BEDS AT 


M. A. McCLELLAND CO. 


DWIGHT BUILDING e KANSAS CITY, MO. 
Some Territories Open for Representation 
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of Salary Stabilization has issued an 
interpretative bulletin which outlines 
in detail the computations necessary 
to determine the allowable amounts 
by which their salaries may be in- 
creased. 

General Salary Order No. 10 per- 
mits the compensation of foremen, 
supervisors, professional engineers to 
be paid at only straight time rates 
provided they are required to work in 
excess of the regular workweek. 

General Salary Order No. 11 cov- 
ers health and welfare plans. 

General Salary Order No. 12 out- 
lines the computations necessary in 
figuring the bonuses that can be paid 
through the accumulation of the au- 


INVESTIGATE 


@ Steamed ROLLED OATS 
@ Steamed CRIMPED OATS 
@ PULVERIZED OATS 


Write for information 
DES MOINES OAT 
propucts co. 


Phone 6-8155 


Des Moines, lowa 


Want a supplement for your hog feed that will keep 
bringing your feeders back for more? 

Then here it is! VITA-RICH for Swine. For your 
pig meal or hog balancer, it’s a carefully controlled, 
one-shot Vitamin fortification with a safe, extra margin 


of antibiotics protection. 


Build hog feed business by enriching every batch 
RICH! Your customers will do the rest, 
when they see the fast, low-cost gains and smooth 


with VITA- 


finish they get. 


Order now—locate your nearest Thompson-Hayward 
warehouse below, and write today! 


THOMPSON-HAYWARD 


CHEMICAL COMPANY 


KANSAS CITY, MISSOURI 


St. Lovis — Houston — Dallas — Wichita — Memphis — Chicago — Omaha 
City — N. Little Rock 


Ste 


Denver — Tulsa — M 


Son Antonio — Des Moines — Davenport — Lubbock, Texas 


thorized increases of General Salary 
Regulation No. 1 and Salary Stabili- 
zation Order No. 6. 

Although I have mentioned a lot 
of numbers, I want you to know that 
most of the regulations issued by 
the SSB are just as easy to live with 
as those issued by the WSB. They 
are all self-administering. 

In a few instances the SSB requires 
that reports be filed with them. 

The people in our office will be 
very glad to help you with your prob- 
lems concerning salary stabilization 
also. If you have to file a petition to 
get an official okay from the SSB, 
I want to invite you to come to our 
office and we'll tell you what pro- 
cedure to follow. Our people will ex- 
amine the facts you present and in- 
form you whether you can go ahead 
with your plan right away or whether 
you must delay any salary increase 
until you file a petition and get Sal- 
ary Board approval. 


NEW ORLEANS, LA. 


The Salary Board has just opened 
a regional office in Chicago, but pe- 
titions must still go to Washington 
for action. The Chicago office will 
only issue rulings and interpretations. 

In conclusion, I want to say that 
when our nation is forced into a state 
of emergency by armed aggression in 
the world, the public interest must 
interfere in economic decisions and 
some temporary restraints have to 
be placed on the freedom of action. 
A set of emergency rules has to be 
drawn up by which everybody is sup- 
posed to abide. 

Wage and salary stabilization is an 
integral part of these controls. 

I would like to point out that our 
defense policies are designed to fit 
the long-range struggle brought on 
by the situation existing in Korea. 
For this long-range program the gov- 
ernment has chosen controls that are 
flexible. Our aim is to keep our econ- 
omy on an even keel. When we see 
signs that inflationary pressures are 
increasing, we impose restrictions on 
installment buying. When the pres- 
sure eases, we remove the restric- 
tions. 

We put price controls on some 
items and take them off when such 
action becomes necessary, and so it 
is with wage and salary controls. 
Our policies are not rigid; they are 


VITA-RICH Layer - Breeder — 
packed with Vitamins to step up 
egg production and maintain uni- 
form hatches. 


VITA-RICH for Cattle—Vitamin 
concentrate for all feeds that 
brings top results at bottom cost. 


VITA-RICH for Hogs—Fortifies 
starters, fatteners and supple- 
ments. 


flexible. Our aim is not to freeze the 
American economy. Our aim is to 
stabilize it. We think these flexible 
methods provide the best means of 
accomplishing that objective. 

Above everything else, I believe we 
can rely on the increased strength 
our government has built into our 
economy during the last 20 years to 
see us through the perils that lie 
ahead. We can face the future with 
faith and courage. We-are a strong 
people with a strong government and 
a strang economy. We need not fear 
the future. I am confident that we will 
attain the goals of peace and free- 
dom which we seek for all men, and 
with the cooperation of all the seg- 
ments of our economy, there can be 
no question about attaining those 
goals 


OKLAHOMA CITY FEED 
FIRMS BUSY BUILDING 


OKLAHOMA CITY—There is plen- 
ty of building activity in the feed in- 
dustry in Oklahoma City these days. 

Superior Feed Mills is in the proc- 
ess of completion of a major expan- 
sion program. Included are a new 
two-story office building costing $60,- 
000, a new elevator costing $190,000 
and new machinery purchases of $90,- 
000. A large garage and parking lot 
also have been completed. 

The Merit Mills Division of the 
Ralston Purina Co. is constructing a 
new six-story mill building on its 
plant site at Third and Western. 
Cost of this expansion is approxi- 
mately $400,000. 


NEW EQUIPMENT 

ARCHBOLD, OHIO—New equip- 
ment installed recently in the plant 
of the Archbold Seed & Grain Co. in- 
cludes a molasses mixer, sheller and 
drag and a pellet machine. Bin fa- 
cilities for bulk storage also have 
been enlarged. 
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BROKERS— 
COMPLETE LINE OF 
FELO INGREDIENTS 


830 BOARD OF TRADE 
KANSAS CiT¥ 6, MO. 
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It May Pay to Call 


a ‘Trouble Shooter’ 


Various Persons Can 
Help in Solving Your 
Business Problems 


By Edgar Gleason 


AVE you ever stepped into 
your car on a fine morning 
only to find that when you 
turned on the ignition and pressed 
the starter button, the engine 
wouldn't turn over? What did you 
do? Chances are that you telephoned 
or otherwise contacted a “trouble- 
shooter,” namely, a garage operator, 
whose specialty is finding out what is 
wrong with ailing automobiles. 
Business has need for trouble shoot- 
ers, too, and the feed business is no 
exception. The feed dealer often acts 
as his own trouble shooter on many 
problems. If he is succeeding in his 
business then it means he is an ex- 
cellent trouble shooter. But all busi- 
ness-men are not so talented. They 
run up against some problems which 
they, as trouble shooters, cannot han- 
dle 
If this is the case, then it is time 
to call in a_ professional trouble 
shooter to help find the source of 
trouble and bring it up for ad- 
justment. The main activity of the 
trouble shooter, please bear in mind, 
is to locate the trouble and help repair 
it at the spot of danger. He should 
not be expected to operate the entire 
business, That is the duty of the boss. 


WAYNE FISH 


AND COMPANY 
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MINNEAPOLIS, MINN. 


LOREN V. BURNS 
& ASSOCIATES 
TECHNICAL COUNSEL 

FEED FORMULATION snd PRODUCTION 

P.0.Box886 MANHATTAN, KANSAS 
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INGREDIENTS 


H. V. NOOTBAAR & CO. 


890 S ARROYO PARKWAY 
PASADENA 2. CALIF R¥on 


465 Calvtorma St San Francisce 4 Cat 2-$022 
ACTION + EXPERIENCE + INTEGRITY - KNOWLEDGE 


FLORIDA 
COLLOIDAL 
CLAY 


for feed and mineral 
manufacturers 


Write for sumples and prices 
Territories open for brokers 


DELTA PHOSPHATE CO. 


6%4 Badgerow Building 
Sioux City, lows 


Let me illustrate this trouble 
shooting business with a retail ex- 
ample. A small city store owner, with 
30 employees, discovered, or rather 
sensed, that his employees were dis- 
gruntled. This was despite the fact 
that they were well paid and had a 
generous vacation and bonus plan. 
Sales training didn't seem to iron out 
the dissatisfaction or improve store 
harmony, and so the owner wisely 
sent for a professional consultant, or 
trouble shooter. 

He was not known as such to the 
employees. In fact, he went to work 
as a store employee, and after two 
weeks of mingling with the employees 
he came to the boss and made a re- 
port. 

“The only cause of dissatisfaction 
among your employees is that their 
hours are too long,” he said. 

“Well, let's pay them more money,” 
the store owner said quickly. 

The counselor shook his head. ‘“They 
do not want more money. They are 
satisfied with their rate of pay. They 
want shorter hours so that they 
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A tested and depend- 
able mineral supple- 
ment that promotes 
faster growth, greater 
productivity and re- 
sistance to disease. 
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NUTRITIVE MINERALS 


e ALL FARM ANIMALS 


E- 


—______ 


5425 W. Roosevelt Rd. 


Contains calcium 
from cooked and 
ground egg shells, egg 
albumen and other 
health - giving miner- 
als. Can be self-fed 


or mixed in formulas. 
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SAVAGE, Inc. Now a Division of 
BAKER, JONES, HAUSAUER & SAVAGE, Inc. 


It makes no difference wheth- 
er the bags are on platforms 
in glaring sunlight, or away 
back in the warehouse in dim 


light, one quick glance at the 
Savage Tags tells all you want 
to know about what is in any, 
or every, bag. If you want to 
save time, unnecessary han- 
dling and stop errors in selec- 
tion, clip the coupon to your 
letterhead and mail it now. 
We'll send you a batch of 
samples to show why and how 
Savage Tags turn the trick. 
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can have more time with their fami- 
lies on week ends and holidays. The 
week is too long.” 

It took the store owner several 
minutes to get the implication but 
finally he did adjust the hours and 
add some extra help so that the regu- 
lars could have more time off. Then 
everything was harmonious. 

In this instance, as in many others, 
the answer to employee satisfaction, 
is not always higher pay for long 
hours. An employee needs to have 


free time comparable to that of other’ 


employees in other stores. It is up to 
each employer to set an hour sched- 
ule which compares in this respect. 


Other Problems 


Credit. Are your collection problems 
too much for you? Do they give you 
trouble every month, every year? If 
so, why not call in a trouble shooter 
and get his advice? A lawyer or a 
collection agency man can outline 
proper collection procedure to you. 
It may cost $25 to $50 for this ad- 
vice, but a more smoothly function- 


ing collection policy will be the re- 
sult. If you follow this advice, you'll 


find that it will work for you year 
investment 


after year. The advice 
will be paid for in a short time. 


Advertising. Do you wonder if your 
advertising is as effective as you can 


make it? There are two sources which 
you can check on for advice in this 
respect. First, consult your news- 
paper’s advertising manager. 
the time to tell him your problem. 
Get his recommendations. 

If your town or a nearby city has 
a reputable advertising agency, con- 
sult such an agency. Perhaps it will 
cost you $50 or more, but you'll get 
an analysis of your advertising as it 
is and what it can become. You are 
not too small to consult an agency. 
You need not place your advertising 
through it. Merely seek an opinion 
and pay for it. 

You can test the advice they give 
you through the years. You may gain 
a great deal by it. 

Financing. Are you handling your 
finances properly? Are you taking 


Take 


discounts when due? Are you setting 
up a capital reserve? Are you follow- 
ing the proper machinery deprecia- 
tion schedules, etc.? 

If you are in doubt, consult your 
loca] banker. He is wise in the mat- 
ter of finances. He talks to many 
businessmen. He recognizes their 
problems. Don't have any false mod- 
esty about consulting him. Often 
he'll give you valuable advice and 
charge you nothing for it since you 
are a depositor at his bank. This 
consultation service is something that 
goes with the bank facilities, so avail 
yourself of it. The benefits you gain 
can help you month after month. 

Display. I have seen some business- 
men who are wizards at advertising, 
selling, collecting, display and just 
about every phase of retailing. Then 
I have seen successful men who are 
sales experts and who know little 
about financing and collections. On 
display, you have to think and act 
fast today to keep pace with display 
trends in retailing. If you are not 
talented in display, consult a display 


Saves TIME 
250 to 500 Ibs. per minute . . 


e Saves Labor 


(optional) do the work. 
e Saves Money 


out waste. 


e Unloads from ground level to 5!» 


loads feeders automatically at speeds of from 
. dispenses water simultaneously. 


eliminates unbagging, piling, lifting, shovel- 
ing, etc. Lets the power take-off or separate gasoline engine 


permits handling of feed in bulk, cutting 
out costs of bags and bagging. Fills feeding hoppers with- 


as desired. 


water tank... 


stand 
jacks and sills. 


OFF OR 


“‘HI-SPEED”’ 


CHORE BOY 


Tractor-pulled or truck-mounted 


e Available in lengths of 5’, 6’ and 7’ 


and low-priced! Loads feeders 
and waters stock in one trip... 
speeds up feeding..saves work and money 


. with or without 


with or without steel top. 


e Trailer type furnished with tires, hitch and elevating 
. truck-mounted type with sack racks, heavy 


@ MAXIMUM PAYLOAD. HIGH TENSILE ALLOY STEEL CON- 
STRUCTION GIVES MORE STRENGTH WITH LESS DEAD WEIGHT 


. 5 TIMES MORE RUST RESISTANCE THAN ORDINARY MILD 


STEEL. 


@®Made for larger range feeding operations. Loads feeders and waters 
all operations controlled from truck 
cab. Hydraulic or electric pump (optional) moves unloading conveyor 
from 3'10° to 7'6" above the ground as desired. Unloads from 250 to 
500 Ibs. per minute. any lengths from 8° to 16’. Available with or 

nk ith or without steel top. Comes complete 
with sack racksand climbing iedider. High tensile alloy steel construction. 


stock both at the same time. . . 


without water ta 


More than 25,000 Baughman Sell- 
Unloading Bodies from coast to coast. 
Write for prices and full details 
Prompt delivery. 


1) with 


®Built for feed dealers and the largest range feeders. Eliminates time 
consuming and cost-increasing operations connected with bagged 
feeds. Delivers feed in better condition . 
= minute in a 270° arc around the truck, up to 20’ above the ground 
Permits delivery of different materials 


- unloads from '/, to 1 ton 


in selective compartments 


of mixing. High tensile alloy steel construction. 


BAUGHMAN] BAUGHMAN MANUFACTURING CO.,Inc. 
274 Shipman Road, Jerseyville, Illinois 


"There is a Baughman Distributor Near 


You” 


expert and pay him a fee to tell you 
what to do. Then hire an employee 
who has display talents and can car- 
ry out the expert's advice. 

1 find many businessmen, including 
feed dealers, who think that because 
they are the heads of businesses, they 
should be able to do everything well. 
This is not true. The wise dealer 
surveys himself, establishes the things 
he can do well, and then gets advice 
from trouble shooters on the other 
departments of his business. 

Don't be bashful about admitting 
that you don’t know everything about 
all business divisions. Very few men 
are that talented. But for a fee, and 
sometimes just for the asking, you 
can gain valuable advice which can 
help you operate more efficiently and 
profitably. 


TO BUILD ELEVATOR 

BROCTON, ILL.—The Decker & 
Graham Grain Co. here has an- 
nounced the pending construction of 
a fireproof elevator at McCown sta- 
tion, to replace one destroyed by fire 
last fall. The structure will be ready 
in time for fall harvest. The Decker 
& Graham firm also has elevators 
at Oakland, Hume and Brocton. 


MOISTURE TEST 

Moisture content of grain can be 
checked quickly on the farm by plac- 
ing a sample of the grain in a small 
bottle with some ammonium chloride, 
experts say. The bottle should be 
corked tightly and shaken 50 times. 
If the ammonium chloride becomes 
| damp, the grain is too wet to store 
safely. 
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HEN Joe Brooks came to 
work that morning, he saw 
his employees gathered 


around one of the counters. Appar- 
ently they were deeply interested in 
something. Because few customers 
were coming in that early, the em- 


They'll Know Who Is Calling 


ployees had relatively little sales 
work to do at the moment. 

“Hey, what's going on here?” Joe 
asked, striding up. 

The gathered circle opened up mag- 
ically for Joe, and as he stepped to 
the counter, he saw Milt Peters lay- 


cusTOMeR 
LOT 


ing out one calling card after the 
other on the bare counter. He had 
perhaps laid out 100 cards, each ap- 
parently from a different firm. 

“It's a good thing you showed up, 
Joe,” said Butterball. “Milt is just 
laying out these cards and he won't 
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say a word to us why he’s doing it. 
Just smiles sorta funny, like a man 
in the county nut house.” 

“I'm not nuts and you know it,” 
Milt snapped peevishly. “I know half 
the 200 phone numbers in my black 
book by memory. Would a man who 
is nuts be able to do that?” 

“Oh!” Pop slapped his bald head 
with a fat hand. “Women again.” 

“Milt!” said Joe a little severely. 
“So long as there are no customers 
in the mill at the moment, I don't 
mind your antics—-provided they are 
connected with business.” 

“They are, Joe,” Milt said seri- 
ously. “Believe me, they are!” 

“Huh,” remarked Smiley, “that's 
the first intelligent thing he has said 
all morning. There’s hope for him, 
Joe.” 

What's the Connection? 

“And now,” said Joe patiently, “do 
you mind telling us why you are 
spreading out all those calling cards 
on the table? How can they have any 
connection with the feed business?” 

“Just look at those calling cards,” 
Milt said contemptuously. “Just look 
at them!” 

Butterball peered closer. “What is 
wrong with them? They look all right 
to me. Nice clean white cards, well 
printed. Some in color, some in just 
plain black printing. There's nothing 
wrong with them.” 

No one else had any comments, so 
Milt said, ‘They're all alike—that’s 
what wrong with them. Somebody 
says a calling card should be rectan- 
gular, so all the monkeys get rectan- 
gular cards printed. Except for the 
names that are different, how is any- 
body going to remember cards like 
that?” 

“Well, Einstein,” commented Smi- 
ley, “I suppose you have a better idea 
for calling cards.” 

“I do,” Milt said confidently, “espe- 
cially for the feed business.” 

“Well, I'm glad to hear that,” Joe 
said with a smile. “Let’s hear your 
idea. I hope some customers come 
in soon.” 

Milt’s Idea 

Milt took a deep breath. “The way 
I look at it, you want a prospect or 
customer to remember your calling 
card, so that when he looks for it 
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in a drawer or with Mom's recipes in 
a box, it sticks out like a sore thumb.” 

There was a pause; then Milt went 
on. “Now for the feed business—this 
business—I propose some different 
calling cards. One should be printed 
in the form of a happy smiling hog 
We sell hog feed, and so that ties in 
On the back of the card we print a 
little propaganda for our hog feeds, 
telling their contents and merits, and 
how many bushels of corn and sup- 
plement make 100 Ib. of pork. Then 
we also say that every regular hog 
feed customer gets a big pork chop 


dinner at Happy’s Cafe, Hansen's 
Creek—free.” 
“Hey, wait a minute,” cautioned 


Joe, “that might run into money. I 
can see the merit of the hog shaped 
calling card—but the free dinner is 
another matter.” 

Milt acted like a business executive 
who has thought of everything. “Do 
not get worried, Joe. I felt out Happy 
on the idea. He said that if we print 
his name on the back of those cards, 
he'll give us those pork chop dinners 
at half price.” 

This made Joe feel a little better. 
“Well, it's novel all right. I'll bet 
farmers will talk about it.” 


A Poultry Feed Card 

Milt coughed. “And then we can 
have another card, a poultry feed 
card. That can be shaped like an egg. 
On the back we'll print data about 
our poultry feeds, plus average flock 
consumption of feed per 100 hens at 
70% rate of lay. And the regulars 
get a free chicken dinner at Happy’s 
Cafe.” 

“Say, don’t be giving away so many 
dinners till we sell some extra feed,” 
Joe exclaimed. “Happy’s getting an 
awful lot of advertising out of this 
deal.” 

“So will we,” Milt said eagerly. 
“Joe, they'll talk and talk about those 
dinners.” 

“I hope so,” Joe mused. “I wish 
for once somebody would think up a 
sales promotion idea which wouldn't 
cost so much money.” 

“You'll make enough extra sales to 
more than pay the cost,” Milt prom- 
ised. “And I haven't yet told you 
about the dairy feed cards. They are 
to be shaped in the form of a milk 

il.” 

Joe held up a hand. “Now, Milt, I 
like your idea, but I just won't go 
for any free T-bone steak dinners 
for dairy feed customers. Enough is 
enough.” 

Milt smiled broadly. “I’ve thought 
of that, Joe. Happy says he'll give 
us a real de luxe hamburger dinner 
at a special half price rate—if he 
gets the card advertising.” 

“What's a de luxe hamburger din- 
ner?” asked Joe suspiciously. 

“Oh, that’s one with two pickles 
instead of one and a dash of horse- 
radish.” 

“So long as it isn’t horsefeathers, 


| different. They'll attract lots of extra 
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it ought to be all right,” Smiley said. 
“I like hamburger myself. So do 
most farmers.” 

“I really think Milt's idea about 
the cards is fine, Joe,” declared Pop. 
“The calling cards he proposes are 


attention. And the information to be 
printed on the back will help sell, | © 
too. Of course, you'll have to spend 
some extra money for the different 
shapes—but that’s a good invest- 
ment.” Pop turned to Milt. “By the 
way, how did you get such a varied 
collection of calling cards as sam- 
ples?” 

Milt smiled again. “Oh, I had my 
redheads who are waitresses collect 
them. You know—salesmen always 
kid the waitresses, pass out cards and 
hope for dates. But they don't get 
dates with my dames. I do. I'm a real 
promoter in lots of ways.” 

And with that he winked at his 
companions and started gathering up 
the card samples as some customers 
came in the store. 

(To Be Continued) * 
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menutecturers 


INCORPORATED 
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_ Here’s how Vitality helps 


DOG FOOD 


— 


Field Trial Men, 
Kennels, Race Dog Men 


No other dog food manufacturer makes so com- 
plete a line enabling you to sell every dog owner 
among your customers. No one else offers Spe- 
cialized Diets that mean more sales . . . that mean 
extra tonnage from Big Users. No wonder Vitality dealers sell 10 
times as many 25 Ib. bags as they do 5 Ib. bags. 


Over 16 years of national advertising in leading 
general dog magazines plus big space ads in 12 
hunting, racing and Field Trial magazines: Ameri- 
can Field, American Cooner, Hunter's Horn, 
Full Cry, Bloodlines, Red Ranger & Fox Hound Journal, Coursing News, 
Beagle Hound Sportsman, Mountain Music, The Chase, Hounds & Hunt- 
ing, and Greyhound Racing Record. 30 magazines in all, reaching over 10 
million dog owners. Advertising power that builds sales. 


SPECIALIZED 
ADVERTISING 


Vitality helps make your store headquarters for 
sportsmen by providing complete Field Trial Kits 
—Bird Dog, Coon Dog, Fox Hound, and Beagle. 
Includes direction arrows, entry blanks, drawing 
cards, heat record cards, highest average sheets, auction stubs, of- 


; ficial ground rules, judges books and tally sheets. 
: SPECIAL There is a Vitality Kennel Service Man in your 
territory. He knows dogs... will work with you 
SERVICES on sales to Big Users. Ask him about promoting 
: Field Trials, and other sporting events, to your 
: advantage. Let him show you how Vitality sells itself. 


Get Vitality’s dealer proposition. Let 
us show you how to sell Vitality Dog 
Food, tons of it, as hundreds of success- 
ful feed dealers are doing all over the 
country. 


VITALITY MILLS, INC. 


Board of Trade Bldg. 
Chicago 4, Illinois 


/HANDY WAY TO SUBSCRIBE 


FEEDSTUFFS 
Circulation Dept., 118 S. 6th St., Minneapolis 2, Minn. 


Please enter immediately my subscription to 
FEEDSTUFFS 


One year $4 
© Billme O Bill my firm 


1) Two years $7 
(1 lam sending payment 


State 


FEED MILL 


WHOLESALE DEALER 


FPORMULA FEED MFR. RETAIL DEALER 
FEED INGREDIENT MFR. HATCHERY 
OTHER 


_ Making Sales Training Effective 


The Dealer May Get Better Results If His 


Program Is on a Limited, Voluntary Basis 


By Martin Francis 


HE feed dealer who has been | for it is specific helpful training which 


i in business for any number of | perhaps the employee missed in school 
vears knows that he is learn- | or early sales life but which now 


ing more every day about retail bus- 
iness, handling people, selling and 
displaying merchandise, how to cut 
costs and how to manage a business 
more efficiently. He never stands 
still in experience. It is there for 
him to use. 

Likewise, an employee learns more 
the longer he works, and he has the 
opportunity to cash in on more ex- 
perience. This is a sort of sales train- 


| ing which experience gives. 


There is another sort of sales train- 
ing, too, and many feed dealers prac- 
tice it. This is organized sales train- 


| ing through regularly planned meet- 


ings. This type of sales training dif- 
fers from the “experience” kind in 
that the material presented is the 
pooling of experiences on related 


business topics. 


For example, when someone at a 


| sales training meeting tells you of 


approved ways of greeting customers 


| and handling them, he is telling you 


not one man's experience, but the 
summaries of many sellers’ experi- 
ences, And, what's more, he sum- 


marizes only the most effective ex- 
periences. 

Thus when a feed dealer presents 
sales training from this viewpoint, 
he is giving himself and his men 
the advantage of the cream of sales 
experiences. If this viewpoint can be 
gotten over to the employees, I think 
they will value sales training much 
more. 

When an employee is allowed to 
take a store-sponsored sales train- 


ing program, it is really a privilege, 


can be had and eventually result in 
a more satisfactory job with higher 
earnings. 


Stress Employee's Benefit 


I do not think that the reason for 
sales training, based on the benefit to 
the employee, is stressed nearly 
enough today. So many sales pro- 
grams I have studied have had as 
a motive the increasing of sales for 
the employer. This is fine so far as 
it goes, but the employee gains should 
be stressed first, because the em- 
ployee will work harder for himself 
than he wili for any employer. This is 
only natural. And if the employees 
work harder and more efficiently, 
with a goal in view, the employer 
sponsoring the course is going to 
benefit a great deal. 

I have talked with many feed deal- 
ers and other retailers about sales 
training programs. Just about all of 
them I have interviewed regard it as 
a very important subject. They would 
like to have such a course operating 
in their stores, but they are not all 
agreed on how to make the most of 
the opportunity. 

“Personality Training Course” 

Let me tell you how one store 
made its sales training course very 
popular with employees. In the first 
place, the course was called a “Per- 


| sonality Training Course,” not a sales 


course. The owner of the store was 
perfectly aware of the fact that 
many employees do not like to be told 
that they are expected to attend sales 


PACKAGED IN BAGS 
Paper 
25 Ib. - 50 Ib. - 80 Ib. 


Burla 
100 lb. 


P. Box 784 


CASH IN ON A 
QUALITY PRODUCT 


Sell Your Customers 


NEW-IMPROVED > 
~ 
<. 
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> 


PURE REEF 


Your customers’ chickens need the calcium and other valuable trace 
minerals found in Mayo’s “Snow Flake” Pure Reef Oyster Shell. 
Mayo’'s “Snow Flake” is 100 percent usable—washed, crushed—kiln 
dried—air floated and correctly graded. Strictly a Quality Product 
for Quality Dealers. Write, wire or ‘phone for prices. 


MAYO SHELL CORPORATION 


NOW IN MAYO'S NEW 
10 Ib. “FEED-O-MAT” 
Something new — the “Feed-O0-Mat” 
Package. A handy, economical, 10-Ib,. 


box that is an Automatic Feeder, You 
need this package. Packed (6) to case. 


Houston 1, Texas 
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training meetings. The attitude of 
compulsion often creates a feeling of 
hostility which is detrimental to 
learning. 

Therefore, this store owner took 
five of his best employees, and told 
them that they had been selected as 
students for a limited course in per- 
sonality training. They were told that 
even though they had good personal- 
ity, such a course would improve it 
still more. By limiting the course to 
five persons, individual attention 
could be given to every person. 

The five employees were honored 
to be chosen for this project. They 
entered the work of the course in a 
splendid manner. The store owner 
had the course outlined by a consult- 
ing psychologist, and then the owner 
himself carried out the weekly les- 
sons, 

Very Good Results 

The results were very satisfactory 
In the first place, the five persons 
in the course applied themselves, and 
they learned a great deal. They over- 
came small personality flaws and 
they found that their individual sales 
were going up. Since they had a 
salary and commission plan in opera- 
tion, their incomes went up. 

The other employees noted the im- 
provement. They learned of the 
course and its good points from the 
first five satisfied employees. The em- 
ployer did not enter into the picture, 
until applications from the other em- 
ployees began to pour in. They want- 
ed to take the personality course, 
too. 

When the interest in the course 
had been worked up in this manner, 
the employer admitted five more em- 
ployees by applications and started a 
new course for them. He kept using 
this procedure until more than 75% 
of his employees were enrolled and 
really studying and applying their 
new sales knowledge. 

There was a small percentage of 
employees, of course, who did not 
have the interest to enroll. But the 
employer didn’t worry. He knew 
which were his best employees, and 
he was satisfied to have 75% of them 
studying to improve their sales per- 
sonalities, for the results were very 
apparent in the sales figures. 

“There are always a few sour in- 
dividuals in every employee group 
who are not interested in sales train- 
ing,” says this retailer, “and while 
they may perform average duties 
satisfactorily, they do not wish to im- 
prove. But by their attitude and their 


PREMIER 


PERS ies 
every need 


Premier Peat Moss Corp 535 Sth Ave., New York 17 


eVITAMINSe 


FULL LINE OF 
VITAMIN OILS 
and VITAMIN 
PRODUCTS 


Successor to 


HARRY McADAMS CO. 
53 W. Jackson Bivd., Chicago 4, Ill. 


remarks they can sabotage a sales 
training program if they are forced 
to participate in it. Therefore, our 
plan circumvents such employees. We 
show them it is a privilege to be 
chosen to participate in such a pro- 
gram.” 

I think there is a great deal of 
truth in the matter. Why force an 
employee to join a sales training 
group? Make such training available 
to those who wish it. Those who do 
not join can be replaced by better 
employees when the occasion arises. 
You have the privilege of an employer 
of trying to find out who are the 
employees willing to learn and im- 
prove. The voluntary system, holding 
down the number of employees who 
may take the training on application, 
is an answer to many a retailer's 
question on this score. 

What a man pays for he appreci- 
ates. What he must work for he also 
appreciates. But what he receives for 
nothing he often does not value. This 
is true in life, and also in business. 
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PRICE BOARDS! 


“Completely Changeable” 
18°x36" - - 21 SLOTTED OPENINGS 
The Beautiful Neo-white Cut-out Gummed 
Paper Letters Mount on Velvet Black Panels 

As Easy as Mounting a Stamp 

NUMBERS SNAP IN AND OUT 
FOR QUICK PRICE CHANGES 


“Will Last a Lifetime” 


SPECIFY CAPTION 


Each board contains 1,000 Gaummed Let- 
ters, 300 Snap-in Numbers, 
Panels; replacements as needed 


One Board . . .$15.95 ea. 
| Two Boards .. 14.50 ea. 
Three or More 13.50 ea, 


Fruchey Service Co. 


BOX 461 — NAPOLEON, OHIO 


PRODUCTS 


Distributed in Washington, 
Oregon, Montana, No. Idaho 
and British Columbia by 


LEO COOK CO. 
1202 American Bldg. 
SEATTLE 4. WASH. 
410 Lewis Bidg. 

PORTLAND 4, ORE. 


QUALITY GOES IN BEFORE THE NAME GOES ONE 


*30” 
"90" 


The improved SHANZER ECONOMY ‘“‘10"’ 
Grain Drier is totally enclosed, completely pre- 
fabricated, shipped without delay for quick, 
easy erection next to elevators or storage bins. 
For operation with Natural Gas, Butane or Pro- 
pane. Adjustable Feed Gates, high carbon steel 
woven wire Screen Columns, variable speed 
Motor-drive for discharge mechanism, simple 
Electronic Control Panel approved by Fire Un- 


derwriter Agencies. 


— SERVICE REPRESENTATIVES IN ALL LEADING GRAIN MARKETS 


MANUFACTURING CO. © 85 BLUXOME STREET + SAN FRANCISCO 7 


the SHANZER ECONOMY “10” 
GRAIN cooler 


$ for $ your 


greatest value... 


As a feed manufacturer, you know that the 
moisture-content of your grains must be rigidly 
controlled, under widely varying conditions of 
climate, storage . . . and the grain itself. 


Merely by regulating the rate of flow of the grain 
down the free-flowing, non-clogging col- 
umns of the SHANZER ECONOMY “10"' Grain 
Drier . . . and altering the temperature of the 
tremendous quantities of warm air that 
are forced through the grain itself, you are as- 
sured of that constant, accurate moisture- 
control so necessary to the maintenance of 
uniform high quality in your feed formulae. 
Drying and cooling are accomplished in one 
operation, without loss of nutritional or physical 


characteristics of the grain. 


are available for outdoor or indoor installation 
and operation, in drying capacities from 150 to 
1000 bushels per hour. Wire, air mail or phone 


collect for full details. 


FEED PRICES 
GROWING 
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What the Feed Processor 


Expects 


from the Machinery Manufacturer 
By PHIL C. MURRAY 


N producing food and feed proc- 
I essing equipment for an industry 
that has the potential that ours 
does, machinery manufacturers cer- 
tainly are fortunate. We feel that 
the feed industry is going to be one 
of the fastest growing trades in 
America, and at this time the ma- 
chinery manufacturer can ask himself 
what he has done to help this sleep- 
ing giant and in turn improve his 
own business. 
To illustrate our point we can show 
where the feed business has improved 
every year for the past several until 


it totaled over 30 million tons of for- 
mula feed last year. The ever increas- 
ing populace will add to the demands 
for more food and for a better job 
of growing and processing feeds and 
feed products. 

Most of the machinery we use to- 
day in the feed business is obsolete 
or else is borrowed from the flour 
or milling industries. 

Has the machinery manufacturer 
made any future plans for research 
and development within his company 
so that in the next five or ten years 
the feed industry can obtain modern 


and improved machinery that can up 
its production? 

It is certainly gratifying to our 
industry to have machinery men ask 
us, “What do you expect from the 
equipment people?” The remarks and 
ideas that follow are not from one 
man or one company but represent 
a composite of experiences and 
thoughts from some of the leaders in 
our field. Therefore, all of the ideas 
expressed herein are specific problems 
that most of us have run up against 
at one time or another. 


Three General Points 


To grow strong and have future 
development and expansion in the 


sT 
l IN PELLETS PER HORSEPOWER 


The Century "75" has set amazing new records for 
highest capacity. Whether you measure it in pellets 
per HP or pellets per dollor, here is the most eco- 


nomical mill to operate 


sT 
| IN PELLET QUALITY 
This capacity is achieved with no sacrifice in the high 
| standard of CPM pellet quolity: uniform, tightly com- 
pressed, stable, resistant to breakage—quality that 
| continually builds pellet demand. 


sT 
| IN LOW MAINTENANCE COST 
Yeors of profitable service and performance ore 
"75. Many exclusive feotures 
cut operoting and maintenance costs to the bone. 


built into the Century 


ST 
] IN PELLET MILL ACCEPTANCE: 


Pellet Wil are 


SALES AND SERVICE ALSO IN: 


—_ 


CALIFORNIA 


PELLET MILL 


Here is the number-one profit builder in 
feed plants everywhere. For the most 
pellets per HP—the most pellets per 
dollar—install the CPM Century ‘75. 
It’s rugged, compact, powerful, and it’s 
proved for pellet profit. Write for descrip- 
tive bulletin, or call your nearest CPM | 
representative. 


CPM Century — First 
in Pellet Capacity. 


CALIFORNIA 


PELLET MILLS 


CALIFORNIA PELLET MILL COMPANY 
1800 Folsom St., San Francisco 3, California 
E. Wabash Ave., Crawfordsville, Indiana 
1728 Grand Avenve, Kansas City 8, Missouri | 


ATLANTA « BUFFALO «© FORT WORTH + MINNEAPOLIS « OMAHA © SEATTLE « ST. LOUIS 


feed business we feel that the follow- 
ing three general points are para- 
mount: 

1, Quality. The single most impor- 
tant feature that we must have in 
our feed is quality; we place its im- 
portance above all else. We feel that 
if we can’t furnish a feeder with a 
top quality product that will give the 
utmost in conversion, we should not 
seek his business. Therefore, we must 
have equipment that will produce and 
process a top quality feed. 

To make this quality feed we must 
have a mill with equipment which is 
dustproof and a pleasant place for 
our people to work. Therefore, the 
dust problem is one of our tough ones 
and one which should provoke a great 
deal of thought for equipment manu- 
facturers. There are three factors 
which are involved in dust in our 
mills: human morale, dust and prod- 
uct recovery, fire and explosion haz- 
ards and-insurance rates. 

2. Service. Secondly, we feel that 
service is most important in keeping 
our present business and in seeking 
and obtaining new business.~There- 
fore, the equipment we buy and in- 
stall'must be able to give a maximum 
of service and also be able to fit our 
mixing and distribution needs. ’ 

We feel that a medium sized mill 
of about 250-300 tons a day is the 
answer to our feed trade problems 
for the next several years. One of 
the managers of a large southwestern 
mill told me that a few years back 
he thought that this size mill was be- 
coming obsolete; row he has re- 
versed his thoughts and thinks that 
any feed company planning new mills 
or construction should investigate 
the tremendous opportunities and ad- 
vantages of the continuous batch 
bulk weighing type plant. 

I would say that most of us in the 
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UNIFORM QUALITY 
GUARANTEED 


EXCELSIOR MLG. CO. aTLanTic 7152 
712 FLOUR EXCH. MINNEAPOLIS, MINN 


Year Round Supply— 
Stable Low Cost 


HOMOGENIZED 
CONDENSED FISH 
FIVE PLANTS 
FULL PRODUCTION 
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EDITOR'S NOTE: In the accom- 
panying article, Mr. Murray outlines 
the feed manufacturer’s ideas and 
recommendations on what machinery 
manufacturers should strive for in 
order to keep pace with the greatly 
expanding feed industry. Mr. Murray, 
a feed mill production engineer with 
Pillsbury Mills, Inc., discusses some 
general points for consideration and 
then lists specific problems in the 
Way of equipment needs. This article 
is a transcript of a talk by Mr. Mur- 
ray at the recent midsummer meet- 
ing of the Grain Processing Machin- 
ery Manufacturers Assn. at the 
Northernaire resort, Three Lakes, 
Wis. Feed men will welcome the op- 


portunity to work closer with ma- | 


chinery manufacturers, the speaker 
said, noting that the rapidly growing 
feed industry needs machinery men’s 
help and wisdom. Mr. Murray is 
branch manager of the Pillsbury 
feed and soy division at Centerville, 
Iowa. 


feed industry share this same thought 
and that with every additional freight 
increase this point is emphasized 
more and more. Purchase of local 
raw materials, shipping facilities, 
better control on a smaller mill and 
the fact that you can-service a cus- 
tomer cheaper and better right out- 
side your own door make for this 
size mill. Therefore, it would seem 
wise to design any new or even im- 
prove the older machinery with this 
point in mind. 

3. Cost. Surprisingly enough, we 
place the importance of low cost third 
on our list of points that will allow 
us to grow strong in the trade. On 
cost we mean not only initial outlay 


and installation but also operating | 
cost per ton on the mill and mainte- | 


RANSIT 


GRAIN & SEED MERCHANTS 
SINCE 1920 
FORT WORTH, TEXAS 


BREWERS’ GRAINS 
and MOLASSES 


THE NEW CENTURY CO. 
3939 S. Union Ave. 
Chicago 9, Ill. 

PHONE: Yards 7-1003 


BROWER 


Ali metal construction. “Swing-type” 
hinges allow top to drop down fash with 
side. Adjustable feed agitators. Invert- 
ed “¥” bottom. Wood skids and tow 
hooks. 4 sizes: 2 ft., 4 ft., 6 ft., 8 ft. 
Easily assembled. 


TURKEY FEEDERS 


NEW DESIGN saves feed. Can be filled 
from either side. Extra large canopy— 


— Cap. 2,000 Ibs., height 41”, width 
, length 8. bled. 


MFG. CO. 
BROWER £0. 


Easily assem! 


nance and repair cost to any particu- 
lar piece of machinery. 

We have found that if we produce 
a superior product and give over the 
ordinary in service, our mills are be- 
ing operated properly and that the 
costs will take care of themselves in 
this efficiently operated mill. 

When a machinery salesman calls 
on us, we can usually see why he 
missed the sale or at least what he 
could have done to make us purchase 
his equipment. 

All of the machinery in any mill 
should be perfectly synchronized so 
that it fits together as a unit. To do 
this it is necessary to get together 
with the feed miller and learn his 
operations and problems. 

Many of the small and a consider- 
able number of the larger mills are 
inefficient and costly to operate be- 
cause many different pieces of vari- 
ous equipment are hooked that bot- 
tleneck the production program be- 
cause of the varying capacities. It 
would be advantageous to the ma- 
chinery manufacturer to know all 
there is to know about the operations 
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HSH MEAL + FISH SOLUBLES 


PACIFIC COAST 


Drummed Selubles Stocks Available at 
Chicago, and Long Beach, Calif, 


1206 SOUTH MAPLE LOS ANGELES 15 » Richmond 


GIVE YOUR FEEDS THAT EXTRA PUSH 


by using GERBER’S T.8.C. which is made from Vitamin En- 
riched Bread and has a very Low Moisture Content. 
Protein 14% — Carbohydrates 74%. 


Write for samples and prices. 
T. M. Reg. U.8. Pat. Off. Truckload and Carload lots. 


CHAS. A. GERBER COMPANY 


732-740 No. Highland Ave., Aurora, Illinois 


>> 


“We lost valuable selling time until...” 


“Why don’t you turn our problem over to the 
Dawe's organization? I’ve seen other feed manufac- 
turers like us get ahead by teaming up with Dawe's. 
Their service is ideal for our situation.’ 


“That was my general manager, a 25-year veteran 
of the feed business speaking. 


“Our ‘situation’ was this: As a result of the many 
new developments in nutrition, we found ourselves 
in the position of constantly having to make im- 
portant decisions on problems of formulation and 
fortification. Being sales-minded, we realized that 
this took valuable time we could devote more 
profitably to selling. 


“We decided to ‘team up’ with Dawe's and put 
our formula and fortification problems in the hands 
of specialists. 

“Dawe’s provided us with a complete nutritional 
service, beginning with a thorough analysis of our 
feed line. New and exclusive formulas were de- 


veloped to meet our special requirements. Theit 
Formula Audit Bureau assumed the continuing 
responsibility for applying the latest nutritional 
knowledge to our feeds. We have immediate acces 
to the results of Dawe's research and enjoy the 
benefits of dealing with a basic producer of feed 
fortification factors. 

“To simplify and improve our fortification, we 
are using Dawe’s Vitamelk Base. Vitamelk provides 
full fortification in one package. It assures us up-to- 
date fortification for each class of livestock and 
poultry feed, and simplifies buying, storing and 
manufacturing. 

“The direct, personal service given us by Dawe's 
relieves us of worry and helps us operate more 
efficiently. 

“As I said, we're sales-minded. Through our 
laboratory affiliation with Dawe's, we've improved 
our feeds and now have more time to concentrate 
on our real job—selling.” 


Let Dawe’s, the nation's leading vitamin nutritionists, prove to you the efficiency 
of modern, scientific feed building methods. For more complete details about 
Dawe’s products and professional services, please write on your letterhead. Also 
ask for your free copy of "Frontiers in Nutrition.” 


manufacturing company 


4800 S. RICHMOND STREET, DEPT. FS-72, 


CHICAGO 32, ILLINOIS 


In Western Europe, Vitamelk is distributed under the name “Vitasource” by Comptoir 
Anversois d'importation, “Comanima” 13 Courte rve des Claires, Antwerp, Belgium. 


World’s Oldest and Largest Specialists in Vitamin Products for Feeds 
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EALTH LIVESTOCK AND 


Faster growth. Higher production. Better 
reproduction. 

Achievement of these 3 important and 
profitable goals is the aim of every livestock 
and poultry grower. 

Commercial feeds, judiciously fortified with 
quality products, help suppress disease, as- 
sure higher standards of health and produc- 
tiveness, bring animals and birds to market 
quicker, cheaper, in better finish. 

Lederle research is aimed constantly at 
the development of products to improve feed 
utilization, to prevent and control disease, to 
speed growth and maintain health, to improve 
reproduction. 

For full information regarding any of the 
products named on this page, write to the 
address below. 


LEDERLE 
Rockefeller 


@ 
: 
MEGASUL 
Nitrophenide 25% 
Cocoidiosis Prevention and Control 
This product saves chicks formerly lost of 
. stunted by coccidiosis promotes more uni- 
ii ' form growth, brings pirds to early market 
» weights. It is effective jn all sections of the . 
% country and under all climatic conditions- 
wecasuL**-A 
25% Nitrophenide Arsanilic Acid 
eo MEGASUL-A is a combination product for 
those who wish the anticoccidial benefits of j 
MEGASUL and the favorable pigmentation 
5 and feathering effect of an arsenical. 
ENHEPTIN™ 
: = Blackhead Prevention and Control 
Folic Acid Feed Supplement ENHEPTIN 2 20% 
° pREMIX*** mixed in feeds is the cheap 
CALCIUM PANTOTHENATE est way for @ turkey raiser to control black- 
Dextrorotatory head. Records show that outbreaks of 
e plackhead in turkeys ysually are prevented 
WIACIN by management programs pased on continu- 
= ous use of feeds that contain recommended 
Prade-mark 2,531,756 low level of ENHEPTIN. Even when pirds 
receive ENHEPTIN shortly before oF soon 
after they become infected, death losses are 
reduced oF the average about 86% and 
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RAIN or 
SHINE 


(in Florida) 
You can always depend 
on IMMEDIATE 


shipment 
of.. 


anywhere 


in the U.S. A. 


longest rainy spells. 


@ BETTER FORMULAS ALL YEAR ‘ROUND. 
Kell-Phos, the quality source of phosphorus and im- 
portant trace minerals. Proven in years of experi- 
ments and farm feeding. Improves pelleting. 


© STORAGE CAPACITY NOW TRIPLED, Newly-completed 
facilities, now the largest single storage unit in the 
Florida colloidal area. Assuring you. . . 


@ THE BEST SERVICE OF ANY PRODUCER. 


tions in Kell-Phos shipments, even during Florida’s 


No interrup- 


Always mix 


Call or Write 


(“STORMY”) 


618 Des Moines Bldg., Des Moines 9, Iowa 


or P. O. Box 665, Ocala, Florida 


THE KELLOGG CO. 


and distribution system of our feed 
mills so they can then design their 
equipment with complete flow in 
mind. 

Feed Manufacturer’s Problem 

Let us take a look at the ordinary 
feed manufacturer. He possibly buys 
a piece of machinery for $10,000; 
then his business expands and some 
company makes a machine that is 
the answer to his volume problem. 
However, in the meantime in this in- 
flationary period, labor and materials 
have risen in cost and higher taxes 
are squeezing him down so he com- 
tinues to operate on outmoded ma- 
chinery. The only way that he can 
make more profit is by increased pro- 
duction, but he can’t afford to buy 
a new machine that would give this 
added production; so he continues to 
operate on the law of diminishing re- 
turns and eventually he must sell out 
or go out of business. 

What can we do to help him and 
save a customer for the machinery 
manufacturers? Would it be possible 
to design basic machinery so that as 
improvements are made they could 
be placed on the original machine 
and therefore eliminate the cost of 
a complete replacement? A man will 
think a long time about buying a 
$10,000 machinery replacement where 
he would think nothing of putting a 
$1,000 improvement on the equipment 
each year. 

Mill machinery manufacturers 
should realize the tremendous amount 
of wear that some of our equipment 
gets, and the expense that good main- 
tenance and repair is for some of us 
feed millers. Any capacity machine 


PHOSPHATE PRODUCTS 
KELL-PHOS BRAND 


Carroll Swanson Sales Co. 
620 D. M. Bldg. Des Moines 9, Iowa 
Towa-Nebraska Sales Repr ti 


should be built sturdily and with a 
long period of useful life. The feed 
manufacturers are daily losing con- 
siderable sums of money due to poor- 
ly designed equipment that requires 
too much maintenance that is time 
and money consuming. 


Specific Problems 

Here are some specific problems: 

1. Dust control for the above noted 
reasons. 

2. Machinery to make better crum- 
bles with less fines. 

3. We need help on the following 
pelleting points: 

a. Better cooling facilities; we 
usually make our own coolers be- 
cause they do a better job than any 
we can buy. And we don’t want to 
make any of our machinery be- 
cause that is not our business. 

b. The formulation of feeds to be 
pelleted. 

c. The importance of good dry 
steam on pelleting. 

I don’t believe that any manu- 
facturer has taken any studies on 
this very important problem. 

4. Better automatic scales that will 
not lose their adjustment so easily 
and are easily maintained. 

5. Automatic feeders that will ac- 
curately weigh all of the various tex- 
tures and granulations of raw ma- 
terials that are necessary in a well 
formulated ration. 

6. With the added use of micro- 
nutrients we must have equipment 
that can thoroughly mix and blend 
these small quantities on a much 
greater medium. 

7. Millwright and plant layout serv- 
ice for all feed manufacturers along 
with plans, blueprints, etc., should 
be a must. Remember that we have 
many pieces of equipment with vary- 
ing capacities and we want something 
that will fit our particular flow and 
not cause our operations to become 
exceedingly expensive so we cannot 
make our operating budget. 

8. Some thought could be given 


LINCOLN 
0678 


We think you will like the prompt and 
careful attention we give to your feed 
grain requirements. Give usacall. We 
will take care of your needs personally. 


WALSH GRAIN COMPANY 


FLOUR EXCHANGE 


MINNEAPOLIS 15 | 


Carbounate* 


Offered Plain or with 
inclusions of lodine and 
Manganese at customer 
specified levels. All 
iodized calcium is safely 
protected against oxida- 
tion and loss of iodine. 


Write for information 
ond prices 


*In addition to the very high percent 
of Calcium Corbonote, it also 
contains minor quantities of such 
necessary minerals as 

mongonese, copper, iron, 


INSIST ON UNIFORM PURITY me 
You'll find it in 
COLUMBIA FEEDING CALCIUM 


CQ FEEDING CALCIUM is mined year after year 
from our immense high calcium limestone de- 
posit which is one of the finest in the world. 


You always get same high purity that has been 
pleasing feed manufacturers for many years. 


It's Least Soluble 
Guaranteed Calecum 


or The Gest tn Calcium 


| 
| 
| | 
| i! 
| 
| 
‘Tested im state ; 
Mate, never lound below 
— — 
— 
SHELLEY WALSH MATT WALSH h Pp 
: mognesium, phosphorus, etc. pave : 


on production and maintenance rec- 
ords. How many machinery manufac- 
turers have made a sale because they 
planned how many men and what 
the labor costs would be on a piece 
of their machinery? 

9. There is a need for some corn 
cutting equipment that will not give 
superfluous fines that must go into 
grind or ground bins. 

10. There is a great néed for equip- 
ment that will mix molasses or any 
semi-viscous liquid on a dry base 
completely and without the usual 
balling action. 

I think that we have offered some 
thoughts herein that are specific in 
nature as definite problems and have 
also given some genera] points that 
our industry is based on. Remember 
that top management must be sold on 
a piece of machinery as well as the 
operators in the mill. If they realize 
that any particular piece of machin- 
ery will need new bearings after so 
many running hours or new blades 
or knives after so many operating 
hours, they can plan and budget for 
these replacements. Told this before- 
hand, the maintenance costs will not 


sneak up on them and make them 


disgruntled with the machine. 


We are in a major industry that is 


growing larger every minute and we 
surely need machinery manufactur- 
ers’ help and wisdom. 


CHICAGO ELEVATOR 
MEN PLAN OUTING 


CHICAGO—Three days of fun and 
relaxation are on tap for the Chicago 
chapter of the Grain Elevator & 
Processing Superintendents at the 
annual outing at Grand Beach Lodge, 
Mich. (near Michigan City), Aug. 
15-17. Regular vacation activities are 
planned, including fishing, golfing and 
swimming. Several members are tak- 
ing their whole families. 

New officers of the Chicago chapter, 
elected at the summer outing of the 


Atk Us te Quote 


Vegetable and Animal Proteins 
Millfeeds, Alfalfa Meal, Molasses 
and other Feed Products 


Telephone—GR 6122 Teletype—KC 370 


ANSAS CITY, MO 


SOFT 


PHOSPHATE 
With Colloidal Clay 


An inexpensive source of 
Phosphate to replace 
Bone Meal 


Finely Ground 

Easily Dispersed 
A proven ingredient used 
by many leading feed and 
mineral feed manufacturers 


Prepared by 


LONCALA PHOSPHATE CoO. 
HIGH SPRINGS, FLORIDA 


Distributed by 
WARREN-DOUGLAS 
CHEMICAL CO., INC. 

1517 Burt Street 
OMAHA 2, NEBRASKA 


| 


group recently, are: Melvin L. Phil- 
lips, Farm Bureau Milling Co., Ham- 


mond, Ind., president; Frank A. 
Deebach, General Mills Rialto Eleva- 
tor, Chicago, vice president, and 
Archie M. McCormack, Archer-Dan- 
iels-Midland Co., Chicago. 


SLIDE FILM PREPARED 
ON FUTURES TRADING 


CHICAGO—In cooperation with 
the Chicago Board of Trade, the Uni- 
versity of Illinois has now completed 
the second section of a black and 
white slide film series which simplifies 
the explanation of marketing of grain 
through a grain exchange. This new 
section, which deals with the “fu- 
tures” phase of the marketing opera- 
tion, complements the section re- 
leased late last year which deals 
with the cash grain market. 

It may be secured in either single 
or double frame prints through Pro- 
fessor M. Henderson, Vocational! Agri- 
cultural Services, University of Illi- 
Urbana, 


nois, 


Ruggedly built for high speed operation, KELLY- 
DUPLEX Mixers are absolutely quiet . . . require 
less power . . . cost less to operate. A complete 
batch can be loaded, mixed and sacked easily 
Iting mixture of thor- 
oughly blended ingredients will stand up under 


in 15 minutes. And the r 


the most minute inspection. 


KELLY-DUPLEX Mixers are available in 2 ton 
to 5 ton capacities and are fitted with the proper 
drive to best fit your mill—either positive V-belt 
or electric motor. All welded stee! construction 
and high quality bearings and parts assure long 


life and trouble-free performance. 


It will pay you to investigate KELLY-DUPLEX 
today. Use the coupon for information on Mixers 
and other profit-producing milling equipment. 


Send for FREE Catalog! 
Shows complete line of KELLY- 
DUPLEX Milling Equipment 


for extra profits! Moke 


Poultry 
Litter from corn cobs with this 
@ew KELLY-DUPLEX Crusher. 


construct 


to 100 horsepower. 


1D Werticat Feed Pitiess Corn Shelter 
tare Cob Crasher Corn 

Corn Cutter aed Grader 
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Soybe 
 “/ 


Call ARTHUR C. HARRISON at STATE 2-1700, CHICAGO, ILL. 


We offer our facilities for trading in these commodities at 
all markets. 

Our direct wire to the floor of the Merchants Exchange 
of Memphis enables us to offer immediate quotations and 
prompt executions of orders in soybean meal at both Chicago 
and Memphis. 


Mitchell, Hutchins & Co. 


MEMBERS 
Chicago Board of Trade 


N Merchants Exchange of Memphis 231 8. La Salle St. 
ork 8 New York Stock Exchange Ch 4, 
Digby 4-0700 and Other Principal Commodity *hicageo 


and Security Exchanges 


KELLY-DUPLEX Haommermills ore 
heavy welded steel. 
Screens of any perforation with 50 ¢ 


MIKING 


& 
KE No.4 eee eeeee 
VERTICAL a eeeee 


Verticol Feed Mixer 
with Sacking Scale 
steps wp 
| soves time and labor. 


THE DUPLEX MILL AND MFG. CO., SPRINGFIELD, OHIO {EC 
Gentiomen: | wont to know more KELLY-DUPLEX feed mil! ond elevotor Equipment 
profits ploaning tor lower hondi ng for & Glevetor 


ADDRESS 


| 
| 
| 
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| 
— Yeu get more 
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you'll se 


schutte H 


and that's because it's*built to give 
years and years of hard service 


Day-in, day-out under the most trying conditions, Schutte Hammer 
$ Mills grind away with a minimum of attention. Time, in terms of 
years of gruelling service, means nothing to them. They just seem to 
go on for ever. 

In fact, there are many original Schutte mills — the first ones built 
— that are still doing their job efficiently today, alongside newer 
models added over the years. 

Yes, Schutte mills are built to last and seldom parted with. 


“Manufacturer of Famous Schutte Hammer Mills and Replacement Parts 


-SCHUTTE PULVERIZER CO. 


For Your CANE FEED MOLASSES Requirements 


PRICE «+ SERVICE + QUALITY 


STANDARD 
MOLASSES COMPANY 


120 WALL ST., NEW YORK 5, N. Y. 


Teletype No. 
NY 1-1938 TELEPHONE BO. 9-1786 


Cable Address TELETYPE BO. 9-1787 


“Standmolco” WH. 3-4239 
TELEGRAPH 


IMPORTERS DISTRIBUTORS 


“Please ask your brokers to contact us for quotations” 


Dehydrated and Sun Cured 
ALFALFA MEAL 


NATIONAL ALFALFA DEHYDRATING & MILLING CO. 
LAMAR, COLORADO ST. LOUIS, MO. 


| How to Handle New Customers 


The New Customer Needs Extra Attention 
So That He Will Become a Satisfied Regular 


By Edward Ritter 


VERY feed dealer wins new | will see whether he is more interest- 
customers regularly, for a flow | ed in poultry, cattle or hogs. You will 
of new customers is needed to | note whether his methods are those 


make any business grow, to replace | of an efficient man. With these ob- 


old customers who have died or | servations, you will then be able to 
moved away, retired or sold out. decide how you can help him with 
However, just because the dealer | feed and farming problems. The 


| wins a new customer does not mean chances are that you could never 


that he will be a regular six months | get such accurate observations if 


| or a year from now. The new cus- | you remained at the mill and merely 


tomer demands special handling if | talked with him when he came in to 

he is to develop into a regular; other- | buy feed 

wise, he may drift elsewhere On the other hand, your new cus- 
Here are a number of ideas for | tomer may have been won as the 

handling new customers which have | result of your visits with him at his 


| worked well for other businessmen: | farm. In this event, the customer will 


1. Make him feel at home. The new | Still need a few visits after he has 
customer may be a stranger in your made his first purchase of feed so 
trade area, or he may not be, de- | that you can check to see that he is 
pending upon his individual circum- | using the feed properly and is satis- 
stances. But, insofar as your feed | fied with his purchase. In fact, a 
store and regular customers are con- | couple of visits to each new cus- 
cerned, he is a stranger. He may | tomer during the first year will pay 
have known you a short time, but | Off very well and is not too much of 
the fact remains he does not know | 4 hardship for most dealers. 
as much about you as do the regular 
customers who have been dealing Make It a Habit 
with you for months or even years. 

This difference between the new 
customer and regular customers 
means that your hold upon him is 
not as firm as upon the regular pat- 
rons. Therefore, it is to your best 3 ° 
interests to become better acquaint- | DO You KNOW?> 
ed with the new customers. e 

2.If the customer walks in of his | 4 some ingredients in Uitra-Life concentrates are 
own accord and buys at your feed | 2 Stheringredicnts are combined Inone eancte 
store for the first time, due to ad- 
vertising or recommendations, then 
most certainly you cannot go wrong 
by being friendly and by visiting 
him on his farm. There you will have 
an opportunity to learn to know him 
better. You will meet his family. You 


3. During the first year of doing 
business with you, the new customer 
is going to speculate now and then 


Ultra-Life Laboratories, Inc. 
EAST ST. LOUIS, ILLINOIS 


VVVV -aw 


R 
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Bay with confidence from the house which for many 
years has represented leading AUantic and Gulf men- 
haden producers. Place your problems before us and 
benefit from our knowledge and experience. Write, 
wire or phone H. J. Baker & Bro., Maryland Trust 
Bldg, Baltimore, Md. 

OF 


H. J. Baker & Bro. ESTABLISHED 1850 
ma. FIFTH AVENUE - NEW YORK 20 . N.Y 
Offices: Baltimore « Chicago + Savannah . Tampa 
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if he made the right choice by pat- 
ronizing your mill. And you can be 
certain that other dealers are going 
to contact the new customers to try 
to win him. Thus, the visits which 
the dealer pays to his new customer 
are going to cement the buying rela- 
tionship so that it becomes a habit 
And just as a man forms a habit 


such as smoking or working, so he | 


can form and stick to a buying habit. 

4. Acquaint the new customer fully 
with the extent of your services and 
all the uses of your product. One of 
the important tasks which the dealer 
has to perform for the new customer 
is to acquaint him fully with what 
the dealer can and will do for him. 
It is natural that the new customer is 
not fully acquainted with the scope 
of the dealer's service. When the new 
customer is aware of all the services, 
this will aid in making him satisfied 


and give him added confidence in the 
dealer from whom he is buying. Nev- | 
er take it for granted that the new | 


customer knows all about you. It is 
your job to make sure that he does. 

I have talked with some dealers 
who apparently do not see the dif- 
ference ‘between new and old es- 
tablished customers. They think that 
there need be no difference in the 


way they are treated. Well, a new | 


customer can be regarded as a plant 
in a garden of weeds. Before it can 
grow properly, this plant must be 
rid of the weeds. It needs to be 
cultivated. 

The old, established customers can 
be regarded as healthy mature plants 
in a garden relatively free of weeds. 
The weeds have been removed by the 
feed dealer who has demonstrated 
that he can serve them well so they 
can make profit. 


Under Your Wing 
5.Try to take the new customer 
under your wing insofar as meeting 
new people is concerned. Ask him 
what schools, churches, farm organi- 
zations, stores, etc., he is interested 
in. Then offer your services to help 


him and his family to beeome ac- 
climated in the community. Take 
time off to accompany him to see 


key persons if he so desires. He will 


KAFIR & MILO 


Largest Dealers 
in Southwest 


MID-CONTINENT GRAIN CO. 


Kansas City, Mo 


PEDER DEVOLD OIL CO. 


45-FM Clinton Ave., Brooklyn 5, N. Y. 


AMSCO 


Brand 
High Grade 
MEAT & BONE SCRAPS — TANKAGE 
50% Protein 60% Protein 
Carloads and Truckloads 
We BUY Crachlings and Dried Blood 


and solicis your offering 


AMERICAN MILL SERVICE 
CO., INC. 


116 Portland Ave., Minneapolis, Minn. 
Telephone AT. 0571 


Distributed in Nebraska, 
Kansas, No. Missouri, 
and Eastern Colorado by 
WRIGHT W. COCHRAN 
1211 Randolph Ave. 
Phone 7466 
TOPEKA, KANSAS 


THE NAME GOES ON 


“as 


never forget this courtesy on your 
part and wil] recommend you to many 
of his friends. 


He will respond to this action on | 


is human and 
he appreciates attention at a time 
when he needs some help. He may 
never tell you, but he is grateful to 
you for sensing that he needs such 
aid without asking for it 


your part because he 


Some businesses lose 30°% of their 


old customers each year through one | 


reason or another. This means that 
30° new customers must be secured 
from some source to replace those 
who are lost. In the feed business 
this percentage may be below 20%, 
for farmers stay “put” longer than 
other customers, as a rule. But in 
any event, even 20° is a large cus- 
tomer percentage to replace. It em- 
phasizes the importance of handling 
each new customer so well that the 
rate of loss to competitors will be 
low as possible. 

Yes, the new customer 
tra attention so that he may become 
a satisfied regular 


needs ex- 
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COLUMBIA SOFT PHOSPHATE 
LOW COST... 


IMMEDIATE DELIVERY 


* 


* 


Write for information and prices 


COLUMBIA PHOSPHATE CO 


1007 WASHINGTON AVE., ST. LOUIS 1, MO. 


Will HE 
Pull His Weight in the 
Next Election? 


| political and business freedom. 


It is not certain that he will. Too many of us fail in our 
duty to vote, to choose leaders wisely, to guide our leaders 
in the direction we want to go. But you can help more 
people vote intelligently and effectively by showing them 
how their votes can influence their lives, and the lives 
of generations to come. And by helping them understand 
the importance of every vote cast in federal, state, and 
|local elections, you'll be building an effective force for 


HERE ARE TWO AIDS TO HELP YOUR EMPLOYEES UNDERSTAND WHY 
THEY SHOULD VOTE AND HOW TO VOTE INTELLIGENTLY 


1. “THE MAN WHO WOULDN'T qurr’— 
to help give people a better under- 
standing of their individual vote and 
what it can mean to community growth, 
good government, and prosperity. This 
colorful, new 16-page booklet follows the 
time-proven “comic book” technique... 
dramatizes the relationship between 
civic responsibility and the ballot. 


THIS BOOKLET HAS BEEN TESTED in our 
own plants by The Psychological Corpo- 
ration...and proven effective in chang- 
ing people’s attitudes. Because good 
government is everyone's business, 
Bemis is making “THE MAN WHO 
WOULDN'T Quit” available for distribu- 
tion to your people at nominal cost — 
$10.00 for 100 copies, down to 3¢ per 
copy in larger quantities, 


Because we believe these messages, published by Harvey 
Publications, are growing more urgent every day, Bemis is taking this means to 
|recommend them to every business, BEMIS BRO. BAG CO., St. Louis 2, Missouri 


2. “YOUR VOTE IS VITAL” 
booklet showing the factors that help 
a citizen become an intelligent voter 

how to understand political issues; how 
to compare candidates’ promises with 
their records; how to study local issues; 
how to register; how to vote by machine 


A pictorial 


or ballot, etc. A useful booklet that will 
help YOUR employees Costs even leas 
than “THE MAN WHO WOULDN'T quir.” 


For samples and complete information, 
without obligation, mad this coupon now! 


City, Zone, State 


HARVEY PUBLICATIONS, INC 
a 1860 Broadway, New York 23, N. Y. e 
© I'm interested in “The Mon Who Wouldn't « 
© Quit” and“ YOUR Votels VITAL.“Sendfree « 
somples and quantity cost information. « 
« Your Nome 
Firm 
. 
* Address = 
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A POSITIVE 
profit story 
any dairyman 


Don’t confuse 


gets from whole milk. 
50° milk solids, vitamins 


amino acids. A formula in 


100 Ib. cartons. 


UNDERSTANDS 


CALF FORMULA 


Calvita is a carefully balanced formula. . 


1952 


That’s right! . .. not one single 
drop of whole milk is needed in the 
young calf’s diet when it is raised 
on Calvita calf formula. That’s why 
Calvita is the really convincing pro- 
fit story to any dairyman .. . and 
why Calvita feeds out at a lower 
cost than any other nutritionally 
correct feeding method now known. 


A FORMULA... not a supplement 


Calvita with the ordinary calf feeding supple- 
ment. Calvita is a complete formula in itself, supplying all the 
known vitamins, minerals, and protein that a calf normally 


. containing over 


“A” and “D” in dry form for con- 


stant potency, and carefully controlled content of minerals and 


the true sense of the word. 


Guaranteed Aureomycin Content 
at the Recommended Level 


Dairymen can be sure their 
amount of aureomycin because Calvita is guaranteed to con- 
tain this wonder antibiotic at the level recommended by lead- 
ing agricultural authorities. 


CALVITA gives SURE satisfaction 


Comes in moisture proof 25 Ib. Polyethelene bags or plastic lined 25 Ib. and 


calves are getting the correct 


[Constantly advertised in leading farm magazines 
and on radio stations. 


ASK US FOR THE NAME OF YOUR NEAREST DISTRIBUTOR 


NATIONAL VITAMIN PRODUCTS CO. 


3401 HIAWATHA AVENUE - MINNEAPOLIS, MINNESOTA 


@ By Arthur Roberts 


ANY feed dealers dash off a 
M piece of advertising copy in 

a few seconds as though it 
didn’t matter what they put in the 
space, when in reality, the words a 
dealer puts in an ad have much to do 
with the results he gets out of it. 
Comparatively few dealers write their 
copy right because’ they do not spend 
enough time with it, although a lit- 
tle more effort on copy would pay 
handsome dividends. 

Feed has as much sales appeal to 
the buyer in the market for it as 
dress goods or confectionery, but it 
takes a different slant and it’s up to 
the dealer to develop it most effec- 
tively. Remember that the average 
reader does not buy a newspaper to 
read ads about mash or grain. He 
buys it to read the news, the sports 
pages, the editorials or maybe the 
comics. He gives a scant glance to- 
ward your ad if it happens to be on 
the page he is reading, and in that 
look-see you must hold his attention 
by making your ad as eye-appealing 
and readable as possible. The appeal 
that will strike him most forcibly is 
the appeal to self-interest. Your ad 
must say, “This is what YOU need,” 
not “This is what I want to sell you.” 
The headline, text and illustration 
should carry the same appeal, when- 
ever it is feasible. 

The headline has the job of get- 
ting the reader's attention. Make your 
headings stand out, but do not put too 


It Pays to Advertise—and to Do 
a Good Job with the Ad Copy 


Here Is Some Good Advice for the Dealer on 
Planning and Preparing Newspaper Ad Copy 


many capitals in the display lines. 
Too many capitals, one after the 
other are hard to read, because there 
are too many angles and not enough 
curves. Make the heading short, easy 
to read, well-worded. Make sure that 
it will arouse self-interest, that it will 
stimulate imagination and promote 
action. 
Write Simply 

The greatest writers in literature 
wrote briefly, simply and forcibly. 
Do likewise in your copy and head- 
lines. Use short words, short sen- 
tences, short paragraphs. Strange, 
unusual words or high-sounding ad- 
jectives do not pull sales. Be brief 
and to the point—but not trite. A 
solid block of type is hard to read. 
Break up the long paragraphs into 
short ones. Make your ads so simple 
that even a child can understand 
every appeal. The reader's interest 
must be maintained with the simplest 
of terms because he is in a hurry to 
leave and won't hang around long if 
the wording is such that he must 
over-tax his mentality to get the mes- 


sage. 
Contractions like “We're” and 
“It’s” tire the reader’s eye, say ad- 


vertising men. “We are” and “It is” 
are easier to read so eliminate the 
apostrophe wherever possible. After 
your body text is written, read it 
carefully and try it out on someone 
else to get the reaction. Be sure all 
words are understandable, concise 


SUPER 
BALER 


SPECTALTY 


FEEDS GRAIN. 
1203 Williamson Street 


TREATED WITH INSECT REPELLENT 


® Sold Only Through Dealer Channels 
e Distributorships Open 
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smoothly so that the reader need not 
re-read it to understand the text be- 
cause the chances are against you 


that he will scan it again. Avoid | 
complicated punctuation | 
The copy should ring true. Many | 


readers are skeptical about superla- 
tives so be careful how you use them, | 
and if you do use them, make sure | 
that your wares live up to promise. | 
The copy must subtly reassure the | 
reader that he is getting the truth | 
and nothing but the truth. In order | 
to get maximum results with your | 
advertising, the reader must be made | 
to realize that he is getting top qual- | 
ity merchandise at a reasonable price. 


Personalized Advertising 

Personalized advertising is fre- 
quently mentioned by ad men. By this | 
they mean the injection of something | 
into the copy that gives it personal- 
ity, that distinguishes it from the 
run-of-the-mill type ad. There are 
many ways to inject personality into 
advertising. A unique trade-mark or 
trade character is helpful; a slogan 
or a name plate is another aid. The 
cost of a special name plate is small 
compared to the benefits derived 
from its use. A name plate guaran- 
tees that your name will appear in 
the same type form in your adver- 


tising copy, and it should be used on | 
delivery | 


your business literature, 


and interesting, that the copy reads | 


| 


truck and other advertising media. | 
The dealer who allows his name 


to be set up in whatever type the 
printer has handy, is not taking ad- 
vantage of the psychological effect of 
repetition. When the reader sees the 
same name printed in the same way 
time after time, 


| 


it impresses itself | 


on his subconsciousness, so that when | 
he needs a product or service he tends | 


to think of the advertiser with that 
name. A slogan, trade-mark or name 


STEAMED 


ROLLED OATS 
FEED 


INGREDIENTS 
ARP MILLING co. 


UK FALLS, 


PHONE 


EDWARD E. SMITH AND CO. 
48 Years of Dependable 
okerage Service 


402 Glenn Bldg. Atlanta, Ga. 
LD-132 Walnut 8417-8 TWX AT-30 


| 
You Can Count On 


lodized-Man- 
gonesed Calcium (ony desired level)... 
Manganesed Calcium (any desired level) 


Trace Mineral Premixes ... 


.. Electro (free-flowing) Calcium ... Pellet 
Machine Calcium...Regulor (plain) Calcium 
..Dustiess (plain) Calcium...Shelimaker Cal- 
cium Grit..G-220 Riboflevin Supplement... 


Write—Wire—Phone 


Calcium Carbonate Co. 


CHICAGO 6, TLL 
222 W. 


CARTHAGE, MO. = 


plate gives all ads a natural tie-up 
that they otherwise would lack 

The way you write your copy can 
give it personality. Some dealers use 
a chatty “columnist” ad containing 
anecdotes, homespun philosophy and 
then a commercial “plug,” written 
in informal conversational _ style. 
The trick with this copy is to make 
it easy to digest by bringing in the 
“plugs” in a casual manner, which 
makes them impressive and palat- 
able. If the “plug” is too direct, it 
spoils the readability of such ads. 

We can report that such copy, if 
written right, is effective. One dealer 
using it was unable to trace many 
sales to this type copy and decided 
to discontinue it in favor of the more 
prosaic display advertising, but be- 
fore doing so, he resolved to test the 
reaction. He offered a free key case 
to anyone who wrote in for it and 
bought 500 cases to supply the de- 
mand. He got 2,000 requests in three 
days and, of course, continued the 
feature. 

Cartoons personalize copy. The ad- 
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MANGANESE 
SULPHATE 


High Unit 
For Animal and Poultry Feeding 
Available in carload and less-than-carload quantities 
CHARCOAL 


All Grades — Carload Lots 


GRANULAR 
GLAUBER’S SALT 


10 Mol. — Bulk Carload Lots 


BONEWITZ CHEMICALS, INC. 


Burlington, lowa Manteca, Calif. 


new development 
for 
Open Mouth 


Bag tops can be prepared for closing easier, 
faster and neater because of the built-in 
crease in Bagpak PREFORM Multiwall 
Bags. Bag closing operations are speeded up 
} —and the finished package looks better! 


SEND COUPON TODAY for full information! 


Parer Company 
Bacrag Diveston 
220 East 42nd Street, New York 17, N. ¥ 
Gentlemen 

Please send me full information about the oew Bagpak 
PREFORM Multiwall Paper Bags 


REDUCES BAG COSTS! ADDRESS__ 
In many cases, the Bagpak PREFORM 
crease permits bag lengths to be reduced. 


BAGPAK DivVISio.n 


| 
| 
| 
| 
SH. 
310 — 
| 
; your bag closing of 
| TRIPLE ton 
Quality Control | 
‘ © Outstanding Facilities 
© Quick Service 
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vertiser’s offerings in the form of 
sales suggestions are tied into the 
“gag line.” The more skillfully this 
is done, the more effective the ad 
Cartoon ads are of two general types, 
the spot cartoon and the strip. Ot 
course, cartoons are used to illustrate 
various types of advertisements, but 
the true ad cartoon is one in which 
the cartoon is practically the entire | 
ad. The strip cartoon consisting of 
four or five “panels” and telling a | 
connected story, is used successfully, | 
but it entails a great deal of work | 
and takes considerable space. For this 


reason, the spot cartoon is often fa- 
vored. 

The cartoon technique in copy is 
riding the crest of the ad wave, and 
the indications are that its usage 
will increase. Virtually all readership 
studies smother it with flattering 
figures. There is good reason for it 
in these dreary days of tension and 
fear. Readers want an escape. Even 
in advertising copy, they will take 
time out for a lighter moment, a bit 


| of human interest, an oddity in life. 


If the dealer injects such into his 
advertising copy today, with or with- 


CHECKERBOARD ELEVATOR CO. 


Buyers and Sellers 
of 


MILLFEEDS, GRAINS AND GRAIN PRODUCTS 


KANSAS CITY LOUIS MINNEAPOLIS 


out a cartoon, he has a good chance 
of getting reader interest. 

Often the drawing in a spot car- 
toon will mean little in itself. The 
reader must glance at the gag line to 
get significance. The remarks 
made by the character in the car- 
toon must seem natural under the 
circumstances. After the cartoon is 
completed, the sales copy is start- 
ed at the point emphasized in the 
gag line. Since the reader's attention 
has already been gained, it is com- 
paratively easy to hold it while you 
tell the story of your business estab- 
lishment, the goods you sell or the 
services offered. 

The copy should be brief. There is 


its 


a professional or amateur cartoonist , 


in almost every town; hence, the 
dealer can get such drawings rea- 
sonably priced. Or he may have some- 
one in his employ who can draw. 
There are companies that sell car- 
toon ads at a reasonable price. The 
dealer can, with a little thought and 
ingenuity, combine these with his 
copy to get laughs and sales. If one 


The Universal is now equipped with 
larger sample cup for testing larger 
samples. In most instances, tested con- 
tents fall out when cup is inverted. 
Kasily adapted to any Universal model. 


EQUIPMENT COMPANY 
1316-C Sherman Ave. 


“Can Always Depend On 
Our Grades Checking 
With Terminals’’ 


on a dial, instantly . 


matical calculations. 


Mr. Davia W. Crutchfield (pic- 
tured here operating a Uni- 
versa, Moisture Tester), of the 
Crutchfield Grain & Feed Co., 
Yeoman, Ind., says: 


“I have now used the Uni- 
versal Moisture Tester for 
almost two years. 

“We can always depend 
on our grades checking 
with the terminals in 
Chicago.” 


You, too, can depend on the Universal for moisture 
percentage readings that check with those of terminal 
markets, also grain inspection points. And you know, 
without being told, how mighty important that is. 


The UNIVERSAL 
MOISTURE TESTER is 


Consistently Accurate 


You can test identically the same sample repeatedly and 
obtain identically the same moisture percentage reading 
. . an accurate reading, always. 


@ The Universal Moisture Tester is speedy, makes complete 
test in less than a minute. 


@ Convenient to operate. No bothersome charts or mathe- 


@ Operates electrically, yet requires no electrical outlets or 
batteries. Fully portable. 


GUARANTEED FOR 3 YEARS 


Against defective parts and faulty workmanship 


LIBERAL Free TRIAL - Write for literature 


Evanston, Ill. 


looks over the retailers’ ads in most 
newspapers, one finds them hack- 
neyed and trite. The dealer who puts 
sparkle into his copy with a cartoon 
or any other eye-catching gimmick 
will find that his efforts and modest 
outlay pay substantial dividends be- 


| cause they will stand out against com- 


petition. 

Classified ads are satisfactory pro- 
ducers if they are cleverly worded. 
The trite calling card type of copy 
James Jones—feed, seed, coa]— is bet- 
ter than nothing, perhaps, but it 
won't make you rich in a classified 
ad or a display ad. You have only 
words to work with in such copy, 
and so, you must use them most ef- 
fectively. A good classified ad isn't 
easy to write, but it can be done, 
and those who are doing it say that 
it brings sales. The one advantage of 
this type ad is tht it doesn’t cost 
much compared to regular display 
space, and so, it can be run regular- 
ly on a small budget. For those who 
have only a limited advertising ap- 
propriation to play with, it is better 
than not advertising at all. Continu- 
ity is an essential to best results in 
advertising. It is better to run a 
small ad regularly than a big ad only 
once in a while. 

Except in large ads, it has been 
found more profitable to stress one 
item in an ad. The assumption here is 
that, like the eye of a sewing needle 
being able to handle only one thread 
at a time, the mind of the average 
reader cannot thoroughly assimilate 
more than a single item and its talk- 
ing points at one time. 


Consistent Advertising Pays 
An advertising man_ recently 
showed me a case history of a com- 
pany that enjoyed 90% of the truck 
axle business during the first World 
War, and so, lulled into calm se- 


MILLFEEDS 


CASH AND FUTURES 
ANCHOR GRAIN CO. 
LOYD O. SELDERS—Phone: GRand 7377 
Board of Trade Bldg., Kansas City 6, Mo. 
Member Kansas Oity Board of Trade 


SCROGGINS GRAIN CO. 


Phore: BR 3913 — Teletype: MP 344 
WHOLE and GROUND GRAINS 
and SCREENINGS 


MINNEAPOLIS, MINNESOTA 


Kare 


BURLAP COTTON ‘es 


PAPER 


BRAN + SHORTS 
MIDDLINGS 
Sacked or Bulk —Any Shipment 


DREYER COMMISSION Co. 


MEMBERS 
KANSAS CITY BOARD OF TRADE 
ST. LOUIS MERCHANTS EXCHANGE 
Board of Trade Merchants Exchange 
Kansas City 6, Mo. St. Louis 2, Mo. 
Phone BA 5462 Phone L. D. 178 


INDIANAPOLIS, IND. 


Statistical Charts Furnished Free. We 
Handle Futures Trades in Kansas 


City. 


PRODUCTS 


Distributed in Southern 
Missouri, Arkansas, Okla- 
homa and Texas by 
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The Tommy Thompson Co. 


( curity with a big backlog of orders, 
they quit advertising and soon had 
only 10% of their business left. Then 
they woke up and said, “Now it pays 
to advertise again,” but they could 
} not regain the position they had lost. 
It was too big a job for the short- 
term advertising program they had 
hoped would do it. An aggressive 
competitor who believed in advertis- 
ing was too much for them. And 
} the company, once the strongest in 
its field, was taken over by another 
} concern 
! In this war economy, if shortages 
occur, if a seller's market returns for 
a protracted period, do not black-out 
your advertising on the assumption 
that you do not need to advertise 
because you can get all the business 
you can handle without the printed 
word. 
If you don't want to go in for news- 
paper publicity, use direct mail. The 
: if local phone book may be a good 
| medium. Window display and store 
} display will help. Make use of all the 
point-of-sales pieces the manufactur- 
ers offer you. Maintain good-will in 
your community by advertising regu- 
larly even though you make no di- 
rect appeal for business, but merely 
promote the prestige of your organ- 
ization, its policies and its years of 
satisfactory service to customers. 


YOUR FEEDS CAN EXCEL IN 
MINERAL 
EFFICIENCY 


five completely soluble phosphates 
with the cight vital trace minerals ac- 
curately c led for i ef- 
ficiency in animal nutrition. Write for details, 


53 W. Jackson Bivd., Chicago 4, 


THE HERMAN NAGEL CO. 


It was at a church meeting in a 
small town and a man got up and 
said: 

“Now folks, we've got to do some- 


thing for the preacher. We don't 
want to put the whole burden on any 


one family, but upon all of us, turn 
and turn about. Now, what can we | 
do for the preacher?” 

“Well,” said one old lady, “I kin | 
eat him, but I can't sleep him.” 

“That's fine,” said the leader 
“Now, who's next?” 

“Well,” said another, “if Sister | 
Jenkins is going to eat him, I'll agree 
to sleep him, but I can’t wash him.” 

“That's fine,” was the reply. “Who's 
next?” 

Finally another woman spoke up 
“T'll wash him,” she said slowly, “but 
I ain't much good on boiled shirts!” 

Little John had been taken to see | 
“Othello” for the first time. He was | 
enthralled by the scene in which Des- 
demona is suffocated. Leaving the the- 
ater, he said cheerfully to his father, 
“I suppose they have a fresh lady 
every night!” 


Tenant: “The people upstairs are 
very annoying. Last night they 


stomped and banged on the floor aft- 
er midnight.” 
Landlord: “Did they wake you up?” 
Tenant: “No; luckily, I was up 
playing my tuba.” 


Oilseed Meals 
| 
CUSTOM 
GRINDING 


Sacking 


REASONABLE RATES 
TRANSIT- BILLING 


HUMPHREYS-GODWIN 
COMPANY 


MEMPHIS, TENN. 


OU CAN DEPEND ON A yaa” 


“BOR PROFITABLE YEAR IN 
"YEAR OUT OPERATION... 


ia Two Fans! One on each side of the 
Ko mill! More air for faster grinding. 
Full width suction for uniform feed. 
Only BRYANT can give you this 


superior performance. 


Write for complete details. 


MANUFACTURERS OF HAMMERMILLS © CUTTERS 
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ONE CALL BUYS ALL! 


Lincoln 8431 . . . the number that seves 
2s oo you time and money. Save by ordering 
4 your feed all at once. |. S$. Joseph's feed 
Poe specialists fill each order with care. Call 


for millfeeds, protein meals, clear flours, 
beet pulp, other specialty feeding items. 
One Coll Buys All! Phone Lincoln 8431, 


Today. 
og / JOSEPH CO., INC, 
Flour Exchange Bidg. 
Minneapolis, Minnesota 
on™ 4 Lincoln 8431 


Call 


Van Dusen Harrington Co. 


for Barley, Oats, Corn 
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Sphagnum Peat Moss, found in 
Canada, is acknowledged without 
superior for garden and farm use. 


ABSORBENT 


Canadian Sphagnum Peat Moss 
will absorb up to 18 times its weight 
in liquids. 


Sphagnum Peat Moss retains its 
life as a soil conditioner for years 
. .. lasts longer as a poultry litter. 


Packed to North American stand- 
ards, Canadian Peat Moss is clean, 
sterile and odorless. 


able 


problems 


Here is an established 
Agency that for 43 years 


and Mixers throughout 


SIMMOND 


\\ NS 


Simmonds & Simmonds is ready 
and very able to help yeu solve 
any or all of your feed advertising 


ized in servicing the needs of Mills 


No other agency offers such a com- 


LOOKING FOR 


+ quality folders and posters? 


THEN LOOK NO FURTHER! 


plete line of quality folders, posters, 


mailers, displays, training courses, 


etc. No other agency is manned with 
such a capable staff of feed experts. 
And no other agency is so thoroughly 
Advertising = familiar with your feed problems. 


has epecial- Simmonds & Simmonds can offer 


you this agency service at a rela- 
the country. tively low cost. We welcome the op- 


portunity to serve you. 


INC. 
DALLAS 


& SIMMONDS, 
HICAGO « ST. LOUIS « 


MAIL THIS COUPON NOW 


© SIMMONDS & SIMMONDS, INC. 
201 North Wells St., Chicago 6, Ilinois 
Please send, withour cost of obligation, detailed information 
8B on the items checked below: 
1. Hond-out Folders 8. Outdoor Billboords 
— 2. Store Posters & Pennants 9. Radio Advertising 
3. Custom Built Posters _ 10. "How to Sell Feed” 
4 Wteroture Rocks 11. "Know the Answer” 
5. Metol Signs Nutrition & Monagement 
6. Mounted Displays 12. “How to Detect Diseases” 
.7. “Modern Feeder” 13. Advertising Agency 
Mailing to Farmers Services 
— — 
ADDRESS 
cry. Stote 


Establish an ‘Idea Reservoir 


By Thomas Regert 


HE feed dealer who has trav- 

I eled around this nation knows 

that there are some mighty big 
water reservoirs here and there from 
which large power and irrigation 
companies get water when normal 
supplies run low. 

In other words, by storing and sav- 
ing water during surplus times the 
utilities have enough water to furnish 
them with power all months of the 
year in some localities. 

The feed dealer can establish a 
reservoir, too, and it will be of great 
value to him. It will not be used 
for the storing of water, however. It 
will be a reservoir of ideas which he 
can use to feed his business during 
drouth periods. It will take a little 
thought and effort to establish such 
an idea reservoir, but it will be well 
worth it. 

Have you ever needed an advertis- 
ing, selling, display, exhibit, office 
management or other idea in a hur- 
ry? You would perhaps have given 
much to be able to get such a work- 
idea within 5 minutes. If you 
have an idea reservoir, the chances 
are that you can satisfy such calls 


for quick ideas about 75% of the 
time. You'll have a high batting aver- 
age, and this will bring you more 


sales and profits. 


Conventions, Trade Shows 
“I take in all the conventions and 
trade shows,” one merchant told me. 
“I get all the good ideas and remem- 

ber them. I really get around.” 
He doesn't think he needs an idea 
reservoir—one which has much rec- 
orded information—but does he real- 


ly remember all the good ideas he 
hears at convention lectures, in hotel 
rooms talking with other dealers, or 
visiting their stores? The answer is 
“no.” 

The truth of the matter is that a 
man remembers only about 10-12% 
of what he hears, and 25-30% of what 
he sees. Many psychologists have 
made extensive tests to get these 
findings. If a man remembers only 
10% of what he hears, how about the 
remaining 90% ? He forgets an awful 
lot every day, doesn’t he if it 
amounts to 90%. 

But if he records every good idea 
he hears, it will amount to far more 
than 10%. This has been tested, too. 

How would a feed dealer go about 
establishing an idea reservoir, which 
would prove very helpful to him? 


Method to Follow 

Methods may differ on this, de- 
pending on individuals, but if you 
want to get one in a hurry, here is 
the method that can be followed: 

1. Compile material for six months 
or less, depending on sources of ma- 
terial. Perhaps you can induce your 
wife to take charge of this depart- 
ment if she has enough knowledge 
of your business and has a deep in- 
terest in the project. 

If it isn’t practical to have your 
wife do this work, select your best 
employee. Pay him full salary for 
one month. Let him tackle the job 
and work full time on it. Put him 
in a separate office in your mill or 
elsewhere. Don’t let him be inter- 
rupted unless necessary. 

At the end of a month, perhaps 
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HERE’S | ARGE sweet reep 
CAPACITY 


For You — With GROUND COBS and 
Other Light Feeds 


“MACHINE 
DUSTLESS, Free-Flowing SWEET FEEDS 


Mist 


ot a Spray Process! 


The exclusive “Multi-Mist Whorl 
Spinner Atomizer” thoroughly per- 
meates and “seals-in” each indi- 
vidual particle of your feeds with 
molasses . . resulting in a free- 
flowing, dustless, sweet feed that 
is free from molasses balls 
mixes readily with other feeds 
. * convenient for your custom- 
ers to handle and feed. 
Especially advantageous for bulk 
feed deliveries. 
The “Multi-Mist” does not break up, 
nor whip-to-pieces crimped or rolled 
grains. You can even seal-in whole 
grains and minerals with molasses. 
Money-making large capacity and 
enthusiastic customer satisfaction 
are yours with the Multi-Mist proc- 
ess. “Just ask any user.” 


WRITE FOR COMPLETE 
DETAILS TODAY 


Box 11188, Fort Worth, Tex. 
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you can let him devote one week to 
the job every succeeding month, until 
the job is complete and files can be 
} kept up by yourself or the office help. 
; 2. What should be done? You and 
} your wife and employee have a con- 
ference. Then make a list of the main 
divisions of your idea reservoir. From 
\ what sources do your demand for 

ideas now stem? Do you frequently 

have need for advertising, display, 
} sales training, customer service, cost 
reduction ideas, etc.? 


Sources of Material 
Once this list is established, have 
the employee or your wife begin to 
gather all the ideas they can from 
various sources pertaining to those 
idea divisions you have set up. What 
are the sources? 
They are files of feed trade maga- 
| zines, milk, egg and other related in- 


dustry reports, experiment station 
reports, college of agriculture re- 
a } leases, lists of books by titles at 


your local library covering various 
business topics, and so on. 

Put all these ideas on separate 
filing cards. Make the information 
as complete and brief as possible. 
} Put a red crayon mark on cards con- 
taining ideas which rate as “hot” and 
quickly usable. Place a blue crayon 
| mark on idea cards that mean “good” 
ideas usable seasonally. 

As you get into the project, you'll 
develop your own system for calling 
these idea cards to your attention 
seasonally. Your compiler will have a 
. lot of suggestions of his own. 

f After you have had usable selling, 
service and operational ideas com- 
piled in the idea divisions you have 
selected, then the master list should 
be compiled, which designates the 
number of ideas compiled in each 
division. Thus when you look over the 
idea reservoir list, you have an idea 
of how many workable ideas (the 


‘Superior’s Brand 


50% Meat and Bone Scraps 
60% Digester Tankage 
80% Blood Meal 


Superior Packing Co. 
Nestor 4001 
‘ie St. Paul 4, Minn. 


\ FASTER 


FORMULAS 
PRODUCE... 


VITAMIN Biz and 
ANTIBIOTICS 


Plus other important vite- 
mins and rare minerals— 
all.in one economical, 
easy-to-use package! 

Write Today for Formulas 


Main Plant and Offices Midwest Plant West Coast Division 
WAUKEGAN. ILL. Des Moines. tows Nampa. Idaho 


cream of the crop) have been care- 
fully briefed and put into the reser- 
voir in excellent beginning shape. If 
you added no new ideas to it, it would 
probably serve you well for two 
years or more before you would ex- 
haust it. 

Some of the ideas you may not 
have occasion to use for years, but 
when the demand for a quick usable 
idea arises, you could quickly turn to 
the classified sections and see what 
you have under that topic. An idea 
you pass over this year may well be 
usable next year when different mar- 
ket conditions arise. 


Other Methods 

3. Other methods of compiling. If 
you have a sales training program, 
it might be well to devote one meet- 
ing every other month to the compil- 
ing of such an idea reservoir. You and 
the employees would all gain by 
studying available material and de- 
ciding if it was important enough to 
be included in the project. 

In fact, you could very easily as- 


sign divisions of the work to your 
employees, and let them work on it 
for several months’ spare time and 
discuss the completed divisions at 
future training meetings. If it is 
done this way, the dealer might 
get a wider range of opinion on sales, 
service and operational ideas, but it 
would take a longer time to compile 
the idea reservoir. This is a matter 
for the dealer to decide 

To compile such a book or list with 
the aid of employees might be an 
excellent way to teach them business 
building and operational facts and 
still keep them highly interested. 


Continuity 

After the feed dealer has compiled 
such an idea reservoir, there arises 
the problem of continuity. Should the 
file be renewed regularly, and if so 
on a semi-annual or yearly basis? 

The renewal of the file is a mat- 
ter for the dealer to decide. Most 
certainly if he makes the file, he 
should make himself consult it regu- 
larly to get into the habit of turning 
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to it for idea suggestions. And if an 
idea taken from it works out, he 
should make a note on the original 
ecard, crediting the idea. This will 
help him remember the aid he got 
from the file and also realize that 
it is worth keeping up. 

The dealer who wishes to continue 
such an idea reservoir from year to 
year can purposely save all his feed 


trade papers, industry and other re- 
ports so that when the compiling 
time comes, this material is avail- 


able for briefing and transfer to filing 
cards 

It may well be that the dealer 
can save time by marking interesting 
bits of idea data as he originally 
reads magazines and industry reports. 
Then he can refer to these markings 
when compiling. Even a few evening 


hours a week devoted to such a 
project would accomplish a great 
deal. 


The feed dealer well knows what 
a good water reservoir can do during 
a drouth. The idea reservoir can serve 
him equally well in his business 
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36% PROTEIN 


LINSEED 


ERE’S HOW: 


@ High protein efficiency 
@ Aids feed consumption . 


@ Meal or pellet form 


@ High water absorption 


wta's extracted Linseed Oil Meal. 
akes it easier for you to sell . 


V rite Wire 


@ Homogenous appearance . 
@ Greater uniformity and granulation 


ether you sell it straight or mix it into your own feed—more 
id more farmers have come to appreciate the extras in Minne- 
And it costs no more 
. makes for satisfied customers 
ast, efficient service for both carlot and l.c.1. orders 


Phone for Today's Quotations 


@ 2 lbs. more protein in every bag 


. speeds fattening 
@ Helps increase milk production 


. rich color 


@ Puts the “bloom” and “finish” on feeder cattle 


That 


| 
’ 
LINSEED OIL COMPANY F 
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oe 


44——-FEEDSTUFFS, July 26, 1952 


LITWHLER 
W. A. Litwilier Lor 


When we remodel, it’s going 


to be the “STRONG- 
SCOTT Way” 


“Strong-Scott equipment and machines are the 
cheapest to operate and we don’t have to 
worry about delays from defects or breakage. 
If we ever remodel, Strong-Scott will cer- 
tainly again be consulted for planning and 
layout help.” 


) 
ONNEC TEL 
ECT CONN” 
CONVEY OR 
DRIVES 


’MINUM 
ALI 


AGNETIC grinders— 
famous unit for 
“17 an 
machines ALA per 
ent 
tee rov y M ~rinding ™ 
nour. App 4st y flow to yor of grind- 
an even le d danger today- 
Keeps troub! 4 details 
ing chamber: 
Sram 
MINNESOTA 


“Everything for Every Grain Elevator, 


Feed Plant and Cereal Mill.” GREAT FALLS, MONT. 


BRANCH OFFICE & WAREHOUSE 


MIDLAND 


WAREHOUSE CORPORATION 


—Sransit Storage 


INDEPENDENT PUBLIC WAREHOUSEMEN 
and 


CUSTOM BLENDERS 


OELWEIN, IOWA 
Chicago Great Western Trackage 


KANSAS CITY, MO. 
Santa Fe Trackage 


STORAGE IN TRANSIT 
ALFALFA MEAL and OTHER FEEDSTUFFS 
Call Victor 3123, Kansas City; or 516, Oelwein 


BROKERS TO THE FEED INDUSTRY SINCE 1905 


>1105 WILLIAM-OLIVER BLDG. ATLANTA 3. GA. 


CONVENTION CALENDAR 


Aug. 12-13—Mutual Millers & Feed | 
Dealers Assn.; Jamestown, N.Y.; sec., 
Mrs. G. A. Bentley, 41 Chautauqua 
Ave., Jamestown, N.Y. 

Aug. 15-16—North Carolina Feed 
‘.anufacturers Assn.; Ocean Forest 
Hotel, Myrtle Beach, S.C.; chm., C. L. 
Fore, Siler City, N.C. 

Aug. 17-19—Illinois Feed Assn. and 
Illinois Poultry Improvement Assn., 
joint convention; Hotel Leland, 
Springfield, Ill; secretaries, Aubrey 
Harless of IPIA, Shelbyville, and 
Dean M. Clark, 141 W. Jackson Blvd., 
Chicago 4, DIL, of IFA. 

Aug. 20-22 — Oklahoma Poultry 
Hatchery Convention; Student Union 
Bldg.. A & M College, Stillwater, 
Okla.; sponsored by Oklahoma Poul- 
try Improvement Assn.; sec., Don L. 
Brooks, Oklahoma Poultry Improve- 
ment Assn. Stillwater, Okla. 

Aug. 20-22 — Amburgo Nutritional 
Course of Study on Feed Formula- 
tion, Animal Nutrition and Feed 
Merchandising, National Agricultural 
College, Doylestown, Pa. 

Aug. 25-26—Third Nutrition School 
for Feed Men; Memorial Union, Uni- 
versity of Wisconsin, Madison; spon- 
sored by the College of Agriculture of 
the University of Wisconsin and the 
Central Retail Feed Assn.; sec., Da- 
vid K. Steenbergh, 1712 W. St. Paul 
Ave., Milwaukee, Wis. 

Sept. 4-5—New England Feedmen’s 
Conference; University of New Hamp- 
shire, Durham, N.H.; chm., Prof. W. 
©. Skoglund, Poultry Department, 
University of New Hampshire. 

Sept. 7-9—Grain & Feed Dealers 
National Assn.; Radisson Hotel, Min- 
neapolis, Minn.; sec., John Bowden, 
100 Merchants Exchange Bldg., St. 
Louis 2, Mo. 

Sept. 8-12—Turkey Short Course; 
Texas A & M College, College Sta- 
tion; E. D. Parnell, Poultry Husban- 


dry Dept., Texas A & M College, Col- 
lege Station. 

Sept. 9-11 — American Soybean 
Assn.; Purdue Union, Purdue Univer- 
sity, LaFayette, Ind.; sec., George M 
Strayer, Strayer Seed Farms, Hud- 
son, Lowa. 

Sept. 12—Nutrition School for Feed 
Men; Iowa State College, Ames, Iowa; 
chm., Prof. P. 8. Shearer, department 
of animal husbandry, Iowa State Col- 
lege, Ames, Iowa. 

Sept. 15-16—Kentucky Feed Assn.; 
Kenlake Hotel, Kentucky Lake, Ken- 
tucky Lake State Park, Kentucky; 
sec., L. E. Painter, Box 73, Middle- 
town, Ky. 

Sept. 18-19 — National Mineral 
Feeds Assn., Inc.; Bismarck Hotel, 
Chicago, IIL; exec. sec., Peter W. 
Janss, 212 Equitable Bldg., Des 
Moines 9, Iowa. 

Sept. 22-23— National Renderers 
Assn.; Hotel Muehlebach, Kansas 
City, Mo.; Seec., H. M. Ackerley, Box 
615, Des Moines, lowa. 

Sept. 23—Ohio Turkey Assn. and 
Ohio Turkey Round-Up; Memorial 
Coliseum, Marion County Fair 
Grounds, Marion, Ohio; Sec. of Ohio 
Turkey Assn., D. D. Moyer. 

Sept. 25-26 — Arkansas Formula 
Feed Conference; University of Ar- 
kansas, Fayetteville, Ark.; sponsored 
by the college, the Midwest Feed 
Manufacturers Assn., and the Ar- 
kamsas Feed Manufacturers Assn.; 
Prof. E. L. Stephenson, Department 
of Animal Industry. 

Sept. 30-Oct. 2 — Northeastern 
Poultry Producers Council Poultry 
Industry Exposition; Onondaga Coun- 
ty War Memorial Auditorium, Syra- 
cuse, N.Y.; managing director, Alfred 
Van Wagenen, 11 W. State St., Tren- 
ton, NJ. 

Oct. 1-2—American Feed Control 
Officials; Shoreham Hotel, Washing- 


A Brand te 


from the productive 


LEXINGTON, 


Jack Dillard, 


WHEN BUYING ALFALFA MEAL 
EITHER DEHYDRATED OR SUNCURED 


VALLEY GREEN is always uniform, 
always top quality. 


mous Nebraska Platte Valley right at 
our plant sites. 


NEBRASKA 
ALFALFA FARMS, INC. 


Offices 


PHONE 149 
Plants Located at Darr, Neb. 


MEMBER OF AMERICAN DEHYDRATORS ASSOCIATION 


Remember 


It is obtained 
fields of the fa- 


NEBRASKA 


Manager 
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ton; sec., L. E. Bopst, College Park, 
Md. 


Oct. 9—Vermont Feed Dealers and | 


Manufacturers Assn.; 
Vermont, Burlington, Vermont; Sec. 
Prof. D. C. Henderson, Poultry Dept., 
University of Vermont. 

Oct. 
Conference; Texas A & M College. 
College Station, Texas; chairman, 


University of | 


16-17—Texas Feed Nutrition | 


Prof. J. R. Couch, Texas A & M Col- | 


lege, College Station, Texas. 


Oct. 30-31 — Oklahoma Formula 


Feed Conference; Oklahoma A & M 


College, Stillwater, Okla.; sponsored 


by the college, Midwest Feed Manu 
facturers Assn., and Oklahoma Feed 
Manufacturers Assn.; Prof. L. 8. 
Pope, Department of Animal Hus- 
bandry. 


Nov. 6-7—Cornell Nutrition Con- | 


ference for Feed Manufacturers; 
Statler Hotel, Buffalo, N.Y.; spon- 
sored by Cornell Departments of Ani- 
mal and Poultry Husbandry and the 
School of Nutrition in cooperation 
with the American Feed Manufactur- 
ers Assn.; Chairman, Jr. L. C. Norris, 
Rice Hall, Cornell University, Ithaca, 
N.Y. 

Nov. 6-7—Missouri Animal Feeding 
Short Course; U. of Missouri, Colum- 
bia, Mo.; exec. vice pres. of Midwest 
Feed Manufacturers Assn., Jack 
Dean, 20 W. 9th St., Kansas City 6, 
Mo. 

Nov. 17-19 — Production School, 
sponsored by the Midwest Feed Man- 
ufacturers Assn.; Hotel President, 
Kansas City, Mo.; exec. vice pres., 
J. D. Dean, 20 W. 9th St., Kansas 
City, Mo. 

Dec. 11-12 — Nebraska Formula 


Feed Conference; Nebraska A & M — 
College, Lincoln, Neb.; exec. vice pres. — 


of Midwest Feed Manufacturers 
Assn., Jack Dean, 20 W. 9th St., Kan- 
sas City 6, Mo. 
1952 
Jan. 25-27—Indiana Grain & Feed 
Dealers Assn.; Claypool Hotel, In- 


dianapolis, Ind.; exec. sec., Fred K. 
Sale, 600 Board of Trade Bldg., In- 
dianapolis 4, Ind. 


H. E. CLARK CO. 


KANSAS 


WINFIELD, 


Every Good Feed 


Get your supplies from 


HENRY K. FAUST 


Successor to King Brothers & Co. 
The Bourse, Philadelphia 6, Pa. 


BEEDLE-WHITON CO. 
470 Cleveland Ave. Ne. 
ST. PAUL 4, MINN. Ester 6248 


CENTRAL FEED SUPPLY 
Specialists in Feed Ingredients 
327 So. LaSalle $t., CHICAGO 4, 
JOE E. NELSON - ETHEL PANTHER 
Phone WAbash 2-6935 Teletype CG 1065 


PRODUCTS 


Distributed in Illinois, 
Indiana, Ohio and South- 
ern Wisconsin by 
HALL SALES COMPANY 
1313 Ridge Avenue 
Phone: Greenleaf 5-0225 
EVANSTON, ILLINOIS 


QUALITY GOES IN BEFORE THE NAME 


WAREHOUSE-MARKET—This new building erected by 
the Anderson Farmer Corp. at Maumee, Ohio, represents 
what the company terms “an entirely new conception in 
the marketing and distributing of basic farm require- 
ments.” It combines the usual feed and fertilizer ware- 
house functions with the selling of a wide range of farm 
equipment and supplies, including home appliances and 
hardware items. The building has more than 30,000 sat. 
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of floor space, enough to stock 60 carloads of merchandise 
on pallettes. All products will be handled with mechanical 
tiering trucks. The Anderson integrated operation also 
includes facilities for grain purchase and storage, and 
future plans call for a new feed mill and a grain-drying 
and cob-processing tower. The latter already is under 
construction. Two sides of the new building have truck 
loading docks for customers, with the front portion a 
salesroom., 


| | 


Complete Supplies 


for APPROVED SANI TATION 


of Grain-Storage Facilities 


THOMPSON-HAYWARD 


CHEMICAL COMPANY 


KANSAS CITY, MISSOURI « NEW ORLEANS, LOUISIANA 


St. Lovis © Houston © Dallas Wichita Memphis Chicago 
1 City © N Little 


Omcheo Denver Tulsa M Okloh 


are standard formulas Don't be misled by extravagant claims. 


ANY OF OUR 17 CONVENIENT BRANCH grap, 


Rock @ San Antonio © Des Moines © Dovenport © Lubbock, Texos 
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Oyster shell isn’t profit in your pocket until its moved off 
your floor into the poultry yard. SHELLBUILDER’S aggressive 
advertising and promotion program does this for you. 


Turn a staple item into a fast-moving profit-maker 


with these SHELLBUILDER extras: 


e Plenty of sales promotion materials 

e Cooperative advertising help 

e Year-round advertising in national poultry journals 
e A top-quality product, backed by a long-estab- 
lished reliable feed firm 


e Immediate service on all inquiries 


Soll the Brand that SEUS- 
SHELLBUILDER 


packed with Aofit 


SHELLBUILDER CO. 
MELROSE BUILDING HOUSTON, TEXAS 


Phone, wire or write for prices. FREE folder 
showing how to build volume sales. Write for it. 


THE FINEST FEEDS 
IN THE FINEST BAGS 


INDUSTRIES, INC. NEW RICHMOND, WISCONSIN 


Crimped Oats 
assures 

Better Feed! 
For equipment details, write 


SPROUT.WALDRON & COMPANY, INC. 
61 Logan St.. Muncy. Pa. 


SINCE 1866 


Keeping the Regular Customer 


Follow These Basic Steps to Hold 
Old-Customer Good-will 


By Robert Latimer 


PROGRESSIVE feed retailer 
will use every available methoa 


to attract new customers. But 
are you expending the same kind of 
effort to keep your regulars coming 
back? Some recent surveys made 
throughout the country on retail sell- 
ing practices have brought some rude 
shocks. While it is true that retail- 
ing in general is a long way from 
the hapless discord and customer 
brush-offs of World War II, it is 
obvious that too many store opera- 
tors have become complacent about 
their regular customers and are 
ignoring the importance of getting 
the repeat sale. 

It is human nature to expend maxi- 
mum courtesy and service on the 
brand-new customer, who has entered 
the store for the first time—and to 
pay correspondingly less attention to 
the regular whose wants are prob- 
ably already known. Most retailers 
have at one time or another, noticed 
suddenly that a regular customer who 
may have been coming into the store 
for years, has, for some reason or 
another, disappeared. If he takes 
the trouble to follow up, he may 
find that some small discourtesy, or 
lack of service, was all it took to 
transfer this customer's business else- 
where 

Old customers are important. The 
longer they continue to buy from the 
store, the more important they are— 
for their very loyalty indicates that 
they are pleased with the store, its 
stock and the management. Cus- 
tomers of this type are valuable 
boosters. They spread the goodwill 
to friends and relatives and are in 


effect “walking advertisements” for 
the retailer. Thus, anything the re- 
tailer may do to maintain the good- 
will of his customers is plain com- 
monsense. 

Here are some steps which the re- 
tail store operator in any field may 
logically apply to hold old-customer 
goodwill and keep them on the boost- 
er list. 

An occasional telephone call. When 
the retailer has a spare moment, it 
is good business to telephone the 
regular customer, ask his advice on 
stocking a certain line, on how he 
feels the store is being run, etc. 
Most people are pleased with this 
sort of attention, and will open up 
expansively. This is particularly im- 
portant where the regular customer 
has not been around for some time. 
If he has grievances, he will “unload 
them” to the retailer's benefit. 

Greeting the customer by name. 
Every old customer enjoys this fami- 
liarity and often feels superior to 


PRODUCTS 


Distributed in Iowa by 


V. A. MAGNUSON 
SALES CO. 
230 Park Place 
Des Moines 12, Iowa 
Phone: Des Moines 2-9597 
QUALITY GOES IN BEFORE THE NAME GOES ON 


2222? 


GUESSWORK 
TAKEN 
OUT OF ALL 
READJUSTING 
FOR | 
VARIOUS 
TYPES 
OF FEED 


HOW?? 


The Wenger Metered Flow 
Pump, an integral part of 
this Mixer, delivers a defi- 
nite volume of molasses to 
the mixing cylinder. 


HERE S CONTROLLED MIXING 


Photo No. 1: The »ump made of brass and 
stainless steel #is made - both foot and 
flange mounting. Phote Ne. 2: Pump rotor 
and shaft operate inside eccentric shaft. 
Phote No. 3: End plate removed to show 


for circulars on Series 700 (above . Other circulars available on other Wenger 
Hi-Molasses Pellet Mills— Feed Grain Steamers Metered Flow Pumps. 


how pump operates. 


WENGER MIXER CO., Sabetha, Kan. 


EXPORT DIVISION: 301 Searritt Arcade Bidg., Kansas City 6, Mo. 
World’s Finest Molasses Mixing and Bulk Delivery Equipment 
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new customers in being thus known. 
If the retailer makes the effort to 
associate a face and a name, he will 
find each individual customer's pur- 
chases on the increase. 

Special courtesy to the regular. 
Such steps as inviting the wife of the 
customer to be seated while her hus- 
band shops, or vice versa, go a long 
way toward building up an apprecia- 
tion of the store. 

Knowing the customer's buying 
habits, and having something to show 
him. If the customer has been coming 
in for a period of years, the chances 
are that the retailer knows what 
merchandise he is likely to buy, and 
his habits as to price, method of 
buying and so on. Keeping in mind 
new merchandise items which may 
appeal to this customer, and calling 
his attention to it the moment he 
comes in, will always have an ex- 
cellent effect. 

Letting the customer wait on him- 
self, if he desires. A lot of people 
surprisingly get a kick out of going 
behind the counter to help them- 
selves, inasmuch as they know 
the location of stock, sizes, etc. This 
is a special privilege, and the old 
customer who knows that he has the 
store's confidence and trust enjoys it. 
It is nothing unusual for a long- 
standing customer of a store to ac- 
tually wait upon new customers just 
to help out when the retailer is too 
busy to handle the load. 

Asking the old customer's advice. 
The retailer who invites his customers 
to suggest improvements in the store, 
its inventory or personnel, will fre- 
quently be surprised at how much 
such customers have to say. It’s an 
old truth that the storekeeper is too 


See the NEW 


Bulldog HAMMER MILL 


With 
“‘Gradation of Grind Control’’ 
HAMMERMILLS, Inc. 


4728 W. Division St., Chicage 
"Phone Spaulding 2-9300 


=ARROW-— 
and NAMSCO 


EUROPEAN and CANADIAN 
PEAT MOSS 
New Amsterdam Import Co., Inc. 
122 C Chambers St., New York, U.S.A. 


237 FIRST AVENUE NORTH 
MINNEAPOLIS 1, MINNESOTA 
Phone: MAin 8845 


WE BUY AND SELL USED BAGS 


TOP-QUALITY 
Full-pack bales in popular sizes 


Horticultural and Poultry Grades 
Write or Wire for particulars 


BRUCO PEAT MOSS CORP. 
11 W. 42nd St., New York 18,N. ¥. 


close to his own business to see the 
need for better displays, better store 
layout or more efficient services. The 
usual customer who is thoroughly 
familiar with the retailer will not 
pull punches, and his criticism is 
often highly constructive. Almost ev- 
ery suggestion will be worth follow- 
ing. 

Adjusting your store hours. Al- 
though remaining open in the even- 
ing hours may seem objectionable to 
most businessmen, sales have sky- 
rocketed where some stores have 
stayed open at least one evening per 
week. Checking with old customers 
whose word is most reliable may in- 
dicate that staying open one or more 
evenings until 9 p.m. may produce 
far more volume. This is particularly 
true where the store handles items 
in a “family type of inventory.” 

Out-of-the-way services. There are 
scores of ways in which the retailer 
can keep his old customers sure that 
he is a dependable, friendly asset to 
the community. Merely installing a 
drinking fountain convenient on the 


floor, restrooms, or offering checking 


service, show a lot of appeal. Pro- 
viding a handy place, where shoppers 
may relax in comfort goes a long way 
to offset competition. Accepting tele- 
phone messages for customers from 
other customers or friends and relay- 
ing them when the old customer 
comes in is a simple but effective 
goodwill-builder. 

It isn’t wise for any retailer to 
take any customer for granted, even 
though the latter may have been 
shopping in his store for many years 
While it is admirable, of course, to 
boost promotional effort to attract 
new customers, the retailer must nev- 
er relax his efforts to keep the good- 
will of the old. 


SUDAN GRASS PASTURE 
To avoid prussic acid poisoning, 
cattle should be kept off sudan grass 
pasture until it is 15 to 20 in. high. 
Also, sudan shouldn't be grazed dur- 
ing a severe drouth or right after 
frost. 
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NORTH CAROLINA FEED 
TONNAGE SHOWS GAIN 


RALEIGH, N.C.—The North Caro- 
lina Department of Agriculture's 
latest monthly report to feed manu- 
facturers on feed tonnage shows that 
the May tonnage 82,599. This 
compares with 80,775 tons for the 


was 


same month last year 

The May figure brings the total 
tons shipped during the first 1) 
months of the 1951-52 fiscal year to 


864,914, compared with 755,183 tons 
for the corresponding period of 1950- 
51 
HOGS NEED SHADE 
Hot weather is here. Hogs do not 
sweat and they suffer from heat more 
than any other animal, according to 
Cc. E. Aubel, Kansas State College. 
Gains are poor in hot weather. If na- 
tural shade is not available, artificial 
shade should be provided. A shade 
sufficiently large for pigs now may 
not be large enough in August 
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JoCHICAGO. 21, ILLINOIS 


many yeers and can take 
care of your needs for 
Vitamins A and D 


Pioneer Manufucturers of VITAMIN 


and 


VITA 
PRODUCTS 


And what's more . . 


YOUR 
FEEDING RISKS 


WITH 


&D 


MIN 


Present day, “high efficiency feeds” depend upon very 
careful blending and balance of all nutritional ele- 
ments for their feeding efficiency. When you use 
VITINC VITAMINS to supply the required levels 
of Vitamins A and D you do not unbalance the feed- 
ing quality of the feed mixture by also adding fiber 
... you simply add high potency Vitamins A and D. 
. you can always depend upon 
the potency and high quality of VITINC VITAMINS 
for they are all subject to continuous assays in our 
own laboratories and the minimum labeled potencies 
are periodically confirmed by recognized neutral 
laboratories. VITINC VITAMINS are backed by 
14 years’ experience and “know how” in supplying 
quality vitamins to the feed trade. 
WRITE FOR FREE VITAMIN FOLDERS 

Packed with the latest research information on Vita- 


min A and D requirements for poultry and livestock 
and complete data on VITINC CONCENTRATES. 
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here is a real good 


and here is why 


Feed Millers like it... 


The Sprout-Waldron Heavy Duty Hammer Mill. is 
heavier than most machines in its price range—hence 
it can take more punishment. It is simpler than most 
machines in any price class—hence it requires fewer 
repairs and replacement parts. And because it fully 
utilizes the maximum grinding surface—whether with 
screen or breaker plate—the Sprout-Waldron Hammer 
Mill is ALL GRINDER! 


Feed Millers tell us that no other Hammer Mill 
will outgrind it, horsepower for horsepower—fineness 
for fineness. And we have plenty of evidence that no 
other Hammer Mill will run more smoothly, day 
in and day out, with as little attention and as little 


maintenance cost. 


Ask your SPROUT-WALDRON MAN for 
full details or write for Bulletin CG-948 to Sprout- 
Waldron & Co., Inc., 61 Logan Street, Muncy, Penna. 


SPROUT-WALDRON 
The Botti “MILLING EQUIPMENT Stmce 


MUNCY, PA. 244 


MALT SPROUTS 
BREWERS GRAINS 
DISTILLERS GRAINS 
BEET PULP 
* MILWAUKEE, WIS. AND 44 OTHER FEEDS 


FOR BETTER FEED SALES TRY THE— 


TWIN-TOWL BAG 


It's New and Different. One side is a beautiful standard size 40x20-inch 
Turkish towel of the same quality terry cloth found in leading stores and 
made by one of the major towel manafacturers, This is sewn together 
with a handsome tea towel made of 40-inch—3.75 yd. unbleached sheeting. 
Has proved itscif as a feed sales builder in test area. See a sample, Write, 
wire or call Norclay 4635. 


BURLAP @ COTTON @ PIONEER PRINTS @ USED BAGS 


127TH & GENTRY 
NORTH KANSAS CITY, 16 MO ° 
IRVEN E LINSCO 
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Success S$ 


Dealer Builds Goodwill, 
‘and Sales, with His 
Veterinary Supply Line 
By Robert Latimer 


EEPING an extremely close 
watch over the incidents of ani- 
mal and poultry diseases in 
the area, and following up immediate- 
ly to determine what methods suc- 
cessfully combatted them, have led 
directly to an outstanding veterinary 
supply volume at Baumann Feed & 
Seed Co. in Hillsboro, Texas. 

Harold Baumann, head of the firm, 
has always had a strong personal in- 
terest in the successful control of 
disease, and during the decade in 
which he has operated one of central 
Texas’ largest feed and seed stores, 
he has converted this interest into 
additional profit. 

In the 50 x 35 ft. “showroom” of 
Baumann Feed & Seed Co., there are 
no less than five large mass displays 
of veterinary supplies, incorporating 
the products of six leading manufac- 
turers, and eccupying so much space 
that four special fixtures had to be 
built to accommodate them. Large 
sections of wall shelving are separate- 
ly devoted to poultry, cattle, swine 
and other farm animals, including in 
each section as complete a stock of 
drugs, tonics, treatments, etc., as 
careful market scouring can produce. 

Among the items which are regular- 
ly carried by Baumann Feed & Seed 
Co. are such items as tobacco powder, 
hog prescription, cattle prescription, 
dips, colic capsules, scour remedies, 
de-horning paint, purge oils, bot cap- 
sules, screw worm killers, animal 
anti-histamines, etc. Over and above 
all of the more standard animal 
husbandry supplies on which central 
Texas stockmen have relied for years, 
there are some 20 to 30 choices of 


new and unusual products, stocked 
as a matter of course. 
Builds Goodwill 
Naturally, many of these “plus” 


items carried in the Baumann inven- 
tory are slow movers, with turnover 
considered secondary to availability 
in times of need. Mr. Baumann cheer- 
fully acknowledges the likelihood 
that some of his veterinary supply 
items may not be called for more 
than once or twice a year, but he 
accepts this in return for the good- 
will developed. There have been many 
instances in which animal infection 
or disease strange to the Hillsboro 
area has developed over night, and 
Baumann Feed & Seed Co. was able 
to eliminate the disastrous wait by 
producing the proper remedy without 
delay 

Back of the inventory is a con- 
stant scrutiny, of local and county 
newspapers which Mr. Baumann has 
carried on for many years. He regu- 
larly clips out every newspaper item 
which has to do with an attack of 
any sort on cattle, pigs, sheep, horses, 
etc., and puts it away for reference 
a few days later. Allowing time for 
the affected animals to be treated, 
he then telephones or writes to the 
farmer concerned, asking what type 
of drugs proved most effective in 
eradicating the complaint. The ans- 
wer is usually forthcoming, and from 
several such instances, Mr. Baumann 
can draw really accurate conclusions 
as to what his veterinary department 
should feature to meet similar needs 
in the future. Constant followups of 
this sort, as can well be seen, have 
led to a much expanded, but steadily- 
turning veterinary supply inventory. 


Call— 


D. C. A., Inc. 
ALL FEED INGREDIENTS 


4000 Board of Trade CHICAGO 4, lil. 
WAbash 2-0028 Teletype CG 1188 


| FISH MEAL 
HEADQUARTERS 


SARDINE 
HERRING 
MENHADEN 
BLENDED 


South African 
PILCHARD 


NORWEGIAN 
Full Herring 


Includes Fish Solubles 


NORWEGIAN 
HERRING 


FISH SOLUBLES 


FISH SOLUBLE 
Mixtures 


Feeding Oils 


Write - Wire - Phone 


COMPANY 


320 CALIFORNIA STREET 
SAN FRANCISCO 4 


CHICAGO 3 Bankers Building 
NEW YORK 6 19 Rector Street 
LOS ANGELES 15 - ~ 1206 Ss. Maple Ave. 
BUFFALO 3 Ellicott Sq. Bldg. 
SEATTLE 4 Central Building 


Perish 


BROKER 
MILO-KAFIR-WHEAT-FIELD SEED 


LUBBOCK, TEXAS 
2-8787 


FT. WORTH, TEXAS 
FOrtune 4031 


WARFAR-MOR 
(Contains Warfarin) 
READY TO USE 

PELLETS 

Kills Rats and Mice! 

EASIER + SAFER SURER! 

Hilltop Laboratories 
Minneapolis |, Mina. 
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VETERINARIANS URGE 
ERADICATION STEPS 
FOR NEW HOG DISEASE 


WASHINGTON — The complete 
eradication of vesicular exanthema, 
a comparatively new disease of hogs, 
was set as the goal of state veter- 
inarians from nine states and offi- 
cials of the U.S. Bureau of Animal 
Industry at the end of a recent two- 
day meeting here. 

This disease, which is similar to 
foot-and-mouth disease but does not 
affect cattle, sheep and other rumi- 
nants, has appeared at several ter- 
minal slaughtering or feeding centers 
and other establishments where large 
numbers of hogs are handled in 14 
states, principally in the Midwest, 
during the last few weeks and has 
caused serious concern among hog 
producers, officials said. 

With eradication as the ultimate 
goal, the group recommended that 
hogs on affected premises be moved 
direct to federal meat inspection 
plants. There they would receive rigid 
inspection both before and during 
slaughter as to their fitness for hu- 
man consumption. Carcasses of ani- 
mals found to be unfit for food would 
be processed at high temperatures 
for tankage. Those passed as suitable 
for food would, as a further animal 
disease control precaution, be proc- 
essed at temperatures high enough to 
destroy any vesicular exanthema vi- 
rus that might be present, so that it 
cannot find its way through un- 
cooked meat scraps into garbage 
which later may be fed to hogs on 
farms or other premises, officials said 

The group stated “raw garbage is 
the major factor in the introduction, 
perpetuation and dissemination of 
vesicular exanthema, as well as other 
virus, bacterial and parasitic diseases 
of livestock,” and recommended that 
all garbage be cooked by uniform 
methods before it is fed to livestock. 

Another recommendation is that 
after all swine on infected premises 
have been disposed of, the premises 
be kept free of swine until they have 
been thoroughly cleaned and disin- 
fected. 

All recommended measures would 
be conducted under the state and 
federal supervision. 


PELLETS 


Amerca's largest selling pellet for 
producing CAPONETTES! 


Indionepolis ind 
Cumberiand, Ind 


Anderson Box Co 
Mid. Wick & Fry 


Make Your Customers 
GOOD Customers... all year ‘round 


SUPREME Brand 


Condensed BUTTERMILK 


HERBERT K,. CLOFINE, Inc. 
MILK PRODUCTS 
612 Bulletin Bidg. Phila. 7, Pa. 


PRODUCTS 


Distributed in Utah and 
Southern Idaho by 


BADER, INC. 


214 24th Street 
Telephone: Ogden 9323 
P. O. Box 267 OGDEN, UTAH 


QUALITY GOES IN BEFORE THE NAME GOES ON 


Vesicular exanthema has _ been 
known in California for the past 20 
years, but heretofore has been con- 
fined to local areas there. During the 
last few weeks it has been diagnosed 
in Alabama, Arizona, Idaho, Iowa, 
Kansas, Missouri, Nebraska, New 
Jersey, Oregon, South Dakota, Utah, 
Washington and Wyoming. 

Officials pointed out that a con- 
certed effort is being made by state 
and federal officials to trace all 
sources and check further spread by 
holding affected hogs in quarantine 
until proper disposal can be made 
Hog owners who find any suspicious 
symptoms in their herds are urged 
to notify a local state or federal vet- 
erinarian. 

Animals affected with vesicular ex- 
anthema may show blisters on the 
soft tissue just above the hoof and on 
the pads of the feet, causing lameness. 
Blisters may appear also on mucous 
membranes and skin of the snout or 
nostrils. Hogs with such symptoms 
usually have high temperatures which 
drop to normal soon after the blis- 
ters rupture. 

State veterinarians from Califor- 
nia, Oregon, Nebraska, Kansas, Mis- 
souri, New Jersey, Iowa, Idaho and 
Wyoming attended the meeting. 


For All Makes 


JENSEN MILLS - - NEOLA, IOWA 
all 


COTTONSEED-SOYBEAN PRODUCTS 
MEAL CAKE PELLETS COTTONSEED HULLS PEANUT MEAL 
THE HEYMAN COMPANY 
DOMESTIC EXPORT MERCHANTS 
915 Falls Building, Memphis 3, Tenn. 


Members: Telephones: 
Nat'l Cottonseed Products Assn. E. C. ARNN 38 - 2588 
New Orleans Board of Trade Domestic Manager 38 - 2589 


Memphis Merchants Exchange Export Office: 316 Barenne St. New Oriesns WESTERN UNION 


PLEASE lat 


Omalass is CANE BLACKSTRAP MOLASSES dried by « patented 
process. Blackstrap molasses is preferred over all other sweetening egents 
because of its palatability, and the vitamins, and minerals it supplies. 
Omaless gives you ell these advantages in e DRY product. 


(CANE BLACKSTRAP MOLASSES PROCESSED AND DRIED) 


OTHER EXCLUSIVE PRODUCTS 


MyTmix—A ntibiotic and Vitamin Base Mix 
RIBOFERM—Yeast plus Riboflavin and Niacin 
DELUX YEAST CULTURE—High Potency Yeast 
DRIFISOL—Dried Condensed Fish Solubles 


Vy LACTOS LABORATORIES, INC. j 

11901 East Euclid Ave. i 

[ Des Moines 13, Iowa i 

[ Please send me complete information ony 

§ Omalass. i 

LABORATORIES, INC. 

1901 East Euclid Avenue | i 
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Coming Your Way 
with Famous 
“Better Quality” 


MIDWEST 


BAGS 


DES MOINES 
1OWA 


Our sales representatives cover the vast Mid-Continent 
area like a blanket. A telephone call to one of our four 
plants will bring us to your door in hours, very often 
minutes. 

We are proud of this prompt, efficient service and believe 
it is one of the obvious reasons that hundreds of our satis- 
fied customers call us regularly. 


When you want to buy processed bags or when you want 
spot cash for your used burlap and cotton bags . . . call 
MIDWEST. 


IDWEST 


BURLAP & BAG COMPANY, 2es Moines, Sousa 


PROCESSORS AND CONVERTERS OF USED BAGS * MANUFACTURERS OF NEW BURLAP, COTTON AND PAPER BAGS 


213 THIRD STREET PHONE 2-8355 | 

DES MOINES, IOWA KANSAS CITY, MO. MINNEAPOLIS, MINN. WESTVILLE, ILL. 

213 Third St 93S Lydie Ave. 1716 Pirst Se N. State Street | 
2.8355 HA JU 4638 


Member of the Senitery Institute of America and the National Beg Dealers Association 


3.000 Attend New 
Film on Poaltry 


Disease Control 


RAHWAY, N.J.—More than 3,100 
poultry raisers and their families 
turned out for the world premiere of 
a new color film stressing good man- 
agement and the importance of sulfa- 
quinoxaline in coccidiosis prevention 
and control. The premiere took place 
in one of the great poultry centers of 
the U.S., Gainesville, Ga. 

Entitled “Protecting Poultry Prof- 
its,” the film was produced by Merck 
& Co., Inc., Rahway, N.J., and was 
presented in Gainesville under the 
auspices of the Gainesville committee 
for better poultry methods in coop- 
eration with more than 25 milling 
and poultry remedy companies and 
their dealers. 

According to the Gainesville Times, 
“the crowd was one of the largest 
ever to turn out for any public event 
in Gainesville, and more than 200 cars 
had to be turned away from the high 
schoo! auditorium where it was shown 
because there was no more parking 
space.” 

The film showed for the first time 
in a motion picture the progress of 
coccidiosis infection inside a chicken. 
In an actual experiment with test 
flocks, the film demonstrates the ef- 
fectiveness of sulfaquinoxaline in pro- 
tecting birds from coccidiosis out- 
breaks and controlling the ravages 
of the disease after it strikes. 

Prints of the 16 mm. sound film are 
now available on loan from Merck 
for use by feed and poultry remedy 
manufacturers and their dealers, or 
other groups interested in demon- 
strating to consumers how good man- 
agement and sulfaquinoxaline pro- 
tect poultry profits. 

JOINS KRAFT BAG 

NEW YORK—Richard A. Berger 
has joined the Kraft Bag Corp., after 
11 years with St. Regis Paper Co. 


Until recently, he was in charge of 
administrative work for that com- 
pany’s multi-wall eastern sales de- 
partment. His duties at Kraft will be 
as administrative assistant at the 
New York office, 630 Fifth Avenue, 
in addition to handling multi-wall 
sales in the state of New York, ex- 
clusive of New York City. 


E. R. KIBLER NAMED HEAD 
OF HALLET & CAREY CO. 


MINNEAPOLIS — Announcement 
has been made of the election of E. R. 
Kibler to the presidency of Hallet 
& Carey Co., Minneapolis grain mer- 
chant. He succeeds W. G. Kellogg, 
who is retiring. Mr. Kibler joined the 
company in 1925 as manager of the 
wheat department and was elected a 
vice president in 1946. 

Also announced by Hallet & Carey 
officials was the election of G. D. 
Allen, Minneapolis, to the post of 
treasurer of the company. He suc- 
ceeds C. N. Rundquist who died re- 
cently. Mr. Allen was formerly with 
the William Dalrymple Co. and en- 
tered the service of Hallet & Carey 
in 1938. 


UBIKO COMPLETES NEW 
EXPERIMENT BUILDING 


CINCINNATI—The Ubiko Milling 
Co. recently completed a feeding ex- 
periment building on its plant site 
here, with a capacity of 2,000 chicks. 
The 100 by 30 ft. concrete block 
structure’ contains four feeding pens 
and is equipped with all the neces- 
sary modern testing equipment and 
fixtures. 

Samuel J. Thompson, vice presi- 
dent, said tests currently are being 
made on broiler feeds to determine 
how best to finish them while other 
tests are being made of new vitamin 
concentrate ingredients. The tests 
are being conducted by John Hooper 
and Kenneth Shelley, company nu- 
tritionist and chemist, respectively. 


F22M 

10 to 20 ELP. F25M 
35 to 
40 HP 


Feed opening 18” wide and a perfect 
pulverizer as well as coarse grinder. 
For small feed plants will quickly pay 
for itself in low grinding costs. 


Feed opening 18” wide and with cyl- 
inder larger in diameter than F22M. 
Our most popular model for all types 
of grinding or pulverizing. 


W-W STANDARD MODELS ---QUR“”BEST SELLERS”... 


F18-0-18M 
25 to 
30 H.LP. 


Same size as F25M but higher grind- 
ing chamber and solid hood permitting 
easy spouting-into. Screens change in 
front quickly and with greater ease. 


high. Ideal for bulky material and an 


el for portable mounting. 


Has a feed opening 24” wide and 18” 


excellent pulverizer. An excellent mod- 


MODELS SHOWN will be more fully 

described in future issues—and are com- 

pletely described in our catalog. ASK 

FOR IT. 

THE W-W GRINDER CORPORATION 
Dept. 311, WICHITA, KANSAS 


@ All W-W models are truly heavy duty and built strong according to horsepower require- 
ments--each is more ruggedly built than the motor required for power. No pregrinding nec- 
essary on any model as the star cylinder takes care of the slugs, acting as a heavy powerful 
flywheel 

@ All W-W models are perfect and fast pulverizers and the model depends only upon your 
capacity requirements. Blowers below keep screens open, enabling W-W Grinders to grind 
faster with less horsepower. Also enable W-W Grinders to grind materials with high grease 


content. 
W-W MODELS OF TREMENDOUS STRENGTH AND CAPACITY—BELOW... 
F29M 
F27™M F28M 100 to 150 
50 to 75 75 to 100 ELP. Shaft 43,” 
" Shaft 43,” Shaft 43,” MAIN BEARINGS 


RATED 3450 LBS. 
AT 3600 R. P. M. 


MAIN BEARINGS 
36” WIDE 


RATED 3450 LBS. 
AT 3600 R.P. M. 
30° WIDE 


MAIN BEARINGS 
RATED 3450 LBS. 
AT 3600 R. P.M. 
24° WIDE 


F27M SPECIAL, F28M and F29M 
are powerfully built and grind or pul- 
verize to enormous capacity and at a 
low grinding cost per ton. 


@ For either fine or coarse grinding. These 
great models will grind at a lower cost per 
ton than any grinder built. Crowd them with 
the toughest materials and they will stand 
up under the most trying conditions. 


@ Each main bearing rated 3450 Ibs. at 3600 
R. P. M. and blower bearings rated at 1960 
Ibs. each. The finest alfalfa breakdown 
grinder built and the star cylinder is the 
finest pulverizer built. 
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| (A Yeast Fermentation Product) 


FOR POULTRY 


Yeast Fermentation 
B-Complex Vitamins 
Unidentified Growth Factors 


FOR DAIRY CATTLE 
FOR PIG HOG FEEDS 


ATTRACTIVELY PRICED for ALL PARTS of the COUNTRY 


(FOR IMMEDIATE AND DEFERRED SHIPMENT ) 


Phone LOCUST 4-1400 for details 


PUBLICKER INDUSTRIES 


1429 WALNUT STREET IN 4 PHILADELPHIA 2, PENNA. 


* Paco Distillers Dried Molasses Solubles 
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WORN HAMMERMILL 
SCREENS COST 
YOU PLENTY 


—— 3 WAYS 


SCREEN HOLES ELONGATE 


When screens wear, holes elongate 
and capacity drops, increasing op- 
erating costs. SOUTHWEST mill 
screens made of famous Cross 
Special Analysis Steel by the Cross 
Engineering Co., Carbondale, Pa., 
positively guaranteed to Wear 
longer. 


MORE HOLES, MORE CAPACITY 


Unless screens have maximum holes 
per square inch, you lose again in 
lower capacity and higher costs. Poor 
quality sereens often have this de- 
fect. SOUTHWEST mill screens have 
maximum perforations per inch, 


POOR SPACING COSTLY 


Holes should be accurately shaped for 
top production. SOUTHWEST screens 
are manufactured by modern and effi- 
cient methods and are expertly die-per- 
forated to correct conical shape. Each 
hole is guaranteed to be exactly the 
size specified. 


, Check Your Screens — Wear Is Costly 


CALL SOUTHWEST FOR QUICK DELIVERY of any 
type, size or perforation. All makes. Don’t be caught 
in steel shortage. Write, wire or phone Charley 
Ackerman. 


SOUTHWEST MILL SUPPLY CO. 
Box 7455 No. Kansas City, Mo. Grand 4072 


‘Always Remember Them... 


A Retailer Can Build Goodwili by Sending 


Birthday and Other Anniversary 
Cards to Customers 


Albert Vorst 


ARMERS are your customers. 
| They buy your feeds and other 


farm products and pay for them, 


| which enables you to pay your costs 


and derive your profit. But aside 
from being customers, farmers are 
also human beings. And they have 


feelings. They have their little prides, 
just as the rest of us. And, like us, 
they like to be remembered. 

How would you feel if you did not 
receive a greeting on your birthday, 
your wedding anniversary, at Christ- 
mas, or Father's Day? Suppose, not 
a single person remembered you on 
those days? You'd feel a little let 
down, wouldn't you? Sure, because 
you're human, Those little remem- 
brances mean something to you. And 
you also recall fondly the names of 
people who send you remembrance 
cards. 

Growing Practice 

The practice of remembering cus- 
tomers and prospects with birthday 
and other anniversary greetings is 
a growing merchandising procedure 
in many lines of business. Many types 
of retailers have birthday lists and 
are expanding them, for they find 
that the public has great interest in 
them. Wedding anniversaries, too, 
have great interest, in addition to 
such holidays as Christmas, Easter 
and others. 

How can the feed dealer capitalize 
on this interest? Well, in the first 
place, he can begin building a reli- 
able birthday and anniversary list. 
Once having done this, he can then 
design and have printed his own 


birthday and anniversary 
card which not 


some advertising 
the business in a minor but important 
way. When the feed dealer makes up 
his own birthday greeting cards, he 
can make them different from those 
received by farmers from other 
sources. This is worth a great deal 
from an advertising angle alone. 

Furthermore, if the dealer so wish- 
es, he can have one type of special 
greeting card for farm children, one 
for men and one for women. The 
greeting on each can be appropriate 
to each class of person. 


Success Reported 

I know a small restaurant operator 
in northern Michigan who has worked 
the birthday card idea so well that 
he has prospered very much as a re- 
sult. During a four-year period this 
owner sent out 25,000 birthday cards 
to members of his Birthday Club all 
over the U.S. 

Near his cash register is a large 
stack of blanks inviting visitors to 
sign their names and addresses and 
so become members of his Birthday 
Club. And they do. Many of them 
write this owner a card of thanks 
when they receive his greeting card. 
And many of them send their vaca- 
tioning friends to his restaurant when 
they go that way. And many Birth- 
day Club members repeat visits at 
this restaurant, for many come North 
every year. 

“This Birthday Club has been my 


FOR: 
STEERS, HOGS, SHEEP 
CHICKS & TURKEY POULTS 


MC-47 IS THE NEW MAGIC LIQUID THAT IMPROVES FEED MIXING FOUR WAYS 


MC-47 supplies necessary nutrients to livestock and poultry feeds 
MC-47is highly palatable and readily accepted 

MC-47 is an ideal feed dresser 
MC-47 means sound feeding value at much lower cost 


CONSIDER THESE FOUR REASONS —THESE FOUR STRONG SELLING POINTS YOU CAN 
APPLY TO YOUR FEEDS. WRITE FOR MORE DETAILS ON THIS NEW MAGIC LIQUID. 


H V Nootbaar & Company 
890 South Arroyo Parkway 
Pasadena 2, Califorma 


H V. Nootbaar & Company 
465 Califorma Street 
San Francisco 12, Cahtornia 


Dwight Building 


M. A. McClelland Company 


Kansas City 6, Missouri 


Special Products Department Amino Products Division 


INTERNATIONAL MINERALS & CHEMICAL CORPORATION 
20 North Wacker Drive, Chicago 6, Illinois 


Carroll Swanson Sales Co 
620 Des Moines Building 
Des Moines 9, lowa 


card, a 
only expresses the 
proper sentiments for the occasion on 
which they are used, but which carry 
identification for 
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best advertising investment,” says 
the restaurant operator. “One man 
63 years old wrote me it was the 
first birthday card he had received 
in 20 years, and he appreciated it very 


much. He was a lonely fellow without | 


relatives or close friends.” 

This businessman addresses all the 
cards during idle moments and keeps 
them in boxes classified according to 
weeks. He even stamps them in ad- 
vance. Thus, he can always be four 
to five weeks ahead on addressing 
and mail the boxes every week just 
by taking them to the postoffice. 

Let us suppose that you have 500 
persons on your birthday list. This 
means that when each of those 500 
persons receives a card from you, he 
thinks of you. And they think of you 
in a friendly, appreciative way. They 
know you have not forgotten that this 


day is important to them. The same | 


is true of any other anniversary. 

It is a well known fact that some 
farmers dispose of direct mail as 
soon as they get it. Not all, but a 
certain percentage do. But can you 
picture any farmer throwing away a 
birthday or anniversary card as soon 
as he gets it. No—at least for that 
day, and perhaps for days afterward, 
it will occupy a special place on some 
piano, fireplace mantel or living room 
table. And each time the farmer sees 
it, he will think of you. Certainly 
the feed dealer thus is getting good 
value for his advertising dollar. 

Now as to the shape of the greet- 
ing card used. There is nothing to 
prevent a dealer from using a cutout 
outline of a hog, a dairy cow or a 
laying hen for a birthday card. The 
verse can be appropriate for a birth- 
day. Farmers will appreciate those 
cutout reminders of farm animals and 
poultry. Just take a look at the birth- 
day card offerings in any drug or 
variety store today, and you will see 
a lot of examples of how poultry 
and livestock are used in the designs, 


very effectively, too. So if the post- | 
card makers can use such themes, | 


why can't you? 

For wedding anniversaries, the 
dealer will want a card perhaps which 
shows a pretty 
woods, flowers or a river or lake 
scene. These can be printed especial- 
ly for the dealer, or they can be pur- 
chased by stock numbers. However, 


farm scene, with | 


if the dealer wishes to have some of | 


his own advertising printed on the 
card, he had better consult his local 
printer. 

In printing some advertising on 


PERMANENT MAGNETS 
Highest Quality 
JOHN J. WOODS and SONS 


Board of Trade Bidg., Kansas City, Mo. 


LIMESTONE BENTONITE 
LIMESTONE GRIT 


Calcium Carbonate for Feed Mixing 
v. M. C. CALCTUM CARBONATE comes 
from our Weeping Water, Nebraska, de- 
posit. Pure white—Not off color—Over 98% 
Calcium Carbonate—Ground to your speci- 
fications. Submit your samples for prices. 
UNITED MINERAL PRODUCTS CO. 
Omaha, Nebraska 


CANADIAN 


POULTRY FEED SEED 
MIXED FEED 
PROCESSED 

ALL GRAINS 

& BYPRODUCTS 


CANADIAN 
SCREENINGS 


FLAX AND REFUSE 
GROUND AND BULK 


JAMES RICHARDSON & SONS 


LIMITED 


ESTABLISHED 1857 
Mth Floor, Royal Bank Bidg., 

2 King St., E. TORONTO 
Heed Office, Winnipeg, Canede 


| 


birthday and anniversary cards, it is 
wise to use caution. You can say 
“Happy Birthday from Jim Jones, 
your Ace Feeds man. * or some- 
thing along that line. And if your 
policy is to have a gift for every 
member of your birthday club, the 
copy can also say that there’s a 
gift awaiting him at your store or 
mill the next time he calls. 

The birthday and anniversary list 
idea is one which can be used ef- 
fectively year after year, for birth- 
days never go out of style. They al- 
ways command high interest. This 
method, too, enables the feed dealer 
to contact all customers and many 
prospects regularly in a way which 
develops goodwill and wins many new 
customers. 


—_ 


OATS FOR FATTENING PIGS 

Oats weighing 34 to 36 lb. to the 
bushel, ground medium fine, is worth 
about 90% as much as corn, pound 
for pound, in fattening pigs, Iowa 
State College finds. 
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Mil NA FISH SOLUBLES ¢ COD LIVER MEAL 


FISH MEAL 


a VITAMIN A FISH LIVER OILS 
LIVER AND GLANDULAR MEAL 
ee STEAMED AND RAW BONE MEAL 


DICALCIUM PHOSPHATE 


ALBUMINA SALES CORP. 
327 SO. LA SALLE ST. 
CHICAGO 4, ILL. 


Phone HArrison 71-0026 
TW CG 


ALBUMINA SUPPLY CO., Inc. 
461 PRODUCE EXCHANGE 
NEW YORK 4, N. Y. 


Phone HAnover 2-4174 
TWA NY 1-3788 


(25 times octval size) 


value o 


DISPERSION 


Wrrediated Dry Yeast @° Ordinary Table Selt 


MILLIONS of 


particles of FIDY 
Irradiated Dry Yeast 
make it easy to get 
uniform distribution 


of VITAMIN D, 
in your feeds 


This highly enlarged photograph contrasting minute 
particles of FIDY with ordinary table salt tells its 
own story. 


Each pound of FIDY contains millions upon millions 
of separate particles, and every particle is all yeast. 


| When you buy 


VITAMIN D, 


with good dispersion. 
2 dependability. 


stant research. 


4 and your customers 


and accepted. 


low cost. 


be sure you get 
all these features 


| A product easy to use and 
Controlled quality, assuring 
A product backed by con- 
Service helps for both you 
A product nationally known 


A source of Vitamin D at 


FIDY is especially prepared for the feed trade as a 
free-flowing powder. Because of its small particle size 
it can be easily and uniformly dispersed through the 
feed—a factor so important to good results. 


FIDY is a low cost, easy-to-use, rich, dependable 
source of Vitamin D for four-footed animals. For the 
fortification of feeds, minerals and concentrates, the 
cost is small ... the benefits may be great. 


FREE FIDY MIXING TABLE 


For a sample of FIDY or for your FREE Mixing 
Table giving recommended levels of Vitamin D 
fortification in feed mixtures, address Desk FS-? 
STANDARD BRANDS INCORPORATED, 
Agricultural Department, 595 Madison Avenue, 
New York 22, N. Y. 
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Classified advertisements accepted until 
Wednesday each week for the issue of 
the following Saturday 

: be per word; 
Situations wanted, 


minimum charge 
1l0¢ @ word; 


Classified Ads 


$1.50 minimam. Count six words of sig- 
nature, whether for direct reply or keyed 
care this office. Uf advertisement is keyed, 
care of this office, 20¢ per insertion ad- 
ditional charged for forwarding re 


Classified advertising rate not available 
for commercial advertising. Advertise- 
ments of new machinery, products and 
services accepted for insertion at mini- 
mam rate of $8 per columa inch. 


* BUSINESS OPPORTUNITIES 
v 


MACHINERY FOR SALE 
v 


FOR SALE—SOME CALIFORNIA PELLET 
mills, Wenger Mixer Co., Sabetha, Kansas 


NIAGARA 4x15 su PER SIFTER, 


NEW, 


priced to sell, Cologne Milling Co., Col- 
ogne, Minn. 

ONE TON VERTICAL FEED MIXER, 
like new. Homer Grismore Turkey Farma, 
Corydon, lowa 

BULK FEED BODY, 48 CU. FT. CA- 
pacity, 12 ft. long; tmmediate delivery. 


Address 849, Feedstuffs, Minneapolis 2, 


Minn 
FOR SALE—2—ST. KEGIS NO. 100 LS 
Flour Packers, motor driven. Consolidated 
Products Co. Inc. 19 Park Row, New 
York 38, N.Y 
FEED BODIES — FACTORY REBUILT 
trade-ins up to 60% off. Baughman 
Manufacturing Co., 300 Shipman Road, 


Jerseyville, IL 


FEED MIXER, 1-TON CAPACITY, GUAR- 
anteed first-class throughout, 6 H.P. mo- 
tor drive. Address 8774, Feedstuffs, Min- 
neapolis 2, Minn 


MACHINERY FOR SALE 


HELP WANTED 


v 
AY AIRBLAST CAR- LOADERS 

— Hagan Mill Machinery, Jefferson 


FOR SALE — ONE 
Packer; Corn Cutter; 
vators; Cobb Blower; 
tors; Allis 9x24 
All priced for quick 
size Vertical Mixer; 26” Bauer Attrition 
Mill; Hammermilis: Kelly, Jay Bee, Gru- 
endier, Bauer and Hughes Atomic, auto- 
matic screen change. For details write 
Hughes Engi neering Co., Wayland, Mich. 


INVINCIBLE FEED 
Grain Cleaner; Ele- 
Humphrey Eleva 
Noye 9x30 Rolls— 
removal One ton 


FOR SAL E—THREE STAINLESS STEEL 


Meal Coolers and five Anderson Dryers 
with 6 H.P. TEFC motors, all with a 
capacity of 120 bu./hr. each; two stands 


Allis 9x30 two-pair high rolis; two stands 
Great Western 9x30 two-pair high rolls; 
two Great Western 9x30 double stands 
with metal feeder housings and shell bear- 
ings; one Allis 9x36 single rollermill with 
anti-friction bearings; two stands 14x48 
Crimping or Flaking Rolls; 22 bucket 
elevators with cups up to 9x6; rebuilt 
Union Special Bag Closers and Richard- 
son Automatic Scales. BE. Hagan Mill 
Machinery, Jefferson City, Mo. 


FOR SALE—JAY 


BER HAMMERMILLS. 
New and rebuilt. Prompt shipment from 
Utica warehouse. Write C. Y. Wier, Box 
331, Utica, N. Y. 
MODEL 2OXX MI 
plete, mot collectors, ete ‘ 
good mdition Bargain Odon Milling ¢ 


Ind 


HQUIPMENT LIKE 
ller, 
reasor 


Minn 


cu stom PER MII L 


hammer rill 


new mixer, corr he 
tr wiring, 


‘ t Ve 
able. H, Peters, Ht. 2, Hopkin 


WHEN YOU ARE IN THE MARKET FOR 
new or used mill machinery, electric mo- 
tors or any other equipment, write J. E 
Hagan Mill Machinery, Jefferson City, Mo 


POR SALE — THREE KIBBON TYPE 
horizontal batch mixers, each about 50 
eu. ft. capacity with ball bearings. Good 
condition. C. V. Murray, 111 Broadway, 


New York City, N.Y 


USED JACOBSON 16-1N. MILL 


PORK SAI 
with 40 h.p. motor, on base with fle xip ple 
coupling and starter $500. In good condi 
tion. We have rebuilt Blue Streak mills 
too, Prater Pulverizer ¢ Chicago 60, Ill 
POR SALE—PON FIELD PER IN 
excellent hape with modern 7 ft. Jones 
Cutting Head and 6 cylinder Continental 
engine in tine ondition, Complete ready 
to operate. National Processing C Frank 
A Webt Arkansas City, Kansas 
rit horizontal eed mixer 
ju ! th t pr 
\ r driv 
per 
h St M Minn 
ul In 199 
POR SALE: STREAK MIL L 
witt ‘ hop motor, on base 
with xible ipling and 0 volt starter 
Ha ! ind piping. In very 
good condi mn and in opera m now. Can 
rm tee y larger capacity mill 
being insta ! now. Grayslake Feed 
Sales, Grayslak 
Hammer Mills ~ Molasses Blenders 
Batch Mixers - Corn Shellers - Pneu- 


matic Grain Conveyors - Bag Stackers 
Permanent Magnets. New and rebuilt. 


A.M. SORENSON—cauiemenr 


HELP WANTED 

INDUSTRY WANTS AGRICULTUR- 

nutritionist under thirty- 
West Salary open 

Address 441, Feed- 
Minn 


FEE 
al graduate or 
five. Travel central 
Give qualifications 
stuffs. Minneapolis 2, 

WANTE D 100 MEN. LARGE ‘MIDWEST 
feed firm has 100 openings for farm serv- 
ice men. Write us now, there may be an 
opening in your local area. Address 863 
Feedstuffs, Minneapolis 2, Minn 


WANTED—RELIABLE MAN, WORK IN 
a feed mill. Custom grinding and mixing, 


selling feed, ete. A future. Better work- 
man and salesman; better pay. House 
furnished. Good reference. Munson Grain 


& Feed Mill, Munson, Mich 


WANTED—SALES REPRESENTATIVE IN 


North Carolina for established line of 
nutritional concentrates and poultry 
health products, Salary, commission and 


ear required. Reply in detail to 
Minneapolis 2, Minn 


“EXPERIENCED IN 


expenses 
851, Feedstuffs, 


SAL ANTE D, 
Vitamin Feed Field. One for eastern Penn- 
sylvania and Virginia, one for Indiana 
and one for Iowa. Must be experienced 
and be able to give references. Address 
860, Fee Minne apolis 2, Minn. 


R MOST MOD- 


dstuffs 


w ANTE —MAN AGE 


ern retail feed store In Indiana with bulk 
facilities. This is the opportunity you have 
been looking for You will have the 
opportunity of owning this business your 
self in the future if you care to or even 
buy some interest at any time. Write us 
for appointment also giving some in- 

m about yourself. Address 562, 

uff Minneapolis 2, Minn 


WANTED 


Man to represent large feed mill 
manufacturer in Minnesota terri- 
tory. Experience preferred but 
not required. Man familiar with 
operation of custom feed mill 


plants preferred. Salary and 


SALESMAN WANTED, EXPERIENCED 
and willing to work in central and south- 
ern New York State or eastern Pennsy!- 
vania for established eastern feed manu- 
facturer. Real opportunity ... mot a com- 
mission job. Address 872 Feedstuffs, 114 
East 40th St.. New York 16, N.Y 


EXPERIENCED FEED SALESMAN BY ES- 
tablished eastern feed manufacturer to 
promote formula feed sales in Connecti- 

it, Rhode Island and southern Massa- 


chusetts. This is a responsible sales position 
and offers a good opportunity for the right 
man. Address 871 114 East 


Feedstuffs, 
Y. 


40th St., New York 16, 


PURCHASING DIRECTOR—WELL ESTAB- 
lished and growing medium-sized Midwest 
feed manufacturing company desires the 
association of an ambitious and capable 


individual with proven experience inter- 
ested in long term progress to analyze 
markets, purchase ingredients and con- 


tainers, plan and schedule production runs. 
College degree, agricultural school pre- 
ferred, age early thirties, compensation 
commensurate with ability. Give qualifica- 
tions in detail and in confidence. Address 
833, Feedstuffs, 2272 Chicago Board of 
Trade Bidg., Chicago 4, Ill. 


WANTED FOR CALIFORNIA—THE BOR- 
aen Co. offers an exceptional opportunity 
to the man who its selected to represent 
ite broad line of feed supplements in 
California. Prefer young man with suc- 
cessful sales background in agricultural 
field. Knowledge of poultry and livestock 
nutrition will be extremely helpful but 
not absolutely essential if other qualifica- 
tlons are superior. Must have car and be 
free to spend a considerable time travel- 


ing. Salary, bonus arrangement and ex- 
penses. Write giving full details to Soy 
and Feed Supplements liepartment, The 

350 Madison Ave... New York, 


orden Co., 
17, N. ¥ 


Salesman to Call on Feed Dealers, 
Elevators and Milk Plants 
Experience in hay, grain or feed will be 
helpful. This is a sound, pationally ad- 
vertised product and a steady money 

maker with regular repeat orders. 
Don’t Let This Pass You By! 
Write P.O. Box 1480 
Minnehaha Station, Minneapolis 6, Minn. 


EXECUTIVE WANTED— 

well-established mineral 
and concentrate dis- 
selling ly through feed 
in the East and Southeast. 

We need a top flight sales execu- 
tive to incorporate with our excel- 
lent trade standing some modern 
ideas, develop some new lines and 
help us streaml) 


SALES 
We're a 


x te pey 
If you have imagination and want 
te try out your progressive ideas 
without too much interference, reply 
Box 893, Peedstuffs, Minneapolis 2. 
Minn 


MANUFACTURERS AGENT — HAVE 
opening for one or two specialties cover- 
ing southeastern area. Address 838, Feed- 
stuffs, Minneapolis 2, Minn. 


WHEN YOU WANT TO BUY AN ELE- 
vator or feed mill, see or write us your 
needs. We have some good ones in Ohio, 
Indiana, Illinois. Mid-West Business Ex- 
change, Plymouth, Ind. 


FOR SALFE—COMMERCIAL CUSTOM FEED 
milling plant in heart of South. Located 
in fast developing livestock, dairy and 
poultry area. Only mill in thirty mile ra- 
dius. Other interest demands sale. Phone 
12501. Kemper Feed Millers, DeKalb, Miss. 


FOR SALE—MILL TYPE BRICK BUILD- 
ing that would make a good commercial 
feed plant. Large warehouse. NYC sid- 
ing. Transit privileges. Grain elevator 
could be included. For information write 
P. O. Box 445, Harrisburg, DIL 


FOR SALE—ESTABLISHED RETAIL, 
hardware and farm machinery business. 
Located in the center of a large turkey, 
chicken and dairy area. Reason for want- 


ing to sell is dissolution of partnership. 
Address 868, Feedstuffs, Minneapolis 2, 
Minn. 

FOR SALE: ONLY STATIONARY SUN- 
cured Alfalfa Meal plant in the trade 
territory within hundred miles. Plenty of 
hay, plenty of orders. Will sell equip- 


ment $7,500 and lease building $125 month 
Or will sell building, if preferred, $30,000 
additional. Part of building leased to gross 
11% Address 892, Feedstuffs, Minne- 
apolis 2, Minn 


FEED WAREHOUSE ON RAILROAD SID- 
ing in large eastern dairy center, togeth- 
er with beautiful modern home, 125-acre 
farm and 156,000 capacity hatchery busi- 
ness, doing excellent year ‘round broiler 
chick business. Complete with trucks, 
tools, etc., to continue present operation 
Owner wishes to retire. A money maker, 
especially adapted to a father-son part- 
nership. Only $20,000 cash required, bal- 
ance long terms. Address 846, Feedstuffs, 
_ Minneapolis 2, Minn. 


G GRAIN STORAGE & PROCESSING-INDLUs- 


trial plant site and lake frontage for sale 
or lease. South Central Michigan, half 
way between Chicago and Detroit, 50 
acres on inland lake chain. 60,000 sq. ft 
in five buildings; 306,600 cu. ft. in 4 silos 
ll bins. Steel and concrete construction 
R. R. siding: utilities: good labor supply 
Parcel contains lake frontage for 80 lots 
which if properly developed should bring 
$1,000 each. The Semline Corporation, 1909 
Massachusetts Ave. N.W Washington 6 
Telephone Hudson 6307 

POR SALE—LOCATED IN THE HEART 
of the Fast Growing Dairy & Poultry 
Business in Texas 15 miles North ~ 
Dallas it Farmers Branch, Texas 
M. K. & T. Railroad. Complete Feed Milt. 
with 10.000 bu. grain capacity, granaries 
corn crib, hay barn, molasses mixer, dry 
feed mixer, truck scales. Truck hoist. Ele 
ators w Jay Bee Mill, 120 h.p. Allis 
Chalmers motor Natural gas Every 
thing needed for a complete mill. Gross 
sales last vear §180.000.00. Could be dou 
bled in short time. Would sell machinery 
and lease buildings or would sell all. Rea 
son for selling: Have other interests, Con 
tact 8. R. May. or James P. May, Farm 
ers Branch, Texas 


ATTENTION—Fish Meal Brokers 
Prime importer interested in contact- 
ing fish meal brokers in N. Y., N. J., 
New England, Delmarva, Ohio, Pa., 
Ind. and Tl, 

Address 850, Feedstuffs 
114 BE. 40th St. New York 16, N 


WANTED 


SALESMEN, JOBBERS, 
DISTRIBUTORS 


By Large Importers of 


DICALCIUM PHOSPHATE 
PEAT MOSS BONE MEAL, Ete. 


NEW and REBUILT MILLS 


Write for Prices 


INDIANA GRAIN MACHINERY Corp. 


Indianapolis, In 


420 S. Meridian St. Riley 3235 


ANDERSON and 
NORDYKE ROTARY 
STEAM DRYERS 


*MEAL TOASTERS 
* CRACKING ROLLS 
* FLAKING ROLLS 


EXPELLERS 


PITTOCK & ASSOCIATES 
GLEN RIDDLE, PA. 


1904 So. Akard P.O. Be 5808 
DALLAS, TEXAS bonus arrangement. Address 79 Choice Territories Still Open 
Feedstuffs, Minneapolis 2, Mian. Address 827, Feedstuffs 
114 East 40th St., New York 16, N. ¥. 
Screens - Hammers - Bearings 


in Southeast. 


essential. 


if convenient. 


HELP WANTED MANAGING 


Young man 25 to 30 years old preferred for opening 
with good sized successful formula feed and flour mill 
Want natural business ability and leader- 
si:ip to assist in management. 
promotion would be desirable. Natural business ability 
Real opportunity for person wanting to work 
hard and make a permanent worthwhile place for him- 
self. Should be native of and experience in South. State 
expected salary, experience, references, Kodak photo 


Address 857, Feedstuffs, Minneapolis 2, Minn. 


Some assistance in sales 


GRAIN ELEVATORS 


250,000 Bushels | 


Milwaukee, Wis., 
and CC. St. P. 
tracks off Belt Line, capable of 
ting about 16 cars. Yard for expansion. 
Elevator in goed conditio 


diate p 
Priced to insure quick sale. 


35,000 Bushels 
Lomira, Wis., on Seo Line—16 bins— 
also 10,000 gal. molasses tank; trucks 
and all equipment. 


Yields an excellent return on invest- 
ment. 
Price attractive. 
Consult 
Real Estate 
Milwaukee 324 E. Wisconsin Ave. Wis. 


DAly 8-3515 


WANTED 


Rolls. Other types of es’ and 
equipment. Gurley Milling Co 
N.C. 


WANTED ONE 30-IN. BAUER OR MUN- 
son attrition mill with two 40 h.p. mo- 
tors. C. V. Murray, 111 Broadway, New 
York City, N.Y. 


WANTED TWO SUPER DUO EXPELLERS 
—May consider Duo or RB for other 
operation. Address 1694, Feedstuffa, Min- 
neapolis 2, Minn. 


WANTED TO BUY — RICHARDSON 
scales, bag closing machines and other 
feed and |_ elevator equipment. 


B. Hagan Mill 
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BABY CHICKS FOR SALE 
v 


HATCHING YEAR ROUND; 45,000 CHICKS 
Der week; contact us for wholesale prices. 
U.8. approved and pullorum passed. Mor- 
ris Hatchery, 842 Jackson 8t., Morris, Ill 


Alfalfa Market 
at Kansas City 
Reported Active 


The alfalfa market at Kansas City 
was quite active during a recent 
period, according to the U.S. Depart- 
ment of Agriculture market news 
service. 

Arrivals during the week ended 
July 21 were the heaviest for the 
crop year to date, totaling 95 cars. 
As in recent weeks the principal in- 
terest was from the local dairy and 
feeding trade, although shipping de- 
mand increased sharply 

Certain counties in Arkansas have 
been declared disaster counties and 
are in need of hay. An effort is 
being made to get supplies of hay 
into that area. 

Reported open market transactions 
for the week were not representative 
of the total arrivals. For the most 
part dealers found outlets for al- 
falfa in first hands. Demand was suf- 
ficient to absorb all offerings and 


MOLASSES 
Delivered by 3,000-gallon tank 
truck in Ohio, Indiana and Illi- 
nois. Get our prices. 

Write or Phone 


MYERS SALES & SERVICE 
, Ohio Phone 7044 


Standard steel elevators, belt and bucket type, avail- 
able from stock. Ten Heavy Duty sizes, from 300 to 
10,000 Bu /Hr., for continuous service and four 
Light Duty sizes, from 110 to 750 Bu/Hr., for inter- 
mittent service. We also manufacture screw con- 
veyors and hoppers. Send your requirements for 
complete information 
Go D SHALK 
Sheet Metal Fabricators 
BANGOR, PA. 


BLUE BOW and 
BLUE CIRCLE 


Baler and Binder Twine 


Also Five Other Brands of 
Baler and Binder Twine 


Made from 100% Grade A 


Long Sisal Fibre! 
Also Baler Wire for All Makes 
of Balers. 
Our Prices Are Lower Because We 
Buy in Such Large Quantities 


WANTED! 


JOBBERS + DISTRIBUTORS 
DEALERS + SALESMEN 


We Furnish Billboard Posters and 
Pay Part of Your Local Billboard 
Advertising 


Daler Twa 


100% sisal 
TREATED 
RODENT. AND 
RE 


QUALITY GUARANTEED 


For Information, Phone or 
Write to 


BOB STONE 
CORDAGE CO. 


National Twine Distributors 


Chariton, lowa, U.S.A. 


with the exception of late arrivals, 
team tracks were well cleared. 

Sales for the week included one 
car at $38, two at $36, four at $34, 
one at $32; two at $30 and two at 
$28 ton. Quotations by grade were 
not changed; however, sales of good 
quality alfalfa were -at prices well 
near the top of the range. Nominal 
quotations: No. 1 $34 and up, No. 2 
leafy 2@33.50, No. 2 $30@31.50, 
No. 3 leafy $28@29.50, No. 3 $26@ 
27.50, sample grade $24@25.50 ton. 

Local feeding and alfalfa milling 
interests continued to take about all 
the baled alfalfa that was offered in 
the Platte Valley of Nebraska. Prices 
ranged $20@22.50 ton, in the field 
with $6@7.00 additional for baling 
and loading. Three - hundred - sixty - 
seven cars of alfalfa meal were re- 
ported shipped from principal loading 
stations. Good quality 17% meal was 
offered at about $60.00, f.0.b. Omaha, 
which would figure around $55.00@ 
56.00, f.o.b. loading stations. The 
bulk of this meal went direct on 
orders to scattered points in Iowa, 
Illinois, Indiana, Minnesota, Ohio and 
Wisconsin, with a few scattered lots 
into eastern states. About 2 in. of 
rain, fell, and this was fairly general 
throughout the valley. 

Generous rains brought some re- 
lief from drought conditions in the 
Larned, Kansas area. Crops and 
pastures were revived and the out- 
look was a little more encouraging. 
Trading in alfalfa continued nar- 
row, with demand exceeding available 
offerings, but probably less urgent 
than before the rains. Baled alfalfa 
prices were firm. Quotations on farms 


ranged $30.00@40.00 ton. Small lot 
sales were at $1.20 and $1.25 per 
bale. Dehydrators were shut down, 


and production of meal is far below 
previous years. 

Trading in prairie hay was again 
a blank at Kansas City. Arrivals of 
six cars were not offered on the open 
market. Quotations were unchanged: 
No. 1 $30 and up, No. 2 $28@29.50, 
No. 3 $24@27.50, sample grade $18@ 
23.50 ton. 


RECOMMEND PAY HIKE 
FOR ELEVATOR WORKERS 


WINNIPEG — The Department of 
Labor announced from Ottawa last 
week that a federal conciliation board 
unanimously recommended a shorter 
work week and higher pay for em- 
ployees of termina! elevator com- 
panies at Fort William, Port Arthur. 

The board recommended the work 
week be reduced from 48 to 44 hours, 
with an accompanying 9¢ an hour 
increase to maintain take-home pay. 
In addition, it recommended a gen- 
eral wage increase of 16¢ an hour 
over the present contractual rate for 
hourly paid workers, with a _ cor- 
responding increase for monthly- 
paid employees retroactive to Jan. 1. 
This would include the 10¢ an hour 
now being paid in excess of rates 
set out in existing agreements. 


INSTALL NEW MIXER 

QUINCY, ILL.—The Brower Manu- 
facturing Co., Quincy, reports that 
the following feed firms have re- 
cently installed Brower “Whirlwind” 
mixers: Dairymen’s Milling Co., 
Navato, Cal.; Hebron (Neb.) Hatch- 
ery; Knox County Feed & Hatchery, 
Vincennes, Ind.; Sioux Rapids (Iowa) 
Hatchery; DeWitt Modern Feeds, 
Zeeland, Mich. 


FIELD DAY VISITORS 
TO SEE EXPERIMENTS 


NEWARK, DEL.—Persons at the 
Farm Field Day Aug. 5 at the Uni- 
versity of Delaware Georgetown sub- 
Station will visit the poultry houses 
and laboratories as part of the day's 
activities. 

The various experiments will be 
open to the public, with research 
staff members on hand’ to explain 
and answer questions. Research at 
the substation is on coccidiosis con- 
trol, blackhead control in turkeys, 
broiler mortality, and infectious si- 
nusitis in turkeys. Relation of man- 


agement practices to broiler quality, 
and types of brooding systems are 
other studies in progess. Visitors will 
also be able to inspect the new poul- 
try diagnostic laboratory maintained 
at the substation by the State Board 
of Agriculture. 


WITTIG FEED & GRAIN CO. 
FORMED IN MILWAUKEE 


MILWAUKEE Formation of a 
new feed jobbing firm, the Wittig 
Feed & Grain Co., Inc., with Milton 
Wittig as president, has been an- 
nounced. The company will open of- 
fices Aug. 1 at 418-420 Milwaukee 
Grain Exchange Building 

Other officers and directors of the 
firm, in addition to Mr. Wittig, are 


WANTED — DISTRIBUTOR 
Por proven product seld through feed 
dealers, clevaters and milk plants, Sale 
of our product guaranteed. No sales ef- 
fort required by you. This is a sound, 
stendy money-making preposition of- 
fered by a@ reliable Minneapolis firm 
which is expanding its sales program. 
Don't let this pass you by! 
Write P. ©. Box 1480 Minnehaha Station 
Minneapolis 6, Minnesota 


FEEDSTUFFS, July 26, 195285 
Clarence Moll, vice president, and 
William Moll, secretary - treasurer. 
Also on the board are Harry Franke 
and Elmer Paetow. William Moll and 
Mr. Franke operate the Franke Grain 
Co., and Mr. Paetow and Clarence 
Moll operate the Paetow Co. Both of 
these firms also are Milwaukee job- 
bers. 

Mr. Wittig, formerly with the Mil- 
waukee Feed & Grain Co., has had 
more than 20 years’ experience in the 
feed business 


We Sell Complete 


TURN - KEY STEEL 
GRAIN STORAGE 


Call — Wire — Write 


COMBS and COMPANY 


Manufacturers - Distribaters - Contrac- 
ters of Mill and Elevator Equipment 
2841 Southwest Bivd.. Kansas City, Me. 


30 N. Michigan Avenue 


SIMMONS STOCK-GRO 


Pure Concentrated Cultured Milk Whey Nutrients 
Unadulterated Full Milk Sugar and Lactic Acid Content in Natura! Proportions 


Smarten up — Be a Dealer 


SIMMONS STOCK- GRO, 


INC. 
Chicago 2, 


Ads like this tell your customers why Dr. LeGear's Plus Combined with Poultry 
Prescription stops nutritional poultry diseases . . . 


high egg production 


DR. LEGEAR'S PLUS 


[STOP NUTRITIONAL DISEASES IN POULTRY 


Overcome low egg production, run-down, unprofitable 
poultry —give your birds Dr. LeGear's Plus combined with 
Poultry Prescription. it's gvoranteed* to 
stop nvtritiona! diseases ond, at the 
same time, it gives your flock the tonic 
boost needed for healthy appetites ond 


“Satistaction guaranteed your money back 


COMBINED 
wre 


POULTRY PRESCRIPTION 


St. Louis 16, Me. 


SOLD EVERYWHERE 


NEW ARRIVALS IN DAVIS MACHINE FAMILY ! 


NEW MODEL 12x 18" GRAIN 
CRIMPER, 600 fo 1000 bushels 
hour 0 HP — 

Other sizes 926" to 12230". 
When better roller mills are 
built, Davis will build them 
This new refinement to our 
standard line of rolier mills 
Promises even greater out- 
put and efficiency at lower 
initial and long range cost! 


WRITE, 
HCO 


SINCE 


WIRE or PHONE for Free Bulletins on “How to Increase Profits” 


H. C. DAVIS SONS’ Mill Machinery Co. 


CORN AND COB 


GRANULATOR. Now! Afters 
1, sweat, and 

tear we olved this 
prot Gra uta 

power t ' f. Reduces 

ea ‘ a form 
making uly fines 
Feed » t sensation 
Ideal a for er bling 

cubs tter 


DEPT. FH-7 © BONNER SPRINGS KANSAS 


MOLASSE 


Cane + Beet 


Domestic and Imported 


Delivered Prices Quoted on enamel 


Leonia, N. J. 
Leonia 4-]1040 
TWX--Leonia N.J. 386 


— 


INDUSTRIAL MOLASSES CORP. 


5407 Excelsior Blvd. 
Minneapolis 16, Minn, 4 
MOhawk 9-8571 TWX MP 426 “ 


MANARD MOLASSES CO. 


i DIVISION INDUSTRIAL MOLASSES CORP. 


310 Balter Building 


New Orleans 12, La. 


Magnolia S015 
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First Huntington 
Fellowship Awarded 


CHICAGO--Selection of Alson W 
Brown, young New Hampshire farm- 
er, as first to receive the Homer 
Huntington Fellowship award with 
its promise of a career in poultry in- 
dustry association work upon comple- 
tion of training at a university, has 
been announced by Dr. J. C. Huttar, 


president, Poultry and Egg National 
Board. 

The award was established by the 
PENB this year in honor of Homer 
I. Huntington, former general man- 
ager of the board, who retired in 
January after 25 years of service to 
the poultry industry the past 11 
with the board. 

Beginning in September, Mr. Brown 
will receive a year's training at Pur- 
due University in advanced courses in 


Importers and 


Board of Trade 
Phone: 2-0777 


of .. Canadian Screenings 
SUPERIOR FEED COMPANY 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


Wholesalers 


Duluth 2, Minn. 
Teletype DU 16 


public relations helpful to industry 
promotional and organizational pro- 
grams. He is presently working to- 
ward an M. S. degree in poultry at 
the University of New Hampshire. 

Reared on a 200-acre farm near 
Wentworth, N. H., he has had ap- 
proximately 10 years of diversified 
farming experience plus four years as 
a teacher in vocational agriculture. 
He taught in Warner, N. H., in 1947- 
18 and in Spaulding High School, 


Rochester, N. H., the next three 
years. 
Mr. Brown was chosen for the 


Huntington award by an industry 
committee consisting of Prof. J. G. 
Halpin, University of Wisconsin, 
chairman; L. A. Wilhelm, Purdue 
University, secretary; H. H. Alp, 
American Farm Bureau Federation, 
Chicago; R. F. Frazier, Southeastern 
Poultry and Egg Assn., Richmond, 
Va., and Trevor Jones, turkey farmer, 
Havana, 

Funds set aside by the poultry 
industry for the Homer Huntington 
Fellowship total $10,000 and will be 


used at the rate of $1,000 a year over 


Consistently EFFECTIVE for the past four years 


Also Available 


NTZ-MIX 


with 


C GROWTH STIMULANT 
offering NFZ-MIX 
h Arsanilic 
Phenyl Ar- 
g it possible 


ARSON! 
Now we are 
in combination wit 
Acid (Para Amino 
feeds 
with many additional 
tages: Arsanilic Aci 
proved to be much less ; ov 
than other arsenicals = er 
this purpose: It is hig y wr 
patible with 
hence your mashes me on" 
with this compound 
nite promise of Better sed 
—Bewer 
Feathering — Better 
ciency and Highly 
Protection against Cocct iosis. 


for you to off 


ur broiler grow" 
want. Write or 
data and 


It's just what yo 
ing customers 
call for complete 
results of many tests. 


faster growth. 


DR. HESS & CLARK, INC. 


DISTRIBUTED IN CANADA BY COATSWORTH & COOPER, 67 YONGE ST., TORONTO, ONTARIO 


For thie Prevention ond Treatment of 


. iat 


By ACTUAL TEST NITROFURAZONE has 
proved to be consistently effective (at the same 
level) for the past four years. This means you 
can offer mashes medicated with nitrofurazone 
to your customers with full confidence that they 
will get satisfactory results. 


In medicating your mashes with nitrofurazone, 
you make it possible to feed them right up to 
marketing time — no switching to unmedicated 
feed the last four days. Your customers are also 
assured of no interference with the development 
of natural immunity — better feed efficiency and 


Medicate your mashes with nitrofurazone and 
you will be providing protection against cocci- 
diosis that is most effective and yet very econom- 
ical — a service your customers will appreciate. 


For complete data on many tests proving 
the advantage s of nitrofurazone, write 


a period of 10 years. The award will 
be given annually to a person in- 
terested in poultry product promo- 
tion or organizational work. Hence- 
forth, it will be administered by a 
permanent committee to be named by 
| Dr. J. C. Huttar. 


PROGRAM FOR VERMONT 
GROUP’S MEETING SET 


BURLINGTON, VT.—Program 
plans for the annual meeting of the 
Vermont Feed Dealers and Manufac- 
turers Assn. have been announced 
by Prof. D. C. Henderson, secretary. 
The meeting will be held Oct. 9 
at the University of Vermont, Bur- 
lington. 

One of the highlights of the meet- 
ing will be a panel discussion of 
“Antibiotics in Poultry and Dairy 
Feeding.” The panel will consist of 
Dr. E. I. Robertson, John W. Eshel- 
man & Sons, Lancaster, Pa., moder- 
ator; Dr. T. H. Jukes, Lederle Lab- 
oratories, Pearl River, N.Y.; Dr. W. 
H. Riddell, University of Vermont; 
Prof. D. C. Henderson, University of 
Vermont, and Theron Strong, Crafts- 
bury. 

G. E. Coleman, Kingston, N. H., 
will speak on merchandising, and 
Austin Carpenter, editor, Eastern 
Feed Merchant, will give the “Out- 
look for the Feed Industry.” Ray- 
mond Smith, E. W. Bailey & Co., 
Montpelier, will speak on legislation. 
The address of welcome opening the 
program will be given by Dean J. E. 
Carrigan. 

The annua! meeting of the associa- 
tion will be held in the afternoon 


following Mr. Coleman's talk, and 
then a banquet and entertainment are 
scheduled for the evening. 


Elevator Dust anc Chaff 


When you want it, we have it 


Dinham-Seim Co. 


572 Grain Exchange Bidg. + Minneapolis 15, Minn. 


DREW 
VITAMINS 


Vitamin Division 
E. F. DREW & CO., INC. 
FACTORY AND LABORATORIES: BOONTON, WN. J. 


W.H. NIGH & COMPANY 
Grain Feed Ingredients 
Rice By-Products 
632 Chronicle Bldg. Phone BL-3521 
HOUSTON, TEXAS 


You'll save pre-mixing 
time, trouble, inventory, 
headaches and possible 
mistakes when you use 


WA 


Complete Fortification 


(__ FOR BUILDING RESULT- 
“= LOADED HOG, POULTRY 
@8.c. AND CATTLE FEEDS 


ANTIBIOTICS included at any 
level you specify. 


THE BORDEN COMPANY 


Feed Supplements Department 
350 Madison Avenue, New York 17, N. Y. 


QUALITY GOES IN BEFORE THE NAME GOES 


PRODUCTS 


Distributed in Minnesota, 
North and South Dakota 
and western Wisconsin by 
Blomfield-Swanson Brokerage 


734 Midland Bank Bldg. 
Minneapolis 1, Minn. 
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Linseed Ceiling. 


(Continued from page 1) 


the cottonseed industry to have the 
cottonseed oil meal regulation issued 
by July 15. With the linseed oil meal 
ceiling dropped to $78 ton and the 
soybean oil meal ceiling planned for 
$86 bulk, Decatur, it now seems evi- 
dent that the cottonseed oil meal ceil- 
ing will suffer a $2 ton drop to $80, 
basis Memphis, and subsequent 
changed prices for the other areas. 
Late next week would probably be 
the earliest date that the cottonseed 
oil meal price order can be expected. 

The soybean oil meal order is last 
on the OPS list for the oilseed prod- 
ucts. Inability ,of the OPS minds to 
agree on the soybean oil meal ceiling 
level played a major part in the de- 
lay on linseed meal action. Price 
officials tried to deliver an oilseed 
meal package deal for the three maj- 
or commodities, but when the soybean 
oil meal decision could not find agree- 
ment, it was finally decided to aban- 
don the package plan and get the 
orders out separately. In searching 
for an idea] the price officials fell 
embarrassingly on their figurate 
faces. 

While the agency fiddled with the 
meal orders, it faced the problem of 
replying to the complaint of the soy- 
bean processing industry, which has 
taken its case to the Emergency 
Court of Appeals, asking that the 
court throw out the existing ceiling 
order as illegal. Since it filed its 
original complaint with the emer- 
gency court, the processing group 
countered with another complaint 
asking permanent relief from the 
alleged illegal condition now ex- 
isting under a meal price ceiling of 
$81. OPS has until Aug. 14 to reply 
to this later complaint. Trade attor- 
neys say that probably they will 
amend their complaint if the price 
agency issues a new ceiling at $86 
for soybean oil meal since they see 
that price level also inadequate under 
the provisions of the Defense Produc- 
tion Act. = 

Concerning the original industry 
complaint to the court asking tem- 
porary relief, they have also request- 
ed oral hearings before the court on 
this issue. This request has been 
granted and hearings have been set 
for Aug. 5. 


USDA Report Notes 
Year’s Activity in 
Commodity Futures 

WASHINGTON -—- Activity in the 
commodity futures markets con- 
tinued at a comparatively high level 
in the fiscal year ended June 30, ac- 
cording to a report by J. M. Mehl, 
administrator of the Commodity Ex- 
change Authority. The report was is- 
sued by the U.S. Department of Agri- 
culture July 22 

Grain futures trading on all mar- 
kets amounted to 12,795,000,000 bu., 
an increase of 5.7% over the pre- 
ceding year. Showing increases were 
corn, from 2,236,588,000 bu. in 1951 to 
2,639,639,000 bu. in 1952, a jump of 


18%, and oats up from 1,617,253,000 
bu. to 2,239,205,000 bu., a gain of 
38.5% 


Wheat dropped 7%, from 4,675,- 
715,000 bu. to 4,341,690,000 bu., and 
rye decreased 26% from 576,216,000 
bu. to 426,587,000 bu. 

Bran declined 30°, from 406,800 
tons to 285,390 tons; shorts decreased 
7%, from 173,670 tons to 161,280 tons; 
cottonseed meal was down slightly, 
from 586,000 tons to 584,000 tons, and 
soybean meal dipped 14% from 2,292,- 
000 tons to 1,972,500 tons. 


ROLLED OATS 
FOR SALE 


WOOD GRAIN COMPANY 


MOVILLE, IOWA 


In all but four commodities the 
level of open contracts—speculative 
and hedging combined—was higher 
on June 30, 1952, than one year earl- 
ier. The exceptions were butter, bran, 
cottonseed meal and soybean meal. 

More people were in the markets 
than in the preceding year. CEA 
audits of commodity brokerage firms 
showed 28,884 customers’ accounts at 
the time of the audits. This was a 
12% increase over the previous year. 
Total customers’ funds in brokers’ 
hands amounted to $159,749,000 com- 
pared with $145,603,000. 

Daily and weekly reports from 
commodity brokers and large traders 
continued to provide a broad base of 
information for market regulatory 
work. More than half a million such 
reports were received and analyzed 
during the year. Progress was made 
in improving the flow of this inform- 
ation for regulatory purposes, and in 
simplifying forms used by brokers 
and traders in making the required 
reports. 


New England Group 
to Hear Talk on 
Grain Marketing 


DURHAM, N.H. - 


An illustrated 
lecture on the marketing of grain 
through a grain exchange will be pre- 
sented by Miss Alice E. Haggans, 
educational director of the Chicago 
Board of Trade, on the opening day's 
program of the New England Feed- 
men's Conference. The conference 
will be held Sept. 4-5 at the Univer- 
sity of New Hampshire, Durham. 

Miss Haggans’- subject will be 
“The Story of the Market.” She will 
explain the operations and functions 
of the Chicago Board of Trade. 

Her discussion will include such 
topics as cash market operations, 
futures market trading, hedging, the 
role of the speculator, and the eco- 
nomic benefits of an exchange to the 
farmers and consumers. “The Story 
of the Market” program was devel- 
oped for many visitors to the Chi- 
cago Board of Trade. It has been at- 
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tended by more than 200,000 visitors 
at the exchange and heard and seen 
by nearly as many elsewhere 

The New England Feedmen's Con- 
ference is open to feedmen, allied 
trades representatives, agricultural 
extension workers, poultrymen and 
dairy and livestock farmers. Advance 
registrations are being received by 
the New England Feedmen's Confer- 
ence chairman, Prof. W. C. Skoglund, 
poultry department, University of 
New Hampshire, Durham, N.H., and 
the conference secretary, Errol F 
Cooke, 249 Lakeside Ave. Marl- 
borough, Mass 


RECEIVER NAMED 

LOUISVILLE, KY.—J. K. Scoggan 
has been named as receiver to re- 
organize the Louisville Soy Products 
Corp. The action was taken in cir- 
cuit court after the Dayton (Ohio) 
Bag & Burlap Co. claimed that the 
firm was insolvent and asked that 
it be liquidated. The Ohio company 
brought suit claiming that the Louis- 
ville firm owed it $11,505. 


Weigh ahead with MANAMAR 


Wz, 


“SEA POWER" NUTRIENTS 
a rich, natural source of 
Vitamin B-12 and 
unidentified growth factors 


B-complex vitamins 


Essential trace minerals 


Amino acids from fish proteins 


CCC CAN OFFER RESULTS LIKE 
THIS TO YOUR CUSTOMERS! 


The illustration above is graphic evidence of an actual test of the 


efficiency of MANAMAR enriched feeds. In this experiment No. 52- 
(1-20), 900 straight run New Hampshires, (West Coast strain), hatched 
January 3, 1952, were handled and weighed weekly during a 10 week 


period ending March 13, 1952. 


A 21% maNAmar Broiler ration was fed for 6 weeks and an 18% 
MANAMAR Broiler-Finisher was fed for the balance of the period (6th 
through 10th week). At the end of the 10 weeks the average weight of 
the cockerels was 4.03 Ibs. and the pullets 3.40 Ibs. The feed efficiency 
on the MANAMaR Broiler Mash to 6 weeks of age was 2.47 lbs. of feed 
per pound of gain. The average over-gll feed efficiency to 10 weeks 
was 2.97 lbs. of feed. The formula used in this test is available to you 
upon request. With MANAMAR enriched feeds you can offer profitable 
results like this to your progressive feeders. There may be a MANAMAR 


dealership open in your area. Investigate today — it can be profitable 


to you! 


FEED ENGINEERS 


manufacturers of | MANAMAR [im Power™ supplements 


141 WEST JACKSON BLVD. 
CHICAGO 4, ILLINOIS 


BERTH 42, OUTER HARBOR 
SAN PEDRO, CALIFORNIA 
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WEEK. 
4.03 LB. 3.4 LB. 
| COCKEREL PULLET ia 
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THE FEED 


* * 


MARKETS 


* * 


Demand — Supply — Trends — Prices 


Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available by 
mail from Feedstufls correspondents, but are not necessarily those 
in effect on date of publication. The prices represent fair average 
trading values and do not necessarily represent extreme low or 


high levels at which individual sales 


might have occurred. A de- 


scriptive summary of supply and demand factors prevalent in the 


feed market appears on page 2. 


ALFALFA MEAL 
trend steady 
100,000 


Cincinnati: 
supply adequate 
unita vitamin A, $73.60 


Demand good 
7 dehydrated, 


rt. Worth: und fair; offerings very 
limited; dehydrate 100,000 17 $73.50 de 
livered TCP, prompt hipment 
Vhiladelphia: 17 dehydrated, demand 
fair $74.50 
Demand teads supply light; 


none offered 
to lightly 
niy fair 


dehydrated *17 


week 
‘ lehyd 2 adequate 
v al 17 dehydrated 

a with 1 ) units of tamin 
on arr al $61.50@¢ acked 

‘oO 1 fineground uncured 

$51@ sacked Kansas 


n, suncured nominally $53@ 
ansas City 

lemand fair to good 
I fair to ample; 13% %\%-In. $48 
100,000 vitamin A guaranteed $73 


trend 


20% 150,000 vitamin A §78@80, 
ton basie 

Chiengo: Lemand good; supply ample 
17 with 100,000 vitamin A guarar 
teed $65. 70m 66 on; 20% with 150,000 
units A $69 

Minnenpoltis market is fairly steady 
with demand limited. Quetation 17¢ de 
hydrated $65@69, 6,000 units of vitamin 


\ guaranteed; 15 suncured $58 


Milwaukee: Demand good on western de 


hydrated, fair on uncured supply scarce 
on irated, fair on suncured weat 
ehs ited 15 $63 with 100 
Kuarantee $68; western suncured 13 
1 $54 
Memphis: lbemand fa trend ateady; sup 
ehydrated guaran 
init 
amend lehydrated 
ured supply on de 
limited on sur lehydrated 
100,000 A Suncured 
ground 1 
Ih in trend 
her pt ure 
seattle Demand teady upply ample 
ton carlots 1 er uncured 
ton «ce ‘ ! irlot lehvdrated 
Der ! hy ited 
poor « reured 
on dehydrated de 
hydrate units f $60 Nebraska 
N 1 red $51 
Portland Demand trend steady 
upply ‘ 1d ti f ping 
point, 1 $i 
ping point fornia Irated $60 fot 
shipping 1 


H. E. HARDY & Co. jo... 


@ MILLFEED 
@ OIL MEALS 
@ ALFALFA MEAL 
@ GROUND GRAINS 
BUD HARDY FRANK ROSEKRANS, Jr. 


848 Midland Bank Bldg. BR wile 
Minneapolis 1, Minn. 


Dehydrated 


ALFALFA PELLETS 
Omaha: Demand and supply good; 17% 
dehydrated 100,000 units of A 5 
BARLEY FEED 
Portland: Demand slow; trend unchanged; 
supply ample; rolled $82, ground $80 
Vhiladelphia: Demand moderate; 


supply 


light; pulverized $62.50 
Boston: 


Demand and supply fair; $60 
Supply normal; rolled §70@73, 
barley $65 @68. 
_ Chie ago: Demand quiet; 


supply adequate; 


ton sacked 

‘Milwaukee: Demand fair; supply fair 
pulverized white $61, feed $52, needles $1.21 
bu 

Raltimore: Demrernd quiet; supply ade 


quate; $61 ton, sacked 

Seattle: Demand steady; supply sufficient; 
whole $79 ton, ground wee ton, rolled $82 
ton, all ex-warehouse, L.c.l 

San Francisco: Lemand fair; supply am- 
ple; rolled $75, ground $74. 

Indianapolis: Demand fair; trend steady; 
supply adequate; whole barley $76, sacked; 
crimped barley $84 

BLOOD FLOUR 

Louisville: Demand slow; 

supply normal; §90 ton 
BLOOD MEAL 


Demand fair; 
$90 ton. 


trend steady; 


Louisville: trend steady; 
supply ample 
Chicago: Demand fair; 
$140 ton acked 
Demand slow; supply sufficient; 
$120 ton, f.o.b. local packing plants 
cisco: Demand fair; supply am- 
ple; $5.10 unit of ammonia; screened $5 unit 


supply adequate; 


Demand fair; trend unchanged; 
supply ample $130 
BONE MEAL 
Atlanta: Demand fair; trend steady; sup- 


$65@68 f.0.b. southern ports. 
Demand fair; trend steady; 
fertilizer grade $65@70 ton 
Demand fair supply suffi- 
fine $5.15, f.o.b. Ft Worth, 
BPL $75, f.o.b. cars Houston, 


Demand poor; trend easier; 
$80@85 ton sacked f.0.b 


Cincinnati 
San Francisco: Lhemand good; supply fair; 


BONE MEAL (STEAMED) 


San Francisco: Demand good; supply am- 
ple 
annapolis: Demand slow; 
supply ample; §112 
Buffalo: tiemand slow 
ply ample $85 Buffalo 
st s: Demand fair; 


trend steady; 


trend steady; sup 


supply adequate; 


$106 sa 1 
Chicago: fair 
92.50@95 ton sacked 
Louisville: Demand slow; 
upply a $90@95 ton 
Boston: Demand fair; supply good; $86 
"ortland: Iheomand good; trend unchanged; 
supply ample $104, imported 95 


BREWERS’ DRIED GRAINS 
trend steady 


supply adequate; 


trend steady; 


Demand good 
adequate; $64@66.85 
Demand unsatisfied supply 
yminal $67.70, delivéted Ft. Worth 
‘Phitadetph a: Demand moderate; supply 


Demand fair; supply light; do 


“poston 
$71 


Demand good supply fair; 


Demand fair; supply limited 


ALFALFA MEAL 


¢ Processed Correctly 
Warehoused Properly 


to Retain All of Nature’s 
Full Bounty of Vitamin A 


Packed in either 50-lb. papers or 100-lb. 10-oz. burlap bags 


Write 


Phone 


Wire 


LANDBY DEHYDRATING CO. 


A, J. Landby, Mgr. 
Phone Warroad, Minn. 


Plant at 
Swift, Minn. 


$59.40 sacked. Seller's ceil- 
if higher. 
trend steady; 


$47@50 bulk; 
ing price time of shipment, 
Louisville: Demand good; 
supply scarce; Bs ton 
Buffalo: good; trend upward; 
supply westerns $68@69; 24% 
loca's $72@73, both Boston basis. 
San Francisco: No offerings. 
Omaha: Demand good; supply poor; 
53.70 
BUTTERMILK-CONDENSED 
ane Demand and supply fair; 
$5 


Demand fair; trend steady; 
supply ample; 100-lb. bag $5.65; in barrels 
$4 90 


San Francisco: Demand fair; supply good; 
$5.35 cwt 

Chicago: Demand slow; 
@4.25 cwt. in carlots. 

Minneapolis: Market steady 
supplies ample; $5 cwt 


supply ample; $4 


demand fair; 


Buffalo: Demand good trend steady; 
supply ample; 54% @5%¢ 

Louisville: Demand fair; trend steady; 
supply normal; $5.75 cwt 

Ogden: Supply average; $6.25 100-Ib 
drum 


CALCITE CRYSTALS AND FLOUR 

(All prices net, including freight and tax) 
New York: Demand steady; supply am- 
ple; crystals $12.14, flour $9.49 

Baffalo: Demand slow; supply. ample to 
good; crystals $12.94, flour $10.1 
Demand ample; 
crystals $14.62, flour $11 
Limecrest, N.J.: $8.60, carlots; 
Boston: Demand steady; supply ample; 
crystals $13.37, flour $10.62. 
CALCIUM CARBONATE 

Demand steady; supply good; 
ex-warehouse, truck lots. 
supply ample; 


Seattle: 
$12 ton 


Portland: Demand good; 
trend unchanged; $14 
Minneapolis: Prices depend on potency of 


mix; KI .6 and 25-Ib. MnSO, $15, plain cal- 
clum $9 ton; .6 KI $12.60 

CHARCOAL 
Demand fair; supply very Iimit- 
charcoal $93 ton in 50-Ib. multi- 


Demand and supply steady; $78 


Francisco: Demand steady; supply 
am pl q 
COCONUT MEAL 
mane Demand slow; supply tight; $86 


ma, carilots 
N.J.: 20% 
tracted meal $73.50 ton 
$1 ton, buyer's bags; $6.50 ton, 
ditioned gs 
san seul isco: Demand good; supply fair; 


protein solvent ex- 
bulk basis. Sacked 
seller's re- 


COD LIVER OIL (FORTIFIED) 
Boston: Demand fair; supply ample; 600 
2,250 A 28¢ Ib.; 300 D, 2,250 A 27¢; 300 
5 
300 ICU, 1,500 A 23@24%¢; 
A 25% @26%¢; 300 ICU, 
3.000 A 600 ICU, 1,500 A 4@ 
25%¢; 600 Ic U, 3,000 A 30@32¢. 

CONDENSED FISH SOLUBLES 

Boston: Demand good; supply fair; tank- 
ears 5¢ It drums 6¢ Ib 


CORN GERM MEAL 


St. Louis: Demand good; supply limited; 
$64 bulk 

1 sville: Demand fair; trend steady; 
upl $76.80 ton 


CORN GRUTEN FEED AND MEAL 
(All quotations for all cities are sacked 
basis; bulk basis $6 less) 
Feed 77, meal 

Atl 1 $7 


Clevelanc 
Denver: $ 

Ft. Worth: Feed $74.50, meal $94.50. 
Indianapolis: Feed $71.50, meal $91.50 
Sanne City: Feed $67, meal $87. 
sville: Feed $73.11, meal $93.11. 

w Orleans: Feed $75.88, meal $95.88 
New York: Feed $76.69, meal $96.69 
Norfolk: Feed $76, meal $96 
Philadelphia: Feed $76.23, mea! $96.23 
Pittsburgh: 0. 
St. Louis: Feed $67, meal $87. 


COTTONSEED OTL MEAL 
innati: Demand good; trend steady; 
upply ted; $102@104. 

Ft. Worth: Demand very light; supply 
equate carlots, 41% hydraulic $97@98 
le Ft. Worth, August shipment 
Mhitadetp hia; Demand fair; supply scarce 


Becten: ithdrawn 
Ogden: 41% $95@100 
Wichita: Demand slow; none available; 


4 $107 nominal 

Kansas City: Supplies extremely limited 
and offerings only available out of Texas 
carry rather severe freight 
these quotations mostly around 
plant; no Memphis offerings 
Demand good; trend stronger; 
searce, hardly to be had; 


Demand good: trend steady 
able; prime 41% protein $83.50 
(mill price) 

Seattle: Demand steady; supply fair: $85 
ex-dock for imported, August arrival. 

Demand good; trend steady; sup- 
ply tieht: $85@90 Southern ports, imported 

Buffalo: Demand strong; trend steady 
supply tight: $102 nominal, basis Boston 

San Francisco: Demand good; supply 
scarce: $76.50 nominal. 

Indianapolis: Demand slow; trend steady; 
supply ample: 41% $109 ton 


supply limited; 


Portland: Demand good: 
supply import $84@85 ton 

Chicago: Demand good: supply tight; 
nominal $195@107 ton, sacked . 


A AND D FEEDING OTL 

Buffalo: Demand slow to fair: trend 
steady: supply ample; 300 D tanks 25% 
P25%¢, 50 drum lots 27% @28¢. 3,000 
A 50 drum lots 27% @28¢: 4.590 A 
tanks 27927%¢. 50 drum lots 28@29¢; 750 A 
tanks 194% @19%¢, 50 drum lots 204% @21¢; 
750—300 drume 19% @20\%¢; 2,250—300 A 
drums 25@25%¢ 

Milwaukee: Demand fair; supply ample; 


trend steady 


feeding oils 85 D, 100 A $1.50; concentrated 
vitamin oll, 300 D, 750 A 27%¢; 300 D, 1,600 
A 28%¢; 300 D, 2,250 A 30¢ 


Atlanta:*Straight vitamin A feeding oi! 
100,000 units A per gram, demand slow; 
supply adequate trend steady; 15¢ per 
million 


New York: 300 ICU, 750 A 19% @20K%¢@; 


Seattle: 300 D, 0 A 20¢; 300 D, 1,500 
¢; 300 D, 750 A 16¢, all ex-warehouse 
Beston: Demand fair; supply ample; 600 
300 D, 2,250 A 26%¢@; 
300 D, 1,500 A 24¢; 300 D, 750 A 20¢. 

Chicago: Demand fair; supply Ilght; 
straight A feeding oll, with 10,000 units 
vitamin A per gram, 10@12¢ a militon 
units of vitamin A, Le.l., packed in 65 gal. 
drums, f.o.b. Chicago, drums included. 

Minneapolis: Straight A feeding oil 14¢ 
per million; 85 D $1.08 gal.; 300 D, 750 A 
20%¢ Ib.; 300 D, 1,500 A 23¢ Ib.; 300 D, 2,250 
A 25¢ Ib., single drum lots. 


D ACTIVATED ANIMAL STEROL, 
POWDERED 


New York: Demand good; trend steady; 
supply sufficient; 1,500 ICU pr. gm. 10@ 
12.6¢ Ib., ton lots, f.0.b. warehouse; 3,000 
ICU 16@18¢ 

Kansas City: Demand fair; trend steady; 
supply adequate; 11%@13¢ Ib., depending 
on carrier. 

DEFLUORINATED PHOSPHATE 

Portland: Demand good; trend steady 
supply ample; $80 

Wales, Tenn.: $64.35. 
Tupelo, Miss.: $49.50 


Fila. 
Houston: $65.50. 
DISTILLERS’ DRIED GRAINS 


Cincinnati: Demand good; trend steady; 
none available; 


New York: Demand very heavy; trend 
firm; supply very scarce; solubles, sacked 
$90.2 light grains $76.2 

Ph iladelphis: De v wary good; supply 


none; no quotations 
Omaha: Demand excellent; supply limited; 


Chicago: Demaid fair; supply ample; $60 


Boston: Demand quiet supply scarce; 
dark $92, nominal; Canadian light $86 
Louisville: Demand stror trend steady; 


supply very scarce; all sold up. Production 
almost nil bourbon light grains $69.40; 
dark $70.40; solubles $80.40; rye, light $66 
solubles $73.50 

Atlanta: Demand fair; 
Atlanta, nominal 

Buffalo: Demand good; 
supply limited; $78.50 


supply scarce; $81 


trend steady 


Portland: Demand good; supply limited 
none quoted 

San Francisco: Demand fair; supply am 
ple; $82 


BREWERS’ DRIED YEAST 
St. Louis: Demand good; supply Mmited; 
1l¢ Ib. tm ton lots; 12¢ less than tons; no 
carlot quotations. 
Milwaukee: Demand good; supply limited 
10@11¢ Ib. in carlots; 12¢, 


Omah: Demand good; supply poor; 


11%¢ Ib., carload lots; 12%¢ Ib., less than 
carload 

San Francisco: No offerings; no quota- 
tions, 


Louisville: Demand good; trend steady 
supply light; $200 ton 
Demand quiet; 
11%¢ Ib. nominal 
Chicago: Demand good; 


supply scarce; 


supply limited; 


11%¢ Ib. In carlots when available; 12@ 
12%¢ 
Cincinnati: Demand heavy; supply lim- 


ited; carlots, when available 10¢ Ib.; 6-ton 
lots 11¢; ton lots 11%¢ 

Pittsbargh: Demand heavy; 
ited; carlots, when available 10¢ Ib.; 
lots 11¢; ton lots 11%¢ 

New Orleans: Demand heavy; supply Um- 
tted; carlots, when available 1¢¢ Ib.; 5-ton 
lots 11¢; ton lots 11%¢. 

New York: Demand heavy; supply lim- 
ited; carlots, when available 10¢ Ib.; 5-ton 
lots 11¢; ton lots 11%¢ 


DRIED BEET PULP 

Atlanta: Demand fair; trend steady; sup 
ply ample: $79.50 Atlanta 

San Francisco: Demand good; supply fair; 
$67.35 

Milwaukee: Demand good; 
plain $50, molasses $82.50 

Boston: Demand quiet; supply tight; im- 
ported $65 f.o.b. New York 

Ogden: Supply average; «65 @70 

Seattle: Demand heavy: supply exhausted; 
$68 ton ex-warehouse, truck lots nominal, 
none available 

Buffalo: Demand slow to fair; trend 
steady supply good; Canadians, 100-Ib. 
sacks, $80@85; domestic, 60-Ib. sacks, $80 
@84, Boston basis Yugo imported plain 
$65@69, New York basis. 

DRIED BUTTERMILK 

Ft. Worth: Demand slow; supply suffi- 
cient; local and nearby production $12 f.o.b 
Ft. Worth. 


supply lim- 
5-ton 


supply scarce; 


Omaha: Demand fair; supply fair; $11.75 
cwt 
Indianapolis: Demand fair; trend un- 


changed; supply ample; $14 cwt 
Sen Francisco: No offerings, no quota- 
tions 
Minneapolis: Market steady; demand fair: 
supplies ample: $12.25@12.50 


Milwaukee: Demand good; supply scarce; 
13.75 ewt 
Chicago: Demand fair; supply adequate; 


$12.25412.50 ewt. In cariots 

Buffalo: Demand good; trend steady; sup- 
ply fair: 13% @13\%¢ 

Louisville: Demand fair; trend easy; sup 
ply ample: $240 ton 

Boston: Demand fair; 
14¢ Ib 

Ogden: Supply average; $11.50 100-Ib. bag 


supply light; 


Wichita: Demand fair; supply short; 
$12.25 cwt 
DRIED CITRUS PULP 
Atlanta: Demand good for pulp, strong 


for meal; supply tight on pulp, Mmited on 
meal trend steady on pulp, strong on 
meal; pulp $47.50, meal $47.50, f.0.b. Florida 
mills 


Boston: Demand fair; supply tight: $69. 
Buffalo: Demand fair to good; trend 
steady: supply good; pulp and meal $63, 


all New York State points. 
San Francisco: Demand and supply fair: 
meal $62.50. 


i 


| 
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Chicago: Demand fair supply ample 
ewt mn cariots 

Portiand: be man d good; trend unchanged 
supply limited 

Philadelphia: Demand moderate; supply 
light $15 

Beston: Demand fair supply adequate 
lie it 

Minneapolis: Market steady; demand fair; 
supplies ample; $14@14.25 cwt 

Milwaukee: Demand good; supply scarce 


$14.50 cwt 


Louisville: Demand fair; trend easy; sup 
ply ample 50 ton 
Seattle: Demand fa supply exhausted 
warehou lL. lots 
emand good trend tead 
liG@l4\e 
Demand good: supply fair 


san Francisco: 
¢ lt 


DRIED WHEY 


Minneapolis: Market steady, demand fatr 
supply limi 
Portland: trend unchanged 
supply limited 
Ft. Worth: 1 unsatisfied; supply 
very scarce; né arlots $8 cwt acked 
delivered Ft r any Texa 
in ton lots out of warehouse Ft h 
Beston: Demand good; supply light; 7 
Ib. 
Ogden: Supply average; $8.25 100-Ib. bag 
Kansas City: Demand good; trend steady 
supply «ht $8 cwt fortified 
fair trend steady 
supply adequate 
supply good 
$8.25 cwt., ex-warehous Le.l, lots 
Buffalo: Demand good; trend steady; sup 
ply ample: @8X¢ 
san Demand steady supply 
good 
Philadelphia: Demand moderate; supply 
light $9.75 
FISH MEAL 
Chicago: Demand slow; su a; 60% 
prot« $1 Ingland 
herring meal 


protein f.o.b 


. Werth: Demand e 1; supply limited 
imported meal expected before late Au 
or early ptember menhaden 60 
250 f.0.b. Texas ports, prompt 
Boston: Demand fair; supply good 
@130 
Minneapolis 0 Canadian herring 
: x un of teir 60 tuna or 
65 sardine $2.34 ur all West ¢ 
60q% a prod tion $120 ton fob 
Maine 
Milwaukee: Demand fair fair 
sie 
“Ogden: Supt ly normal $2.20 per unit 
const, $163@165 
Den and rmal; trend steady 
supply $1 
Seattle: Demand fair; supply falr new 
rop herring meal $2.57 per unit of protein 
Imported fish meal! 
: good trend stronger 
supply adequate; ¢ $124 f.0.b. southern 
to good trend 
ample $i28@i3s2 
nd fair supply good 
i$ of prote 
Indianapolis: slow trend wun 
red ly $1 ton 
m trend unchanged 
supply improved; $2.2 f.ot Var uver 
HAY 
Baffalo: Demand slow to trend 
easier new ‘ excellent geod 
supply; No. 1 $38@40, N $23@ No 
25@ 26, all ba Erie County poi 


Louisville: Demand slow; trend steady 
supply light; old hay about gone. Dealers 
not handling new hay as yet New hay 
very scarce due to drouth over state and 
much of Indiana and Illinois; mixed timothy 
and clover No 1 $35 tor No 2 3 
timothy No 1 $33 N 2 $31 local 
alfaifa, $35 and $33; western, No. 1 $55, 
wheat straw $15, rye straw $19 

Wichita: Demand good; supply scarce 
prairie $25, alfaifa 

Ogden: Supply normal; $1.50 bale; $25@ 
30 ton, im the field 

Boston: Demand quiet; supply adequate 
old crop No. 2 timothy $35@37 

Philadelphia: Demand and supply fair 

and 23.50 @ 30.50 

rt. Worth nand good; supply fair 
ar baled alfaifa $ 1 No. 2 
Oklah exas origin; prairie No 
2 $38@41.50, J grass, nominal, No, 2 
$324 lelive ree 

Portland: | and fair; trend weak; sup- 
ply ample a! N 

New Vork Demand air trend lower; 
supply sdequate imott Ne 1 
No. 2 146, No s25@28 

Seattle: Demand slow: supply ample; $34 
delivered truck lots western Washington 
common points for U.S. No. 2 green 

HOMINY FEED 
lemand slow; supply heavy 
$ ton, sacked 
Demand g <a trend steady 
supply ie te; $62.90 

Boston: Demand good; supply fair; $69 60 
bulk 

Mer Demand fair; tr 1 highe uy 
ply quate; white $64 low $6¢ 

hansas City: Yellow tly $62 sacked 
Kansa t hite $1@1 less 

Louisville: [remand fa rend steady 
supply ample; $62.50 

Milwaukee: leemand fatr upply fair 
$i 

Seatfle: Demand fair; supply sufficient 
$7 $0 delivered ts, paper ba 
78.4 ere ip ba 

Haffalo: len id steady ¢t 

suppl ‘ 7469, white 
Both 
“Indianapolis: Demand fair; trend stead 


lower 


“supply Mmited; $50 


1 fair 


nan 


LINSEED OIL MEAL 


Chicage: Demand good; nothing m ng 
nominally 16 protein $80.75 ton, sacked 
i $82.2 ling 
Cincinnati: | ind g 1; tr tead 
none available: §9 
rt. Worth und fair supply st 
ent tx $86.90 delivered Ft. Worth 
aly hit ent 
Philadelphia: Demand ‘ supply 
Besteon: Demand quiet: supply short; Ca 
nadian 1 
en The market r ed entir 
nominal at current ce is ranging $ 
bulk Mi eapol wit? tra 
of a new celling pr rder 
‘Des snd slow; supply ve 
Milwaukee: Demand hea nor 
able; nomir quotation §88 for 34 
it Mar ‘ 
trade nominally at cel 
Louis ille: Dema air end 
supply ample 
Seattle: lhemand dull ipply 
lock carlo August arrival 
Buffalo: trong trend 
supply tight lome Canad 


both nominal 


Kansas City “Omaha - Dallas 


Omaha 


Columbus 


New York 
Chicago 
Kansas City M 


Enid 
Mi 


DEHYDRATION 
Engineering and Equipmen: 


for AGRICULTURE and INDUSTRY 


San Francisco: Demand fair; supply fair 
$93 
emand fa supply ed: $89 
1 ange 
u ex 
) A 
pdianapolis re 
supply lig bu am ple ‘ $1 
MALT SPROUTS 
‘ nad supply 
| Besten: W rawt ecause f 
| Milwaukee ply fair 
| St. Lowis: Ih alr 
| 
Kuffalo 
ply t $61 Ca 
lian $594 60, New ¥ phia 
tor 
MEAT SCRAPS 
Chicage: Lremand impr ne: ‘ 
| $1 
| New York I and = fair trend teady 
| per $105 bulk 
Cincinnati ‘ and fair: tret easter 
tead e; $1 tor acke 
com 
Milwaukee ! 
uat 
juat 
$1 nt bag 
$10 
af 
Boston and vy plentiful 
$1.8 per protelr unit er 
$1 
Wichita: Tv 1 he t na 
ate $110 fob. plant 
Kansas City: Ih nd slow: trend i 
1. Kar 
! r ipply ample 
Seattle nd st ton ach 
Ruffalo t tr 
my ‘ S108 1 
' r 1; $1 
proteir 
MILLET 
St. Louis 
} 
b. St. Louls 
MILLFEED 
Minneapolis 


That's My Nome! 


Wichita: | t 
ba Ka y an 
Omaha 
om $51 shorts $63 
ht. Worth t 
t 
| previews 
(hicage M 
$58 
5 
Milwaukee 
pure $59 
™t. Louis ‘ ample 
I 
Indianapolis trend stead 
t ter id 
$ mine ‘ 
Cincinnati ! gher 
‘ te 
| 
| 
Louisville: | sir trend tr ‘ 
| $e midd $71 
| Buffalo er fair ¢ upply 
standar brar sie tand 
$ 
New Vork 
‘ ta 
ted 
e at 8 
Philadelphia f ‘ ! upply 
t ar ted 
Memphis 
gray 
Ogden: ‘ ond 
Red 
Red 


Controlled 
Uniform Quality 


DEHYODORATE 


ALFALFA MEAL 


Write 


| Dehydrated 
| 
| 


Earl Saul 


ALFALFA MEAL 


From the Fertile Red River Valley of Minnesota 


RED RIVER ALFALFA CO. 


Phone 61 


High 
Carotene 


Phone - Wire 


Crookston, Minn. 


BARLEY 


From &very Grain Producing Area in United States 


CONTINENTAL GRAIN COMPANY 


TERMINAL ELEVATORS: 
Nashville 


CORN 


OFFICES: 
Fort Worth Galveston 
Buffalo Portland 

lis Peoria 


St. Louis 


San Francisco Los Angeles 


FEED GRAINS 
KAFIR-MILO 


WHEAT 


- OATS - 


Vancouver, B. C. 
Winnipeg 


St. Louis 
Chicago 
Buffalo 


Kansas City 


Portland 
Toledo Galveston 
Columbus Enid 

Fort Worth Minneapolis 


Omaha 


: } 
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fornia: Red bran and millrun $70.50; midds 
$75.50, f.0.b. San Francisco and Los An 
geles. 

Seattle: Demand slow; supply good; $65 


common transit points. 
prtiand: Demand slow; 
supply Umited; $43 
San Francisco: Lemand fair 
ple; $70@71, red bran $70@71 


MINERAL FEE 


trend lower; 


supply am 


Portland: Demand good, trend unchanged 
supply ample; $49@50 

Ft. Worth: Lemand supply ample; 
carlota mineral supr 20 calcium 
4%% phosphorus $75 @580 mineral block 
60 Ib. each 2 al ‘ pt horu 
17% salt 7909 fot Ft. W th 

Wichita: Demand heavy supply ery 
tight; all-purpose with lJodine b. blocks 
$91.50, 100-Ib. bags $8 plant 

Seattle: Demand steady al 
ex-warehouse, for high phosphorus mixtures 
Lel $38 for competitive brands, ex-ware 
house, 1.c.1. 

Milwaukee: Demand fair supply ade- 
quate 50-Ib. blocks 2.25 75 

St. Paul: All-purpose with 

Minneapolis: Minimum phosphorus 7 
$95, vitamin mineral for hogs $90 

San Francisco: Demand steady; supply 
good: all-purpose with lodine $70 

Indianapolis: Demand good; trend un 
changed: supply ample mineral feed with 
fodine $51, In 5-ton lots $49, in 10-ton lots 
$48, f.o.b. Indianapolis 

Omaha: Demand fair; supply adequate; 
$89, $90 blocks 

MOLASSES 

Portland: Demand fair; trend weak; sup- 
ply ample 

Cincinnati: Demand fair; trend lower; 
supply adequate; 16%¢ gal New Orleans 

Ft. Worth: Demand fair; supply ample 
blackstrap, pror fob. Houston 
$38.03 per ton del w August 
through December seller's price date of 


shipment, r ximum 17¢ f.ob Houston 


Demand steady: supply adequate 
tankears ¢ gallon 

Demand fatr; supply ample 

Demand fair: trend steady 
supply adequate blackstrap 17¢ gal, tanh 
ear, fob. New Orleans 

New York: Demand moderate trend 
lower; sur eufficient: 19¢ gal 

Minneapolis: Market easier: demand light 
supplies 18%¢ gal, fob. New Or 
leans; $% Wert Const 

Kansas City: Market easier demand 
light: offerings adequate: 144% @16%¢ New 
Orleans, the lower price reported on spot 
trades July 23 

Louisville: Demand slow: trend easy 
supply ample; 16%¢ @al., tankear lots, New 
Orleans 

Seattle: Demand = steady supply rood 
$20 ton tn tank cars, $19.90 600-Ib. drum 

Buffalo Demand fair to slow trend 


ateady to easier tankears 
Buffalo $3849 


4‘, Baltimore 
Ruffalo $13 


$32@33, drums 600 Ib P13.50 
Albany $11.757712, Baltimore $1 

Francisca: good supply 
good $29 ton fob ar nad. Cal 

Indianapolis: Demand Neht: trend steady 
supply ample: drum $18 50 tneludin 
drum; bulk 50-@al. $15 ym $53, barrels 
extra. 

NIACIN 

New Vork: $9 kilo 

OAT PRODUCTS 

Chicago: Demand light upply ampl 
reground oatfeed ton rcker fine 
ground feeding r 1 oatr nl $82@8 feed 
ing rolle 79% 

Portlar 1 slow: t tour 
supply ample rolled $84 ground $8 
cleaned $84 

Philadelphia: Demand dull; supply fair 
on pulverize light on utfeed 
pulverized white ats $F Canadian oat 
feed $32; domest ne qu 

Boston: Demand low supply ample 
white pulverized Canadian $64 reground 

poor tr 1 steady 
protein reground 
$ 

Minucapeite A fair Improvement tn de 


with more 


mand was noted this week 
forward shipment interest han 
some me ed 
oats £8994 ta 1 pr et 
ing oat meal $80, re yur 

Milwaukee: Demand fatr pul 
verized, white $58, feed oat 
feed $42; reground oat fee $ 

St. Louis: Demand fair pulverized, good 
on feed en pul sed 
scarce on at ed whit vata 
$62 hoice q re und at feed $31 in 
100-1b  burla 

Louisville: Demand better: trend stronger 
reground $% rolled its, groat and feed 
ing oatmeal, $10 fine ground oats $89, pul 
verized $64 

Buffalo: Demand fa trend ad ur 
ply ample t 1 
white at 1 mixed 
feed oat 1 white 
oats $65 t sate 
we al toate 

Indianapolis: ‘ 
supply suff ent: pul i $61. wh 
cut oata $108 er u 
oatmeal $94. rolled oat sor recleaned N 
2 white oats 99¢ bu a extra 

OYSTER SHELL 

Boston: Demand and ipt steady: pa 
per $21.44 

Portland; Demand moo nd unchanged 
suppl¢ ample westertr hell $27. eastern 
shell $33.50, granite grits $ rvystal grits 
$22 

Louisville: Demand cood; trend steady 
supply normal; $19.50 ton 

Seattle: Demand steady; supply fair: east 
ern $27. western $24, both ex-warehouse 
lel 


San Francisco: Demand fair, supply am- 
ple; local $13, eastern $24 


PEANUT OTL MEAL 


Portland: Demand good; trend unchanged 
supply ample; $108. 

Milwaukee: Demand good; supply scarce 
26% $72, 45 $107 

Atlanta: Demand fair; trend strong: sur 
ply ample; 45 $92 f.o.b. Georgia mills 


PEAT MOSS 

Chicago: Demand 
quate; $3.30 for 100-1! 
New York: Demand 


supply ade- 


good trend un- 


changed; 
imported $2 
Portland: 
supply ample; 
Philadelphia: 
$260 pler 
Demand steady; supply adequate; 
$2.75 bale; Le.l. $2.85@3 
Demand fair; 


supply fair; Canadian $3.25@3.50, 
56@3.32 f.0.b. port. 
trend unchanged; 


De mand good; 
$2.93 


Demand fair; supply fair; 


supply am- 
ple; $3.15 

Seattle: Demand slow; 
bale ex-warehouse either 


litter 
POTASSIUM IODIDE, U. 8. P. 

St. Louis: Demand and supply good; 
pure potassium fodide U.S.P., 100-Ib. 
lots $2.17 im fiber drums, 25-ib. lote $2.20 
in fiber 5-Ib. lots $2.27 In bottles, 
f.o.b. St. Louis; 90% potassium iodide cal- 
cium stearate mixture, 225-Ib. lots $2.06 in 
leverpak drums, 100-Ib. lots $2.08 in fiber 
drums, 25-lb. drums $2.11, 5-Ib. bottles $2.15, 
f.o.b. 8t. Louis. 

New York: Demand normal; trend steady; 
supply ample; 200-Ib. lots $2.16, 100-1b. lots 
$2.17, 26-ib. lots $2.20; potassium iodide 
chalk mixture, 250-Ib. lots $2.06, 
lotsa $2.08, 26-Ib. lotsa $2.11. 

RIBOFLAVIN 

Terre Haute: Demand and supply good; 
12%¢ gm. of contained riboflavin, with 
freight allowed, for 8,000 and 16,000 po- 
tency dried fermentation solubles. 


supply good; $2.80 
horticultural or 


New York: Demand good; trend steady; 
supply ample; 12%¢ gm. equivalent, freight 
allowed. 


RICE BY-PRODUCTS 


Ft. Worth: Demand fair; supply scarce; 
most rice mills shut down until new crop; 
rice bran $41@42; hulls $5@6 f.0.b. south 


mills 

Demand 
available; bran $47 
Arkansas points 
atlonta: Demand fair; trend strong; sup 
ply limited; bran $45 f.0.b. Louisiana mills, 
July; $37 f.0.b. Louisiana mills, September. 

San Francisco: No offerings, no quota 
tions 

SCREENINGS 
Buffalo: Demand siow to fair; trend up- 


ward; supply good; domestic ground §32@ 
lian $30@32, both basis New York, 


Texas rice 
Memphis: 
ne 


good; trend steady; 
(nominal) sacked 


pretty good supply 
screenings $35 ton 
$26.25 ton, bulk 
demand resulted in 
market this week, 
offerings advanced $3 ton 
of domestics up $5. Quo 
mediums $25@40 
bulk, Duluth; 
Duluth; flax 


Demand 
ground grain 
Canadjan refuse 
Improved 
eenings 


sacked; 

Minneapolis: 
a stronger scr 
with Canadian 
and some grades 
Lights $1 
anadian $25 
sacked 


tations:* 
heavies $40@50; ¢ 
Canadian ground $34, 
screenings $49, 
SESAME MEAL 

Portland: Demand good; trend unchanged; 
supply ample; 5 
SORGHUMS 
Demand fair 
ent harvest in main 
over, Carlots 


supply suffi 
Texas area 


practically bulk, No. 2 yellow 


$3.25@ 3.30 delivered TCP 
SOYBEAN OTL MEAL 
Decatur Demand heavy; supply very 


41% protein $51 ton; 44% $81 


rices) 
innati: Demand poor; trend steady to 
ipply somewhat limited; 44% pro- 
n $93 bulk, Decatur 
Worth: Demand limited; supply ade- 
1 and/or Missouri-Arkansas 
rigin $112@ 113, \ugust delivered Ft 
Wortt 
Vhiladelphia: Demand « supply 
scarce a ceiling prices 
Boston: Len juliet; supply adequate; 
$so t Decatt September shipment; 
ybear rnc entrat es July $92 
07@112 
De mand slow; no straight meal 
of] meal mixtures $110 
t Ww chit 
Minneapolis: Only limited interest in meal 
with mixes quoted unchanged 
week at $89@91 bulk, Decatur 
Demand good trend eady 
prime il protein old 
(mill price), sacked Mem 
phis f.o.b 
Milwaukee: Demand good; supply fair 
41 $ 
Chicago: ‘Demand for soybean oll meal 
mixture 1 o a fairly steady pace in the 
central urea this week, and prices 
ul generally the same. Buyers 
are still maintaining a period of “watchful 
waiting Unrestricted 41 protein soybean 
vil meal mixtures for July brought $91.50@ 
9° ton, bulk, basis Decatur, and 44% brought 
around $93 1@94 ton. Straight soybean oll 
meal for ¢ ober-November-December ship- 
ment held at the cefling of $51 


Kansas City: Demand showing some mod 
erate improvement this week; offerings ade 
quate western movement mostly so90mee 
bulk Decatur unrestricted $94 bulk Lv 
trend stronger 


atur 
Louisville: Demand good; 


upply light, mixes of 95% soy bean meal 
nd rn meal, $195@106 ton 

Seattle: Demand slow; supply ample; $125 
ton acked carlots 44° protein mixtures 
pr rn import $118 ton ex-dock, August 
ar 

Atlanta: Demand slow supply scarce 
$102 f.0.b, Georgia mill, nominal 
Buffalo: Demand strong; trend steady 
upply. meal searce, mixes more plentiful 
jl and 44 meal $81 nominal Decatur; 41% 
mix $90@92, 42 $90@92, 44% $90@92, all 
t s Decatur 

San Francisco: Demand and supply fair 


al $115.69, mixtures $122@123 

Demand only fair; trend un 
very scarce: ceiling prices 

good supply fair on 


non 
Indianapolis: 

supply 

Demand 

n mixes $108 

Portland: Demand slow 

50 prompt shipment; $99 


changed 


supply ample; 
August-Sep 


SOFT PHOSPHATE WITH 
COLLOIDAL CLAY 


Chicago: $22, carlots 
Kansas City: $21.50@22, 
St. Louls: $21.10@21.50 


carlots 
carlots 


Des Moines: 2.50, carlots. 
Philadelphia: 50, carlots. 
is: carlota 


SUNFLOWER SEED 
St, Louis: Demand fair: supply lmited; 
large black and large gray $21.50 cwt., 
medium black and medium gray $13.50 cwt., 
small black $12 cwt., no carlots available 


COTTONSEED OTL MEAL FUTURES 
Closing prices of cottonseed ofl meal (41% protein) on the Memphis Merchants Ex- 


change in dollars per ton (sacked) : 


July 18 July : July 22 o 23 July 24 
July ~-@°78.00 @ @. ‘ 
Oct. ++» @°78.00 a 78.00 00 
Dex 77.70@ u @*78.00 
Jan 77.00@ a @ *78.00 00 
Mar 76.50@ 77.95@ 77.95@ 78.00 @°*77.25 00 
May 75.50@ u § 77.25@ 78.00 77.00@ 78.00 00 
SOYBEAN OIL MEAL FUTURES 
Closing prices of soybean ofl meal (basis Decatur, Ill.) on the Chicago Board of Trade 
and on the Memphis Merchants Exchange, in dollars per ton (bulk basis): 
CHICAGO 
July 18 July 19 July 21 July 22 July 23 July 24 
July an »*81.00 @ *81.00 *81.00 
7 *81.00 *31.00 *81.00 
78.60@ 78.90 $1.00 
78.00@ 78.50 79.60@ 80.25 
7.50 77.25@ 77.75 79.50@ 79.75 
MEMPHIS 
July 22 July 23 July 24 
1 . a 
@°81.00 @*81.00 p*81.00 
1 @ *81.00 
80.00@ 80.50 
a @ 79.00 
76.90 77.65@ 78.75 
77.75@ 78.10@ 79.00 78.75@ 79.50 


SUNFLOWER SEED MEAL 
Portland: Demand good; supply ample; 
trend unchanged; $88, ex-dock. 
TANKAGE 
Demand fair; supply ample; 


ton, sackec 


supply sufficient; 


hicageo: 60% 
protein $95@105 

Ft. Worth: Demand fair; 
60 rest 


105@110 ton f.0.b. Ft. Worth. 
Demand heavy supply inade 
5 f.o.b. plant 
Demand moderate; trend 
adequate; $100@105, sacked, 
Kansas City, for 60 digester tankage. 
Louisville: Demand slow; trend steady; 
supply ample; $105 ton. 
Omaha: Demand strong; supply limited; 
105 
Milwaukee: Tvemand fair; supply ade- 
quate; 60 $99.5 
St. Paul: 60% digester $110 
St. Louis: Demand fair; supply adequate: 
‘ $1 bulk, $103 in paper bags, $105 


n burlary igs 
WHEAT GERM 


Market stronger; 


Chicage: demand fair; 


supp lighter 
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capita consumption of chicken in- 
creased 50% 

In the same 15 years, she continued, 
100% more turkeys were raised, and 
this increase in numbers was supple- 
mented by the greater average weight 
per bird. 

Meanwhile, she pointed out, the 
number of hens and pullets on farms 
was greater by 48 million. This, aug- 
mented by an increase in rate of lay 
of 37 eggs, resulted in a 60% rise in 
egg production, while average con- 
sumption increased from 306 to 397 
eggs per person per year. 

Miss Lowrie paid tribute to the 
industry groups which have ‘“fash- 
ioned this colossus,” including the 
feed manufacturers, “who have revo- 
lutionized their own industry in order 
to keep in step with yours.” 


Man with the Hoe Gone 

“In poultry husbandry classes at 
college, 20-odd years ago, we studied 
the farm mixing of poultry rations,” 
Miss Lowrie said. “It is unnecessary 
to reflect here that the ‘man with the 
hoe’ in the feed house of a poultry 
farm is obsolete equipment. Today's 
formulas, studded with minute quan- 


tities of antibiotics, vitamin supple- 
ments and trace minerals, are typi- 
cally complex and require equally 


complex machinery for their reliable 
composition and thorough blending. 
“The cost of a poultry ration has 
risen sharply in recent years. This 
may be partly attributed to rising 


costs of basic ingredients, but it is 
also the result of intricate formula 
changes which have, in turn, greatly 


enhanced feeding efficiency.” 

Miss Lowrie also cited the contri- 
butions of the industry's scientists, 
geneticists, nutritionists and pathol- 
ogists, and the work of the various 
industry groups, such as the APHF, 
the Institute of American Poultry 
Industries, the Poultry & Egg Na- 
tional Board and others, “whose tire- 
less efforts have been rewarded by 
steady growth in production, by qual- 
ity improvement and expanded con- 
sumption of poultry products.” 

Turning to the future, Miss Lowrie 
cited the crisis confronting the poul- 
try industry. She urged the hatchery- 
men to make quality their watchword, 
pointing out that improved, stand- 
ardized, consistent quality is the 


MILLFEED FUTURES 
The following is a comparison of settling 
prices at Kansas City for July 18 and 25: 


Bran-— July 18 July 25 
July 50.50 $....@ .. 
August ....... 49.50@°49.50 
September .... t49.75@°49.80 60 95 @ 51.25 
October 5 5 751.25@ 67.25 
November A -@52.75 
Deceraber $52.00@ 52.10 @153.25 

Shorta— 

July 8. 

August ..../.. 66.90@ 67.15 

September @*°*59.00 758 00 
October 56.75@ 67.00 158.00@ °58.00 


November 
December 


*Bid. tales. 


5 
5 

56.60@ 57.00 57.00@ 57.50 
55.75@ 56.50 57.00@ 57.50 


“foundation stone of consumer ap- 
peal.” She stressed the need to be 
constantly alert to economies in op- 
erating costs, to greater operating 
efficiency “in order to survive such 
periods of unfavorable price relation- 
ships as you have recently experi- 
enced.” 
More Cost Data Needed 

A growing awareness within the 
commercial hatchery industry of the 
need for more accurate and complete 
data on operating costs was cited by 
Don M. Turnbull, executive secretary 
of the APHF, Kansas City. 

“The successful operator not only 
must be a good poultryman and a 
good salesman,” Mr. Turnbull said, 
“but a good businessman as well, one 
who is careful to determine his costs 
and one who takes them into full 
consideration in planning his opera- 
tions.” 

Mr. Turnbull cited the number of 
hatcheries whose sideline activities 
are subsidizing their hatchery or vice 
versa. 

“No one is in a better position to 
sell feeds, remedies and supplies to 
poultrymen than the hatcheryman, 
particularly if he is in a region that 
does not warrant a year-round hatch- 
ing operation,” Mr. Turnbull said. 
“Yet there is no need for any one 
department to completely subsidize 
the other. Here is where we need the 
help of our allied folks in the poultry 
equipment and poultry feed business. 
They, too, have something to gain 
by making sure that all such de- 
partments take into full considera- 
tion their true and comple costs.” 

The APHF official urged the hatch- 
erymen to know their costs and not 
ignore them. He cited the impor- 
tance of (1) constant sales promo- 
tion to assure a longer season, (2) 
inventory control and (3) good incu- 
bation to get the highest possible 
hatches. 

The application of poultry cost data 
was the subject of A. D. Reed, exten- 
sion economist in farm management, 
University of California, Berkeley. 
He cited the essentials of profitable 
egg production and reviewed recent 
developments in equipment. 


Bulk Handling 

“Handling of poultry feed in bulk 
instead of in sacks is one of the re- 
cent developments which is destined 
to become increasingly popular with 
poultrymen,” Mr. Reed reported. 
“Some larger producers have always 
handled grain in bulk but only re- 
cently have facilities been available 
at the mills to handle mash in bulk.” 

The _ poultryman’§ contemplating 
using bulk mash must consider sev- 
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eral things, including the amount of 
feed used, Mr. Reed said. Bulk deliv- 
eries are not satisfactory for a small 
feeder; mills require two or more 
tons per delivery, he said. 

Mr. Reed cited the sources of sav- 
ing in the use of bulk equipment and 
the costs of installation of the equip- 
ment. He presented an example of 
the cost of bulk handling equipment 
for a poultry ranch. 

He also reviewed the recent devel- 
opments in mechanical egg cleaners, 
mechanical feeders and refrigerated 
egg rooms. 

“The Broiler We Want vs. the 
Broiler That’s Practical” was the 
subject of Dr. George W. Stewart, 
head of the poultry department, Uni- 
versity of California, Davis. 

Expanded Markets Needed 

“The real challenge is to develop 
and exploit a program which will fur- 
ther expand the market for chicken 
meat,” Dr. Stewart said. “The Amer- 
ican public has shown a ready will- 
ingness to consume almost double the 
quantity of chicken eaten 20 years 
ago. I am one of those who believes 
that we can further increase this 
consumption of chicken possibly to 
equal that of pork or beef. We need 
only do a better job of providing the 
consumer with a still better quality 
at a price competitive with the red 
meats.” 

Even with the best of stock, inade- 
quate feeding and management prac- 
tices result in a poor quality prod- 
uct, he said. Poor feed, lack of man- 
agement, disease and other produc- 
tion factors can and do result in meat 
chickens with poor finish and serious 
defects, he pointed out, and he cited 
the need for research to solve the 
many problems encountered. 

“The combined efforts of experts 
in poultry feeding, diseases, housing 
and management are necessary to get 
the needed answers,” he said. 

Multiple-plane turning of hatching 
eggs during the incubation period 
may result in savings of millions of 
dollars annually to hatcherymen in 
the years ahead, according to the re- 
sults of research announced by Dr. 
E. M. Funk, department of poultry 
husbandry, University of Missouri, 
Columbia. He is also research direc- 
tor of the American Poultry & Hatch- 
ery Federation. 

In a project financed by the APHF 
during the last year, research men 
were able to consistently achieve 3% 
better hatchability when the multi- 
ple-plane method of turning was em- 
ployed, as compared with conven- 
tional two-plane turning, Dr. Funk 
reported. 

Dr. James McGinnis, poultry de- 
partment, Washington State College, 
Pullman, addressed the convention 
on the subject of nutrition. Comment- 
ing on the current prices of formula 
feed in comparison with the market 
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COD LIVER & FEEDING OILS 


Warehouse Stocks Available for Immediate 
Delivery 


MADISON, WISCONSIN 
CONTACT: 
HL “DUSTY” RODE 
Rode Feed Service 
522 Grain Exch. Bidg. 
Milwaukee, Wis. 
Phone: BROADWAY 2-4580 
AKRON, OHIO 8=—DDAYTON, OHIO 
CONTACT: 
Cc. C. WELCH 
435 Brevoort Koad Columbus, Obio 
Phone: Ludlow 1077 
PHILADELPHIA, PA. 
CONTACT: 
SEA BOARD SUPPLY CO. 


35th & Grays Ferry Ave. 
Philadelphia, Pa. 
Phone: Fulton 9-2317 


New England By-Products Corp. 


177 Milk St. BOSTON 9, MASS. 


prices of poultry products, Dr. Mc- 
Ginnis cited factors operating to de- 
termine formula feed prices. With 
practically every ingredient under 
price support, he said, the law of 
supply and demand does not have 
much to do with price. 


Better Balanced Feeds 

“We have better balanced poultry 
feeds now than we've ever had be- 
fore,” Dr. McGinnis maintained. “The 
poultryman has been forced to be- 
come a sound agricultural economist. 
His feed has to be well balanced nu- 
tritionally and the formula feed man- 
ufacturing industry has been ex- 
tremely alert to the advances in nu- 
trition.” 

But, he warned, these better poul- 
try rations must be used effectively 
and intelligently by poultrymen. A 
great responsibility rests with the 
poultrymen, he said, to obtain effi- 
cient production with the present for- 
mulas at the various stages of growth 
of birds. A poultryman, he said, must 
change his feeding practices to match 
the changing nutritional requirements 
of his birds. 

Chickens are growing at a faster 
rate now than 10 years ago, Dr. Mc- 
Ginnis pointed out, and it is there- 
fore more likely that the poultry 
ration can more quickly become un- 
balanced nutritionally. He urged poul- 
trymen to know the nutritional re- 
quirements of birds at various stages 
of growth and to regulate feeding 
practices to these requirements. 

The inclusion of antibiotics in for- 
mula feeds, Dr. McGinnis said, has 
resulted in an increase in the effi- 
ciency of production, a decrease in 
mortality and an improved rate of 
growth. 

Effects of Antibiotics 

“The best guess now is that the 
antibiotics are having an effect on the 
taicro-organisms in the intestinal 
tracts of birds,” he reported. “They 
do not have a nutritional effect.” 

A greater knowledge of the com- 
position of feed ingredients has aided 
in the development of better bal- 
anced rations, Dr. McGinnis reported. 
He said another aspect is the avail- 
ability of feed supplements at an eco- 
nomical price. The industries allied 
to the feed manufacturing industry, 
he said, have been alert to the ad- 
vances in nutrition and have supplied 
supplements for better balanced ra- 
tions. 

“Forces Directing Our Industry's 
Destiny” was the subject of a panel 
discussion under the chairmanship of 
Noel Bennion, extension poultryman 
of Oregon State College, Corvallis. 
Participating on the panel were Her- 
mon Miller, deputy director, poultry 
branch, Production & Marketing Ad- 
ministration, Washington, D.C., Larry 
Thompson, assistant to the general 
manager of the Poultry Producers of 
Central California, San Francisco, 
and M. C. Small, executive secretary 
of the National Turkey Federation, 
Mount Morris, Ill. 

The most important single factor 
affecting the destiny of the poultry 
industry is the level of the consumer 
purchasing power, Mr. Miller pointed 
out. He cited the gains in the con- 
sumption of poultry products result- 
ing from advertising, better merchan- 
dising and more efficient production 
methods. 

Mr. Miller pointed out that a popu- 
lation growth to 190 million persons 


ae 


FEEDSTUFFS, July 26, 1952——61 


Chicks Placed in Principal Broiler Areas 


(in thousands) 


Virginia 

Week Eastern a a Shen North North N.W 

ending Conn. Valley Carolina Georgia Arkansas Texas 
May 17 367 By 308 766 970 2,476 v6 1,340 
May 24 328 2,244 713 vie 2,401 a9 1,366 
May 31 ....... 37 2,164 649 899 2,384 $06 1,238 
June 7 .....55- 33 2,064 741 900 2,347 886 1,219 
June 14 369 2,318 802 o47 2,396 919 1.268 
June 21 ....... 302 2,467 861 926 2,398 1,060 1,264 
June 28 316 2,422 797 949 2,384 1,011 1,316 
July 6 351 2,238 697 929 2,396 963 1,248 
July 12 284 *2.452 718 886 2.338 926 1,166 
July 19 3u6 2,249 770 869 2,194 876 
Week Total 11 areas 

ending Florida Alabama Indiana Mississipp! 1962 1961 
May 17 203 670 710 $11 11,497 11,993 
May 24 ....... 212 677 723 8356 11,227 12,182 
Bay 212 489 833 781 10,832 12.141 
F 205 488 $22 776 10,768 11,826 
June 14 203 600 768 782 11,262 11,619 
June 21 ...... 175 504 843 747 11,627 11,632 
17 637 $36 706 11,460 11,460 
July 5& 187 435 773 746 10,963 11,139 
July 12 19 416 740 656 *10,760 11,231 
July 19 183 372 ua 654 10,246 10,956 

*Revised 

is expected in this country by 1975. | advertising their own individual 


“We must provide constantly in- 
creasing quantities of food each year 
to supply this population,” he said. 
“We must improve our production 
efficiency on all poultry products in 
relation to the feed crops available.” 

Overproduction, however, he 
warned, leads to wastefulness of feed 
supplies. 

“Good consistent quality and good 
marketing methods are the founda- 
tion stones of a campaign to increase 
consumption of poultry products,” it 
was pointed out by Mr. Thompson. 

He discussed the pros and cons of 
a paid national industrywide adver- 
tising program and cited the cost of 
such a program and the difficulties 
in raising the needed funds. 

“The Poultry & Egg National 
Board is accomplishing as much as 
a paid advertising program would 
and at less cost,” he said. 

Mr. Thompson reported that the 
estimated value of the PENB public- 
ity program has been set at $3.5 mil- 
lion, while the board is operating on 
a budget of about $200,000. He urged 
the merchandisers to take advantage 


of the national PENB program by 


brands and tying in at the local level 

He cited the resulting ill effects of 
a price support program and said that 
the law of supply and demand is a 
better economic system for the indus- 
try than supported prices. 


Poultry Financing 


Mr. Small discussed the important 
part financing has played in the 
growth of turkey and broiler produc- 
tion. 

“It is through financing that our 
efficient production of chickens and 
turkeys is made possible,” he said. 
“But financing is both good and bad. 
The disadvantage results in the 
financing and encouragement of the 


marginal, and usually low-quality, 
producers.” 
Feed companies over-finance to 


meet their competition, he said, as 
he urged the cooperation of every 
industry segment in the effort to 
put curbs on unsound financing prac- 
tices. 

Poultry financing was discussed at 
greater length by Jesse Tapp, execu- 
tive vice president of the Bank of 
America, San Francisco, who pointed 
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HERE’S A DANDY DEAL CSC Consolidates Two Divisions 
FOR DEALERS 


Everywhere | 


Want to make extra profits and at the 
same time make your customers mighty 
happy? Yes? Then take a tip from us and 
stock this popular 


BURROWS Light Weight 
PORTABLE ALUMINUM 
ELEVATOR 


For Ear Corn, 
Corn, Grain, 
Feed, 
Poultry Litter 
and Many Other 
Materials 


MANDY TO 
HANDLE 


It's absolutely tops in elevators W. Ward Jackson George O. Lines 

of this type. Has many outstand- | 

» | ing features that appeal to farm- NEW YORK—The-consolidation of ; ucts handled by this department in- 

| | ers and poultry men. In active | ~ 

a! j BUERKOWS FQUIPMENT COMPANY d the year ‘round | two divisions of Commercial Solvents | clude butyl, ethyl and methyl al- 
g 5886-0 Gherman Ave. Evanston, ii i Light weight. Quickly positioned | Corp., the Industrial Chemicals di- | cohols and derivatives, nitroparaffins 
| by one man. vision and the Animal Nutrition | and derivatives and riboflavin. 

| and deal to dear" roof and practically wear division, has been announced by A.| George O. Lines will continue in 
| | proof. A tremendous time, labor K. Hamilton, vice president of prod- | his present position. He will be gen- 
| and money saver uct divisions. eral sales manager of the Animal 
16 and 20 ft. lengths. With gas 4 N ) 

| Name | engine or motor, or without W. Ward Jackson, previously in | Nutrition dept. 
| | either, Immediate delivery. charge of the Industrial Chemicals In announcing these appointments 
> gener: an- | Mr. Hamilton said: “The activities o 
: | j<#——— Send Coupon NOW division, will become ge neral man Ir. Hamil ms id ; The acti f 
| Address cei “aiste Cai, On & ager of the new Industrial Chemicals | the Animal Nutrition dept. will be 

$ | portable elevator that sells faster and Animal Nutrition division. How- | aided to a considerable extent by 
me | and is sure to satisfy. ever, this division will have two sep- | making available to them increased 
arate sales departments, one handl- | sales personnel and the well es- 

a | ing industrial chemicals and the oth- | tablished service functions of the In- 

a | er animal nutrition products. dustrial Chemicals dept.” 
oe Frank E. Maple, previously assist- Mr. Jackson, Mr. Maple and Mr. 
EQUIPMENT COMPANY ant general manager of the Industrial | Lines have their headquarters in the 
Chemicals division, has been appeint- | company’s new general offices lo- 


cated at 260 Madison Ave., New York 
16. 


1316-C Sherman Ave. Evanston, Ill. 


dustrial Chemicals department. 


out that some degree of expertness in Poultry financing as a tool is a con- 


Raise top-price market stock poultry financing is characteristic of structive approach provided the tool 
many segments of the industry and is appropriate to the circumstances, 

with better feeding methods has contributed in a large degree to | Mr. Tapp said, and provided the op- 
the rapid progress which the industry | erator knows how to use it. It is the 

has made during the past two dec- | job of the prudent banker or other 

ades. lender to try to handle credits so that 

they will benefit the borrower as well 

as the lender, he pointed out. 

“It goes without saying that those 
engaged in the business of credit ex- 
tension should have evidence that 
the borrower has adequate technical 


“Within less than a_ generation, 
the poultry industry has been large- 
ly converted from its status as a side- 
line enterprise on the American farm 
to a recognized industry status as a 


this book helps you 
by explaining — 
—the nutrients required by the animal body 


H H | full-fledged commercial farm enter- 
— the relative value of feeds in supplying them prise of major importance,” Mr. Tapp | Knowledge to enable him to carry on 
| said. “The hatchery industry, the | 4 Modern poultry enterprise, Mr 
HIS oon the of | poultry breeders, the feed manufac- Tapp said. “Too much credit can be 
, research in chemistry and physiology to the improvement o | turine industry, the research work- 
livestock—shows you how each nutritive element affects growth, development, and vencies ‘ 
ers, the marketing agencies and many 
performance of farm animals. It shows the symptoms of each dietary deficiency, and | othore have all had a hand in this G. W. NOEL & CO. 
provides an analysis of each required food element—carbobydrates, lipids, proteins, |}. <formation.” FEED INGREDIENT BROKERS 
and vari i ic ele ts. It includes studie i i e 
and iortanie clement It ncudey suds of feeding experiments anaes of | kinds of agencies and institu- | | ALFALFA MEAL SPECIALISTS 
on sites d orf | tions are engaged in poultry financ- BILL NOEL KAY BURWELL 
io a » reproduction, lactation, and work performance. | ing in a variety of ways, Mr. Tapp Phone EN@lectt S511 
: Just Published—Third Edition | said. The hatcheries, the feed manu- P. 0. Box 7045 Kansas City, Mo. 
ae 1 facturers, the feed dealers, the equip- 
1 ing and marketing agencies, the com- 
* By Leonard A. Maynard mercial banks, the Production Credit 
Professor of Nutrition and Biochemistry & 
: ‘ j ar Trek ers are ¢ he busine a great- 
Director of the School of Nutrition, Cornell Univ. mans & 
ir McGRAW-HILL PUBLICATIONS IN THE AGRICULTURAL SERIES “There are those who feel that 
en 3rd Edition, 474 pages, 77 illus. and tables, $6.50 short-term over-expansion in some 


segments of the poultry industry is 
HIS Third Edition provides the same gives a wealth of data on what feeds to aggravated at times by the ultra lib- 3° f LS 
comprehensive reference on the prin- give your animals, how much to give eral use of credit,” Mr. Tapp said. “I g 
ciples of nutrition and their application them, how much extra to feed during believe that it is also true that much Alaska Fish Oil Extractors, Inc. 
to farm animals as the previous editions, lactation, ete. of the credit which has been extend- ae 
PLUS new developments in the ficld. It . ed to poultry producers by feed manu- 
covers the standard, constantly-needed It gives the facts you need on recom- | f.cturers, feed dealers and other sup- 
facts you need on feeding farm animals ended feeding standards, based on re- | jjier has in many instances been 
and also shows you newly-discovered ‘Stlts of extensive research at agricultur- ¢companied by a degree of technical 
ie facts about how certain acids, minerals, #! €¢xperimental stations. supervision and assistance in disease 
“ control, feeding techniques, etc., 


ALL FEED INGREDIENTS 


vitamins, ete., can help in raising health- 
ier, more productive animals. zymes, the absorption of lipids, the me- which has in itself contributed to the 
high rate of technical progress which 
the industry has achieved. But in 
| periods of temporary over-expansion, 
or in cases of production in efficiency 


Ite covers the physiochemical bases of tabolism of inorganic elements, vitamins, 

the life processes in animals—-shows how feeding measures, metabolism in work 

aw the chemical composition of the different production, the influence of iodinated pro- 
vi kinds of food can influence animals—and teins on milk secretion, ete. 


“The Polka Dot Folks” 


ore wainas = BOARD OF TRADE 
there is no gainsaying the fact that KANSAS CITY 6, MO. 


| e d St ffs over-liberal credit terms can have un- Victor 4385-6-87- 88-89 
: | fortunate results for both borrowers 


118 So, 6th Street, Minneapolis 2, Minn. and lenders.” 
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DVERTISERS 


Abbott Laboratories .... 
Abilene Alfalfa Sales Co. 

Alaska Fish Ol) Extractors, Inc 
Albemarle Paper Mfg. 
Albumina Supply Co. 

Allied Mills, Inc. 

Allis-Chalmers M 

Amburgo Co. 

American Elevator & Grain Division... 
American Mill Service Co., Inc 
Anchor Grain Co. 

Anderson Box Co. .. 


Anglo American Mil! Sales Co., 
Arcady Farms Milling Co 
Arid-Atre Mfg. Co. 

Ark Valley Mills 

Arkell & Smiths .. 

Armour & Co. 

Atlas Cordage Co. ... 

Aubrey Feed Millis 


Bacon, Edward R., Grain Co. 
Bader, Inc. 

Baker, H. J., & Bro. 

Bartlett, The C. O., & Snow Co 
Barton Mills, Inc 

Bates Grain Co. 
Battaglia-Frey, 

Baughman Manufacturing Co., Inc. . 
Baxter, A. B., Engineering Co. 
Bayou Molasses Co. 
Beedle-Whiton Co. 

Bemis Bro. Bag Co. 

Berg Bag Co. 

Bert & Wetta Sales, Inc. 
Best Dog Food Co. 

Black, Sivalis & Bryson, 
Blatchford Calf Meal Co. 
Blomfield-Swanson Brokerage 
Bonewitz Chemicals, Inc. 
Borden Company 

Bosworth Commission Co. .. 
Bowman Feed Products, Inc.. 
Bremco Alfalfa Mills, Inc 
Brewers Yeast Council, Inc.. 
Brower Manufacturing Co. 
Bruco Peat Moss Corp...... 
Bryant Engineering Co. . 
Burdick Grain Co. 

Burhop & Co. 

Burns, Loren V., & Associ 
Burrows Equipment Co. ... 
Butler Manufacturing Co 


Calcium Carbonate Co. 
Calcium Products Co. 
California Pellet Mill Co. 
Canadian Peat Moss Assn. 


Car-O-Green, 

Carson, Orville 

Central Feed Supply 

Central Mills Inc 

Chantiand Mfg. Co. 

Chase Bag Co. 

Checkerboard Elevator Co. 
Ciark, H. B., Co 

Clofine, Herbert K. 

Cochran, Wright W. 

Colby Milling, Inc. 

Cold Spring Granite Co... 
Columbia Phosphate Co. . 
Columbia Quarry Co. 
Columbian Steel Tank Co. 
Combs & Co. 

Commercial Solvents Corp. ... 
Consolidated Packaging Machinery Corp. 
Consumers Soybean Millis, Inc. 
Continental Grain Co. 

Cook, Leo, Co. 

Corn Products Refining Co. 
Creswell Laboratory Service .. 
Crete Mills 


D. A., Inc, ...... 

Dannen Mills, Inc. 

Davis, H. C., Sons’ Mill Mach. Co. 
Dawe's Manufacturing Co. 
Dawe's Products Co., The... 
Day Co., The 

Dayton Bag & Burlap Co., The 
Dehydrating Process Co. 
Delta Phosphate Co. 

Des Moines Oat Products Co.. 
Devold, Peder, Ol] Co. 
Diamond Crystal Salt 
Diamond V Mills, Inc. 
Dinham-Seim Co. 


Distillation Products Industries 
Doty Chemical Laboratories . 
Doughboy Industries, Inc. 

Dow Chemical Co. 

Doyle, R. M., Co. 

Drew, B. F., & Co., 

Dreyer Commission Co. 

Duplex Mill & Mfg. Co...... 

Du Pont de Nemours & Co..... 


Early & Daniel Co. . 

Elk Valley Alfalfa Mills, Inc... 
Eschenheimer, Rudy, Co. 
Ewing, Ray, Co. ... eee 
Exact Weight Scale Co. . 
Excelsior Milling Co. 


Fairfield Engineering Co. .... 
Farmers Friend Minera) Co. 
Faust, Henry K. ..... 
Fischbein, Dave, Co. . 

Fish, Wayne, & Co...... 
Flambeau Milling Co. 

Flavor Corporation of America 


Fremont Molasses Feed Co 
Fruchey Service Co. 

Fruen Milling Co. 

Fulton Bag & Cotton Mills.... 


General American Transportation Corp. 
General Mills, Inc. ... 

Gerber, Chas. A., Co.. 

Godshalk Sheet Metal Fabricators. : 
Gorton-Pew Fisheries .. 
Gray-O'Keefe 


Hales & Hunter Co..... 

Half Moon Mfg. & Trading Co., 

Hall Bales Co. ...... 

Hallenbeck Ipspection a ‘Testing Lab.. 
Hallet & Carey Co. 

Hammermiils, Inc. ..... 


Heyman Co., The ... 
Heywood & Rabb, Inc. 
Hiawatha Grain Co. .. 
Highway Equipment Co., Inc.. 
Hilitop Farm Feed Co.. 
Hilltop Laboratories . 

Hogan, Bari A., Co. . 

Holt Products Co. 


Hubbard Milling Co. . 
Hubbell, Charles H. 

Hudson Pulp & Paper Corp. 
Humphreys-Godwin Co. 


Tbberson, T. B., Co. 

dl Grain Machi y Corp... 
Industrial Molasses Corp. 
International Minerals & Chem. Corp... . 
Internationa! Paper Co., Div.... 
International Salt Co. 
lowa Limestone Co. . 


Kats, Max, Bag Co, Inc. 
Keener Mfg. Co. ......... 
Kellogg Co., The 


La Budde Feed & Grain Co........ 
Laboratory Construction Co. 
Lacto-Vee Products Co. 

Landby Dehydrating Co. 


Land O'Lakes Creameries, Inc.. 

Lederle Laboratories Div. .... 32, 
LeGear, Dr., Medicine Co... 11, 55, 
Limestone Products Corp. of America 
Loncala Phosphate Co. . 


McClelland, M. A. 

McGehee Company 
McLaughlin-Ward & Co 
McMillen Feed Mills .. 
Magnuson, V. A., Bales Co.. 
Mallinckrodt Chemical Works 
Malow Cordage & Twine Co.. 
Maney Bros. Mill & Elev. Co. 
Markley Laboratories 
Martenis, C. J.. Grain Co 
Martin, Theo. W., & Son. 
Maxim Of] & Emulsion Corp.... 
Mayo Shell Corp. 

Menhaden Fish Meal Co... 
Mente & Co., 

Merchants Creamery Co. 
Merck & Co., 

Mid-Continent Grain Co. 
Midland Warehouse Corp 
Midwest Burlap & Bag Co. 
Midwest Dried Milk Co. 
Mid-West Laboratories Co., Inc 
Mill Service Co 
Miller Manufacturing Co. 
Minneapolis Association of Credit Men 
Minnesota Linseed O11 Co 
Mitchell, Hutchins & Co........ 
Morris-McAdams Co. 

Morrison & Quirk 

Morton Salt Co, 

Mullin & Dillon Co... 

Murphy Products Co. .. 
Myers-Sherman Co. 


Nagel, Herman, Co ; 
Nat'l Alfalfa Dehydrating & Mig. Co... 
National Cotton Council of America. . 
National Distillers Products Corp... 
National Food Co. 

National Molasses Co. 

National Vitamin Products Corp. 
Nebraska Alfalfa Farms, Inc... 

Neff & Fry Co. 

Nellis Feed Co. 

Neumond Co. 

New Amsterdam Import Co., Inc.. 
New Century Co., The eee 
New England By-Products Corp........ 
New York Quinine Le Chem. Wks., Inc... 
Nigh, W. H., 

Noel, 


Nopeo Chemical Co. 
North Bast Feed Mill Co..... 
Norwood Manufacturing Co. . 
Nutrena Mills, Inc. 


Oyster Shell Products Corp 


Pacific Molasses Co., Ltd 
Paper-Calmenson & Co. 

Park, Philip R., 

Parks, J. P., 

Parrish, N. 

Parrish & Heimbecker 
Pay-U Laboratories, Inc. 

Pay Way Feed Mills, Inc..... 
Pfizer, Chas., & Co., 

PiehI's Alfaifa Mill .... 
Pillebury Millis, Inc. ... 
Pioneer Bag Co. . 

Pittsburgh Plate Glass Co.... 
Prater Pulverizer Co. es 
Pratt, W. C., Co 

Premier Peat Moss Corp... 
Provico Feeds 

Publcker Industries, Inc. 


Ralston Purina Co. 

Rapids Machinery Co. 

Red River Alfalfa Co. 

Reliance Feed Co. 

Richardson, James, & Sons, Ltd......... 
Richardson Bcale Co. 

Riches- Nelson, Inc. 

Richmond Mfg. Co. 


Riley Feed Co. 
Ryde & Co. 


Salsbury'’s, 
Sargent & Co. 
Savage, Inc. ee 
Scanian, Ivan, & Co 

Schenley Distillers, Inc 
Schutte Pulverizer Co 
Scroggins Grain Co. 

Sea Board Sales Co 

Sea Board Supply Co.. 
Seedburo Equipment Co. 
Selders, Bugene L., Co 

Seley, James H., & Co 
Shanzer Manufacturing Co 
Sharp Milling Co 
Shellbuilder Co 
Sievert, C. W., and Associates 
8ilmo Chemical Co 
Simmonds & Simmonds, Inc 
Simmons Stock-Gro, Inc 
Sinason- Teicher 


Laboratories 


Smith, Edward B., & Co. 
Smith, Marry C., Co., Ine 
Smith, J. Paul, Co.. 
Southern Oyster Shel! Mig. Corp. 
Southwell Grain Corporation 
Southwest Mill Supply Co 
Specifide, Incorporated 
Spencer Kellogg & Sons, Inc 
Sprout-Waldron & Co., 
Staley Milling Co. 

Standard Brands, Inc. 
Standard Molasees Co. .... 
Sterwin Chemicals, The .... 
Stivers, Theo. 

Stone, Bob, Cordage Co. 
Stone Mountain Grit Co. 
Strong-Scott Mfg. Co. . 
Sunset Feed & Grain Co., 
Superior Feed Co. .... 
Superior Grain Separator Co 
Superior Packing Co. 
Superior Phosphate Co 
Buperlife Yeast Co 

Swanson, Carroll, Sales Co 


Tennessee Eastman Co. ee 
Textile Bag Manufacturers Assn. . 
Thompson-Hayward Chemical Ce 
Thompson, The Tommy, Co. 
Transit Grain Co. ... 


Ubiko Milling Co. .... 

Ultra-Life Laboratories, 

Union Bag & Paper Corp.. 

Union Service Co 

United Distributing Co. 

United Mineral Products Co 

U. 8. Industrial Chemicals, Inc..... 
Universal Grain Corporation . 
Universal Milla, Inc. 


Van Dusen Harrington Co 

Van Iderstine Co., The 

Van Waters & Rogers, Inc 
Victor Chemical Works .. . 
Vineland Poultry Laboratories . 
Vitality Mills 
Vitamins, Inc. ee 
Vy Lactos Laboratories, Inc 


W-W Grinder Corporation 
Wallace & Tiernan Co., Inc.. 
Walsh Grain Co. ee 

Ward Feed Co 

Warren-Dougias Chemical Inc 
Warren Feed & Grain C 
Waterloo Mille Co 

Wene Poultry Laboratories 
Wenger Mixer Co . 
White, Bob, & Co.. 
White Laboratories, Ine 
Whitmoyer Laboratories 
Wilbur- Ellis Co. 

Williams, Cohen B., & Bon 
Wilson & Co 

Wilson, R. Co.. 
Wisconsia Alumnl Research 
Grain & Feed 

Woods, John J., & Sons 
Woodward & Dickerson, Inc 
Wyandotte Chemicals Corp 


Foundation 


Zellers’ Laboratories 


disadvantageous to both borrowers 
and lenders. It may encourage the 
in and outer, who contributes in some 
degree to the instability of produc- 
tion. Poultry financing supported by 
a carefully prepared budget and an 
approved line of credit has many ad- 
vantages regardless of whether the 
credit is supplied by a bank, a feed 
dealer or from some other source.” 
Progress in the direction of reduc- 
ing business mortality among poul- 
trymen is being made but renewed 
emphasis on this aspect of poultry 
financing is warranted, Mr. Tapp said. 


Marketing Panel 
“The 1952 Turkey Marketing Pros- 
pect” was the topic for a panel dis- 
cussion under the chairmanship of 
Dr. Cliff D. Carpenter, president of 
the Institute of American Poultry 


Industries, Chicago. Members of the 
panel were J. R. Garrett, assistant 
general manager of the Norbest Tur- 
key Growers, Salt Lake City, and 
Joseph A. Manfredi, California Poul- 
try Co., Inc., San Francisco. . 

The panel cited the problem of get- 
ting storage holdings reduced before 
arrival of fresh commodities and the 
price problem resulting from the 
large turkey crop this year. The pur- 
chasing power of the consuming pub- 
lic was predicted to be about com- 
parable to last year. 

The impact of government pur- 
chases on the turkey market was 
discussed and the expected heavier 
purchases for the armed services was 
cited. 

Hermon Miller, Production & Mar- 
keting Administration, called upon 
from the audience, reported no definite 


plans for government purchases to 
support producer turkey prices. He 
cited, however, the tremendous outlet 
available for turkeys through the 
school lunch program, an outlet 
“large enough to take care of any 
potential price problem in the in- 
dustry, depending on the funds avail- 
able.” 

Dr. Carpenter reported on plans 
for a “National Turkey Week” pro- 
motion, which is scheduled for Aug 
14-23. This promotion is designed to 
increase consumption of turkey in 
this year of the big crop. The pro- 
gram will not be effective, he said, 
unless all segments of the industry 
tie in with the campaign and he 
urged poultrymen to cooperate at the 
local market level. 

It was suggested by the panel that, 
in a program to increase turkey con- 


sumption between now and Thanks- 
giving, the housewife be informed 
that turkey is the best buy in fresh 
meat. 

Dr. Carpenter urged the intensifica 
tion of merchandising of turkeys, as 
opposed to the simple selling of tur- 
keys 

“If turkeys are properly merchan 
dised,” he said, “price should not be 
a deterring factor in their purchase.’ 

Final session of the tion July 
25 featured a unique presentation re- 
vealing step-by-step procedures in- 
volved in appraising a hatchery or 
poultry farm for sale 

The decision in regard to the lo- 
cation of the 1953 convention and ex- 
position was referred to the execu- 
tive committee of the federation 
Milwaukee and St. Louis are the two 
cities under consideration 
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HOT COLD 


CENT-O-GREEN DEHYDRATED ALFALFA MEAL assures you of 
consistent quality regardless of the season, or weather 
conditions prevailing at alfalfa harvest time. 


The quality of CENT-O-GREEN DEHYDRATED ALFALFA MEAL 
alone is constant, uniform and unchanging because FORM- 
ULATED BLENDING and SCIENTIFIC LABORATORY 
CONTROL guarantee uniform quality at all times in all 
seasons. 


This tag is the standard by which 
satisfied CENT - O - GREEN DEHY- 
DRATED ALFALFA MEAL users 
everywhere consider proof positive 
of uniform high quality dehydrated 
alfalfa meal. 
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